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ABSTRACT

Nabila, Syarifah (2025) Persuasive Strategies in Multimodal Discourse: Analyzing Da wah
Instagram Posts. Undergraduate Thesis. Department of English Literature, Faculty of
Humanities, Universitas Islam Negeri Maulana Malik Ibrahim Malang. Advisor Dr. Yayuk
Widyastuti Herawati, M.Pd.

Key words: persuasive strategies, multimodal, Instagram, da’wah

This study examines the persuasive phenomenon in social media Instagram da'wah content. The
high number of 'likes' features signifies a phenomena of persuasive da’wah strategies. The researcher
uses reels and photos on the @sufi.comics account, which consist of comic illustrations. As comics
serve as media for visual and verbal information, of course there is interaction between the two in
producing da‘'wah messages. Therefore, the researcher examines what types of semantic interactions
exists in each slide and the influence implied in the use of two different semiotic modes. This study
uses a qualitative method to gain an in-depth understanding of how the Instagram account
@sufi.comics uses persuasive strategies in conveying da'wah. The researcher applies ideational
theory of intersemiotic complementarity (Royce, 2007) and rhetorical appeals (Aristotle, 1954) to
find out the elements that affect the reader's understanding. Specifically for Aristotelian rhetoric
theory (1954), the researcher adds Black's (1970) critique in the discussion that Aristotle (1954) fails
to recognize that rhetoric is never neutral, but always contains ideologies that shape the audience's
identity. The finding show that five types of ideational intersemiotic complementarity occur
(repetition, collocation, synonymy, hyponymy, and meronymy) along with all elements of
persuasive rhetoric (ethos, pathos, logos). The most widely used type of ideational intersemiotic
complementarity on @sufi.comics accounts is repetition. The combination of meanings in visual-
verbal posts is needed so that the purpose of da'wah can be carried out, which is easy to understand
by readers as well as part of a persuasive strategy. This study has limitations where only one account
is studied due to the purpose of comprehensive exploration of the semantic consistency of across-
mode. Therefore, future research is encouraged to explore persuasive strategies across different
types of social media accounts and platforms to obtain more diverse results of semantic relationships
across modes.



ABSTRAK

Nabila, Syarifah (2025) Persuasive Strategies in Multimodal Discourse: Analyzing Da’wah
Instagram Posts. Undergraduate Thesis. Department of English Literature, Faculty of
Humanities, Universitas Islam Negeri Maulana Malik Ibrahim Malang. Advisor Dr. Yayuk
Widyastuti Herawati, M.Pd.

Key words: persuasive strategies, multimodal, Instagram, da’wah

Penelitian ini mengkaji fenomena persuasive dalam media sosial, yaitu konten da’wah Instagram.
Jumlah fitur 'likes' yang tinggi menandakan adanya fenomena strategi dakwah yang persuasif.
Peneliti menggunakan reels dan foto pada akun @sufi.comics yang berjenis ilustrasi komik.
Sebagaimana komik adalah media informasi berjenis visual dan verbal, tentu terdapat interaksi
antara keduanya dalam memproduksi pesan dakwah. Oleh karena itu, peneliti mengkaji apa saja tipe
interaksi semantik yang ada dalam setiap foto dan caption serta pengaruh yang tersirat dalam
penggunaan dua mode semiotic yang berbeda. Penelitian ini menggunakan metode kualitatif untuk
mendapatkan pemahaman mendalam tentang bagaimana akun Instagram @sufi.comics
menggunakan strategi persuasif dalam menyampaikan da’wah. Peneliti menggunakan teori
ideational intersemiotic complementarity (Royce, 2007) dan strategi persuasif retorika Aristotle
(1954) untuk mengetahui elemen-elemen yang mempengaruhi pemahaman pembaca. Khusus untuk
teori retorika Aristotle (1954), peneliti menambahkan kritik Black (1970) dalam pembahasan di
mana Aristotle (1954) gagal mengenali bahwa retorika tidak pernah netral, tetapi selalu mengandung
ideologi yang membentuk identitas audiens. Hasil penelitian ditemukan terdapat lima jenis
ideational intersemiotic complementarity (repetition, collocation, synonymy, hyponymy, dan
meronymy) dan semua elemen retorika persuasive (ethos, pathos, logos). Jenis ideational
intersemiotic complementarity yang paling banyak digunakan pada akun @sufi.comics adalah
repetition. Kepaduan makna pada postingan visual-verbal diperlukan agar tujuan da’wah dapat
terlaksana yakni mudah dipahami oleh pembaca sekaligus sebagai bagian dari strategi persuasif.
Penelitian ini memiliki keterbatasan di mana hanya satu akun yang diteliti karena tujuan eksplorasi
komprehensif terhadap konsistensi semantik lintas mode. Oleh karena itu, disarankan bagi penelitian
di masa depan untuk mengeksplorasi strategi persuasif di berbagai jenis akun dan platform media
sosial untuk mendapatkan hasil relasi semantic lintas mode yang lebih beragam.
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CHAPTER |

INTRODUCTION

A. Background of the Study

The development of social media has raised challenges to conventional
da'wah activities. The da'wah is considered incompatible with the flexibility
provided by popular information platforms such as Instagram, YouTube, and
TikTok. Society, especially the younger generation, is more familiar with social
media in its flexibility, concisely provide information, easy-to-understand and
visually appealing (Kahfi et al., 2024). On the other hand, da'wah delivered in
traditional form has limited access, exclusive communication patterns, and less
relevant to the topic that is happening in society (Adeni et al., 2023). These
problems cannot be ignored because da’wah is the main thing for Muslims in
getting Islamic knowledge to do worship in this world and saving reward for
the lifeafter. Therefore, an up-to-date da'wah strategy is urgently needed to
answer these challenges and to provide relevant religious knowledge for the

society.

Da'wah is a type of linguistic discourse that uses persuasive strategies
as a tool to inform the Muslim society in understanding Islamic values
(Kusmanto et al., 2021). The use of social media as a da'wah media is a strategy
in itself to attract public attention. Numerous studies demonstrate the variations
of da'wah techniques used by Islamic preachers in social media as a part of their

persuasive approach. Some of the great preachers in Indonesia have their own



way of conveying their religious messages. They are Habib Ja'far, Ustadz Adi
Hidayat, and Kadam Sidik. The first is Habib Ja’far, whose famous due to his
humanist da'wah style (Latifah et al., 2024), prioritizes tolerance, and is
peppered with a bit of comedy (Hasibuan, 2023). The second is Ustadz Adi
Hidayat. He shows his intelligence in answering the problems of the societies
through straightforward explanations and abundant sources of the Qur'an (Malik
etal., 2023). The third is Kadam Sidik. His talent and appearance can attract the
attention of Z generations towards his da’wah contents (Kurniawan & Fadilah,

2024), and many more.

Apart from the da'wah strategy mentioned above, da'wah animated posts
on Instagram are also the latest media on da'wah in this era of digitalization.
Animation in the form of comics (pictures and writings) is able to convey an
easy-to-understand da'wah message (Fauzi et al., 2022). The themes of da'wah
comics that often appear are life advice and the stories of prophetic messages
(Hamzah et al., 2023). Therefore, there are prophetic da'wah communication on
Instagram that is able to attract people’s interest in exploring Islam in a fun way
because there is a good visual aspect (Nabila et al., 2023). Thus, da’wah comics
on Instagram has the potential to get the attention of children, young, and also
adult audiences (Hafidz et al., 2024). In addition, the da'wah style with digital
animation can also provide a new and more diverse understanding of modern

religious practices (Saidah, 2024).

In language studies, the phenomenon of da'wah development on social

media that contains verbal and visual aspects can be studied through multimodal



discourse analysis. This analysis works in the form of interactions between
various semiotic resources (images, writing, sounds) that are able to explain a
meaning (Schneider & Barron, 2016). Each component of semiotic resources used
to create the message of da'wah that has the power to help people understanding
(Haris et al., 2023; Nurfaizah & Harti, 2022). It is possible to discover the
persuasive da'wah strategies through this method, making them one of the ideas
that can be applied in contemporary era. Besides, multimodal-based da'wah is a
part of the digital setting growing in the community's literacy culture. In light
of this phenomenon, the researcher seeks to clarify the meaning that multimodal
elements contains and how it contributes to the audience's impression of

persuasiveness.

Since then, the analysis of several modes has not been the focus of
previous researcher in a number of da'wah activities posted on text-visual
platforms like YouTube, Instagram, etc. The researcher merely looks at verbal
semiotics mode or analyze using communication theory. According to the
research conducted by (Kusmanto et al., 2021), he discovered the phenomenon
of the development of da'wah through Instagram reels. The analysis shows the
presence of persuasion strategies such as the use of the Qur'an, wisdom from
the stories of Islamic figures in the past, words of hope, analogies, etc. In line
with previous research, the study by (Salikin et al., 2024) explained the da'wah
strategy carried out through verbal communication. The da'wah text is analyzed
using the narrative paradigm theory, resulting in persuasive messages that lead

to an increase in faith and piety.



In addition, the persuasive da'wah strategy also includes the ability of
the da'i as a person who delivers the da'wah material. The research conducted
by (Fitriana et al., 2022) showed the phenomenon of the preacher’s personal
branding who becomes an attraction due to the harmony of the Islamic values
conveyed through daily behavior and even educational background. With this
personal branding, the community is able to determine whether or not they are
compatible with their own identities. Other research also discusses the
persuasive strategies employed by preachers on their Instagram accounts (Putri
etal., 2024). This analysis is conducted using a psychoanalytic and sociocultural
approach where the delivery of religious messages can touch the emotions of

the audience and the delivery of da'wah material is tailored to current trends.

The study conducted by (Rosyad & Millah, 2023) presents a perspective
from Hadith related to da'wah strategies in the contemporary era. The analysis
results concluded that market adaptation is part of the da'wah strategy, making
it capable of providing a real contribution. One of them is the adjustment with
the use of language that is easily understood by the community with diverse
knowledge backgrounds. In addition, research by (lbrahim et al., 2024)
presenting a perspective on the urgency of da'wah communication that is closely
related to psychological aspects. Da'wah, which serves as a medium for
internalizing Islamic values to its adherents, certainly requires an appropriate
approach so that religious knowledge can be effectively accepted. Through
relevant theories such as persuasive theory, Elaboration Likelihood Model, etc.,

da'wah texts can be delineated so that persuasive values can be understood.



Moreover, persuasive strategies in da'wah texts can be examined
through the lens of rhetorical appeals, as demonstrated in the research by
(Satriah & Maesaroh, 2024). Through the Youtube account of a famous
preacher, the da'wah material is delivered with an effective message in terms of
credibility, emotion, and logic. Thus, the research results show that the aspects
of ethos, pathos, and logos can produce effective and persuasive da'wah
messages. Therefore, when revisiting previous research, the aspect of verbal
communication in da'wah on social media remains the main focus, neglecting
other aspects.

This study is a response to the shortcomings of previous studies that
ignore multimodal element of da'wah content on social media. The discussion
of intersemiotic relationship within a multimodal discourse framework
highlights the interaction between visual and verbal elements regarding the
specific strategies carried out (Ariadi et al., 2024). The analysis of multimodal
as a persuasive strategy on Instagram posts provides a reference in da'wah field.
In addition, the selection of Instagram comic posts to deliver da'wah has not
been studied much by previous research. In fact, posts that integrate verbal and
visual aspects are becoming prevalent in the literary culture of today’s century.
Therefore, the interactions between multimodal elements in da'wah comic posts

as the persuasive strategy is a novelty in this research.

The Instagram platform has become one of the sources of information
used by today's society because of its attractive appearance by combining audio,

visuals, and text (Maares et al., 2021). Three conditions are the basis that causes



people to be more familiar with da'wah communication on social media. First,
Instagram content can be accessed anytime and anywhere so that people have
no restrictions on getting religious knowledge. Second, the religious messages
contained in Instagram post have been simplified and made attractive so that
they can be easily understood by all ages. Third, by consuming da'wah content
on Instagram, people can get information as well as active interaction by using
the comment, like, and share features. Following the times, da'wah practitioners
use a mix of text and images to communicate information that is pertinent to

current trends.

B. Research Questions

a. What are the types of ideational intersemiotic complementarity appear
in Instagram posts for da’wah?
b. How does Ideational intersemiotic complementarity shape persuasive

strategies in Instagram posts for da’wah?
C. Significance of the Study

This study contributes to the da’wah context theoretically and
practically. Theoretically, this study applied multimodal discourse and
persuasive strategies to the context of da’wah in the digital realm. It examines
how different semiotic modes interact to construct persuasive discourse in
comic Instagram da’wah posts. The findings contribute to the understanding of
persuasive strategies in multimodal text, offering insights for future research on

digital da’wah communication. Practically, this study provides valuable insights



for digital da’wah practitioners, academics, researcher, and university students
by offering a systematic understanding of persuasive techniques in verbal-visual
based of Instagram posts. The findings can serve as a reference for developing
effective da’wah activities and future research that align with contemporary

digital communication trends.

D. The Scope and the Limitation

This study applied Intersemiotic Complementarity and Rhetorical
appeals to examine persuasive communication strategies in Instagram posts
presenting da’wah texts (Aini & Akalili, 2021). This study focuses on the
interaction between visual and verbal elements in Instagram posts from a
da’wah account to get a complete understanding of the meaning of a text
(Royce, 2007). Then, the coherence of meaning in the two elements is analyzed
using rhetorical appeals (Aristotle, 1954) to identify the persuasive aspects
contained within. This study focuses solely on Instagram posts containing
comic strips. The multimodal aspects analyzed in this study include visual and
verbal elements in comic strip posts on Instagram. This study analyzes
persuasive strategies in comic Instagram posts by examining the interaction

between two communication modes: visual and verbal.

E. Definition of Key Terms

1. Persuasive strategies: persuasive strategies refer to the use of verbal and

visual modes of Instagram posts to influence and engage audiences.



Multimodal discourse: multimodal discourse refers to the use of more
than one mode to make a meaning.

Intersemiotic semantic relationship: it refers to the integration of
multiple semiotic modes, particularly visual and verbal elements, in
da’wah posts on Instagram to construct meaning and enhance audience
engagement.

Da’wah Instagram posts: it refers to the photos, reels, and caption
consist of Islamic messages.

Comic: comic refers to a visual narrative medium that integrates images
and text to deliver da’wah messages in an engaging and accessible

format on Instagram.



CHAPTER II

REVIEW OF RELATED LITERATURE

This section presents a review of related literature, which includes
discussions on semantics, multimodal discourse, Ideational intersemiotic

complementarity theory, persuasive strategy, and da’wah in Instagram.

A. Semantic

Semantics is a branch of linguistics that studies the original meaning or
according to the definition in the language dictionary. Meaning in semantics
science goes against other meanings such as meanings according to the
experiences of a particular group of humans or meanings that are specifically
designed to explain specific objects. This definition is in line with Yule (2020)
which calls meaning in semantics also called referential meaning where an
object is interpreted according to a general definition agreed upon by all groups.
Yule (2020) also called emotive meaning as antonym of referential meaning,
which is a meaning that can be applied freely and subjectively according to the

interpretation of each individual.

Since language is not just verbal but can be in the form of images,
sounds, gestures, etcetera, information media convey messages through one of
these modes or combine them to make it easier for readers to understand
(Leeuwen, 2004). Specifically, this research involves the modes of verbal and
visual communication used together to convey an idea. According to Kress

(2011), semiotics experts bring the idea of multimodal that is supported in a
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combination of one mode and another mode as this research focuses on verbal
and visual aspects. Each mode has a way of meaning so that if the visual and
verbal are in one place, a related meaning is needed so that the message is easy

to understand.

Coherence in cross-mode communication is related to the alignment of
meaning, narrative structure, and consistent visual-verbal presentation. The
combination of meanings of each language, both verbal and visual, is the same,
because basically the reader's understanding determines the success of the
coherence. In the book entitled The Study of Language by Yule (2020), the
relationship of meaning consists of 3 types, namely synonymy, namely two or
more expressions that have the same or similar meaning, then antonymy has the
meaning of two or more opposite expressions. This serves to provide a clear
boundary to the meaning of each. The last one, hyponymy, has the meaning of
being a category of something larger. For example, roses are the definition of a

general category of flowers.

The relationship between meanings has a big role in communication
across visual and verbal modes. As the literacy style in this century adapts to
the development of social media, the platform to get information extends to
social media that presents information by involving two modes at once (Satar
et al., 2023). For example, youtube displays moving images with subtitles
underneath, Instagram posts include photos and captions, and comics that
present a combination of expressions in visual and verbal language. In the end,

semantics is related to the purpose of Language, which is to provide an
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understanding of relevant information to humans as linguistic beings. Later, the
information has a different effect if the information creator is less able to

accommodate the semantic needs related to certain ideas.

B. Multimodal Discourse

Multimodal discourse is defined as an approach that involves various
modes of communication to create a discourse. These modes include text,
images, colors, and layouts that interact with each other to convey meaning.
This approach has contemporary media objects such as films, social media
platforms like YouTube, Instagram, Facebook, etc., to digital illustrations like
comics. This discourse is designed to guide the reader's understanding through
engaging semiotic elements, namely verbal elements with visuals as
explanations or vice versa. Multimodal discourse emerges in line with the
dynamic human culture in processing information, as (Halliday & Hasan, 2014)
stated by reference to the context of culture in which different semiotic systems
operate, these semiotic systems complement one another in the creation of

meaning..

One of the aspect in multimodal discourse is intersemiotic
complementarity. (Royce, 2007) introduced the term intersemiotic
complementarity to describe the features to make multimodal text verbal and
visualy coherent. He states that meaning can be constructed and strengthened

when the two modes of verbal and visual work in support of each other. In this
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context, intersemiotic complementarity is a derivative of Halliday's SFL theory

(1985) in the form of three types of metafunctions, namely:

1. Ideational metafunction: which is the resource for "the representation of
experience: our experience of the world that lies about us, and also
inside us, the world of our imagination. It is meaning in the sense of
‘content.’

2. Interpersonal metafunction: which is the resource for "meaning as a
form of action: the speaker or writer use language to make readers doing
something.

3. Textual metafunction: which is the resource for maintaining "relevance
to the context: both the preceding (and following) text, and context of

situation. This will give the readers sense of unity in the multimodal text.

The theory of intersemiotic complementarity by (Royce, 2007) is
one of the discussions in multimodal discourse analysis. Intersemiotic
complementarity focuses on the meaning generated based on the interaction
between modes. This theory is widely used in the fields of Education and
EFL where understanding is achieved through complementary semiotic
modes. In the study by (Muhassin et al., 2022), They analyze the
representational meanings of visual resources on the covers of English
textbooks and how the verbal and visual modes reinforce each other's
meanings. Through multimodal discourse, this study finds a relationship of
repetition, synonymy, and meronymy in the verbal and visual elements that

create cohesion in the delivery of the message.
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Research with similar subjects was conducted by (Jabour & Faisal,
2022) which examines the intersemiotic integration in EFL English
textbooks in Irag. The results found that the combination of verbal and
visual elements in the textbooks effectively supports the learning process.
Another study also revealed that students' understanding increased when
teachers provided instruction through English textbooks based on verbal and
visual elements in conveying messages (Yanuar et al., 2021). In a broader
context, multimodal theory can be used as a tool to understand complex
meanings such as illustrated images in national magazines. Some magazines
like Tempo use a combination of visual and verbal elements to convey
implicit messages related to various national news. (Lubis & Surip, 2024).
Implicitly conveyed multimodal messages of criticism require an
intersemiotic approach to more clearly understand the emphasis on the
semiotic modes expressed through repetition and synonymy (Nurfaizah &

Harti, 2022).

Ideational Intersemiotic Complementarity Theory

Ideational intersemiotic complementarity is one of the concepts of the

intersemiotic complementarity theory proposed by (Royce, 2007), derived from

Halliday's ideational metafunction in systemic functional linguistics. This idea

expands the representation of meaning from verbal to a combination of verbal

and visual. In other words, it focuses on how texts and images pertain to

representational meanings about the external world, including what and who

plays a role in the story (Halliday and Matthiessen, 2014). To discover the



14

ideational intersemiotic complementarity, (Royce, 2007) divided into three
parts. They are visual message elements yang consist of visual meanings,
followed by the description of the verbal aspect, and ideational intersemiotic

complementarity (Sugianto et al., 2021).

The ideational meanings in both verbal and visual modes are related
lexico-semantically through intersemiotic sense relations (Royce, 2007). They
are first, Repetition which is the information conveyed explicitly by both verbal
and visual modes. Second, Synonymy refers to words and images that have a
non-identical relationship in form but have similar meanings. Third, Antonymy
refers to words and images conveying opposing meanings. Fourth, Hyponymy
is when one verbal or visual mode conveys a general category while the other
displays something specific. Fifth, Meronymy occurs when one mode shows a
part of a whole while the other mode displays its parts. Sixth, Collocation refers
to the implicit meaning relationship where both modes often appear together in

certain contexts; discourse similar in theme or convention.
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Intersemiotic

Visual meanings

Semantic relationships

Verbal meanings

Identification: who or what
are the represented
participants?

Repetition: identical
experiential meaning.

Identification: who or what
is involved in any activity?

Activity: what action is
taking place, events,
portrayal, scene, states,
types of behavior

Synonymy: the same or

similar experiential meaning

Activity: what action is

taking place, events, states,

types of behavior.

Circumstances: where, who
with, and by what means are

Antonymy: opposite
experiential meaning

Circumstances: where, who
with, and by what means are
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Visual meanings

Semantic relationships

Verbal meanings

the activities being carried
out?

the activities being carried
out?

Attributes: what are the
qualities and characteristics
of the participants?

Meronymy: the relation
between the part and who of
something.

Attributes: what are the
qualities and characteristics
of the participants?

Hyponymy: the relation
between a general class of
something and its sub
classes.

Collocation: an expectancy
or high probability to co-
occur in a field or subject
area.

The theory of ideational intersemiotic complementarity has been used
in several studies, including by (Haris et al., 2023). They discuss the visual-
verbal relationship in children's comics for learning purposes. The research
results show that repetition and collocation are effectively used in the language
learning process in terms of repeated meaning. Meanwhile, antonymy and
synonymy serve as a means of discussion between educators/parents and
children regarding the process of meaning production. In another study, the
aspect of ideational complementarity was used to understand the verbal-visual
relationship in tourism promotional videos. The research results indicate that
the use of repetition and hyponymy is most commonly used to build a positive

image of the destination (Jiao & Hassan, 2024).

D. Persuasive Strategy
Persuasive strategy is often used in discourse and serves as a tool to

support the goals to be achieved. By definition, persuasion is an approach to

influence others in terms of attitudes, beliefs, or behaviors. using various
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methods, such as both spoken and written language, pictures, photos, videos,
and so on (Kusmanto et al., 2021). The classic persuasive theory that emerged
since before Christ, namely rhetorical appeal by Aristotle (1954), is still relevant
today. Aristotle (1954) provided an explanation regarding this theory which
consists of three parts: ethos, pathos, and logos (Jones & Simons, 2017). First,
ethos relates to the credibility built by the subject of information so that it can
be accepted by the audience. Second, pathos refers to the way of influencing by
evoking the emotions of the audience. Finally, logos is where the audience's

beliefs are built through conveying logical and rational arguments.

Persuasive strategy is closely related to social communication because
it has the potential to be effective in shaping public opinion. The delivery of
religious knowledge by scholars to the wider public is a form of social
communication known as da'wah. Through the religious knowledge conveyed
during da'wah activities, the community hopes to become better than before. In
reality, some Muslims have improved after attending da'wah activities, or even
non-Muslims have made the decision to convert after receiving da‘'wah. Thus,
the process of change that occurs in these community groups involves strategies
implemented by the actors (scholars or creators of da'wah materials). The
application of persuasive strategies needs to be well-prepared so that the
delivery of da'wah can be widely accepted, especially as the da'wah actors must

understand the characteristics and conditions of the audience (Perloff, 2020).
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In the 20th century, most of society's life, including work, social
interactions, and worship, has shifted to social media platforms. In response,
da'wah practitioners have adapted by incorporating da'wah values into their
posts on Instagram, YouTube, Twitter, and similar social media (Sule &
Sulaiman, 2021). It is evident from several da'wah accounts that have now
gained a large following, that social media is seen as an effective persuasive
da'wah strategy. To date, some common da'wah methods in society are videos
of scholars giving lectures that are then uploaded on YouTube, reels, and
Instagram photos, or narrative writings crafted into interesting stories. In this
context, social media contains persuasive value from two aspects, namely ease
of access and its multimedia nature (combining text, images, and videos). This
is because the multimodal form of delivering da'wah makes the message more

attractive and easier to receive (Aziz et al., 2022).

E. lIdeational Intersemiotic Complementarity and Persuasive Strategy

The representation of meaning in multimodal texts encompasses a
comprehensive understanding of meaning across modes from the reader's
perspective. It is evident that two different modes; verbal and visual have their
own uniqueness, resulting in better outcomes when they unite. The aesthetic
function of the visual mode contains the language of images representing
abstract concepts in the mind, while the delivery of the verbal mode validates
the information processed in the human brain in written form to clarify
information. In the process of interpreting meaning between these modes, the

reader becomes more understanding as the different modes can support each
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other. Thus, this cross-mode communication process has a persuasive aspect

that engages the reader's interest.

Based on the coherence of meaning between visual and verbal modes in
da’wah texts, readers assess the credibility of da’wah through the verses of the
Qur’an that are relevant to the images presented in the posts. The cross-mode
semantic relationship reads this as repetition where all the involved components
convey identical and accountable messages. Furthermore, aspects of pathos can
be found in the images and texts that convey semantic relations in the form of
collocations and synonymy. This refers to meanings generated from the five
senses, mental aspects, and culture. It cannot be explained by rigid methods
such as ethos or logos. Meanwhile, logos is demonstrated through the storyline
in the texts and images that complement each other to create a sense of
reasonableness. The semantic relationships that fall into the category of logos

are hyponymy and meronymy.

Thus, the use of Royce's theory in comic analysis allows the
identification of persuasive strategies that are hidden or reinforced through
cross-mode relationships. The combination of multimodal theory and
persuasive has been carried out in research on political discourse by Schubert
(2021). The research presents results indicating that multimodal cohesion can
support the personal branding of candidates, vision, and public opinion.
Furthermore, another study yielded the same results, namely that the
multimodal aspects in an advertisement support persuasive strategies by

combining psychological and marketing aspects in communication. (Kumar et
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al., 2023). The main point in this research is that visual and verbal language
representation needs to be displayed effectively so that the audience can easily

grasp the message being conveyed.

F. Da’wah through Instagram

In this century, preaching through Instagram is very popular as product
advertising. The difference only lies in the purpose, namely product advertising
for commercial purposes while da'wah purely conveys Islamic values. Da'wah
activists use the Instagram platform to spread Islamic values more widely. As
da'wah is an Arabic word that means invitation, Instagram is used as a tool to
invite people around the world to increase goodness. Instagram as a da'wah
platform collaborates with language to invite the public to understand da'wah
material. Thus, language in the context of da'wah contains a persuasive strategy,
namely inviting mankind, especially Muslims, to process to become better

human beings in accordance with Islamic teachings (Salikin et al., 2024).

The delivery of da'wah on the Instagram platform can be as diverse as
the features offered by the platform. One of them is da'wah by uploading a
comedy-themed video on the post homepage (Masruroh, 2022). This type of
da'wah can not only add to religious knowledge, but also entertainment for the
community so as to create an inclusive impression of Islamic teachings. There
are also those who upload videos of themselves delivering da'wah in front of
the general public (Mutmainah, 2022). By showing her ability to deliver

lectures, it can generate public trust in the da'wah material he delivers.
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In addition, there are preachers who convey their thoughts through
pictorial stories on comic illustrations (Siregar et al., 2023). This method is still
included in the new category as the increase in Artificial Intelligent technology,
so that it gives a fresh impression to the da'wah message conveyed. Based on
this da'wah method, most preachers display visual content that is a particular
attraction in the form of video camera results and illustrations (Marwantika &
Syaifuddin, 2022). Some of these da'wah activities also use the Instagram
feature in the form of home posts that are stored forever in an account. Because
the material of da'wah comes from general stories that are adapted to the times

so that they remains the same from time to time.



CHAPTER Il

RESEARCH METHOD

This study examines six aspects of research methodology, including
research design, research instrument, data and data source, procedures of data

collection, procedures of data analysis, and triangulation.

A. Research Design

This study employs a qualitative research design, as it allows for an in-
depth exploration of persuasive discourse strategies in multimodal da’wah
content. Since multimodal analysis requires an interpretative approach to
examine how visual and verbal elements interact to construct meaning,
qualitative methods are well-suited to analyze Instagram posts from
@sufi.comics (Creswell & Poth, 2018; Denzin & Lincoln, 2005). This study
applies (Royce, 2007) Intersemiotic Complementarity Theory, particularly the
ideational framework, to analyze the interaction between visual and verbal
elements in @sufi.comics Instagram posts. In addition, Aristotle's (1954)
rhetorical appeals theory is also applied in this research to analyze the
persuasive strategies formed from multimodal aspects (Aristotle, 1954). Both
frameworks enable the researcher to systematically examine how persuasive
strategies are constructed through multimodal communication in digital da’wah

content.

22
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B. Research Instrument

In this qualitative research, the researcher serves as the primary
instrument for data collection and analysis (Yoon & Uliassi, 2022). As a human
instrument, the researcher identifies, interprets, and categorizes persuasive
discourse strategies in multimodal da’wah posts on Instagram. To ensure
systematic analysis, this study employs a framework based on (Royce, 2007)
Ideational Intersemiotic Complementarity Theory and Rhetorical Appeals
(Aristotle, 2007). The following tables are the framework used to answer

Research Question 1 & 2.

Table 3. 1 Instrument of Ideational Intersemiotic Complementarity

Represented participants Verbal Text Caption Types

Table 3. 2 Instrument of Rhetorical Appeals

Persuasive Strategies

Ethos

Pathos

Logos
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C. Data and Data Source

The data presented in this study are visual data obtained from comic
illustrations and verbal data obtained from words, phrases, and sentences on
comic bubbles and caption. The data source for this study is @sufi.comics
Instagram account, which is selected based on the following criteria: (1) the
account consistently produces multimodal da’wah content, (2) it combines
visual (comic illustrations) and verbal (text captions) elements, and (3) it has a
significant following and engagement, making it relevant for analyzing
persuasive strategies in digital religious discourse. Data restrictions are limited
to comic post type because it has more than one semiotic source. This is based
on the research need for analyzing the interaction of visual and verbal aspect,
better understanding of context and avoiding reduction of information. Previous
research which has similarities to the research object that examines
intersemiotic complementarity is also the source for understanding multimodal

analysis on this research.

D. Procedures of Data Collection

Data collection is carried out to obtain information from specific sources
and in order to gain an overview of the phenomenon being studied. Validity in
the data collection process determines the conclusions that are drawn (Creswell
& Creswell, 2018). Therefore, the researcher collects the data during the period
of January-December 2024 including five posts that get the most likes to ensure

the the readers’ interest about da’wah posts. The selection of this reason allows



25

the researcher reflect current persuasive strategies in da’wah discourse on

Instagram.

Data collection in this study was carried out through several stages.
First, selecting the Instagram account @sufi.comics to be the object of analysis
in this study. The selection of this account is based on its consistency in sharing
comic content (combining visual and verbal elements) with a da'wah theme.
Second, the researcher determines the type of data to be analyzed, selecting only
comic-based posts, including static images and reels that incorporate visual and
verbal elements. The third step is screen capturing the relevant data of Instagram
posts. To maintain the focus of the analysis, the five posts with the highest
number of likes were selected as primary data. After the data is collected, the
next step is transcribing the data, which means extracting and categorizing
verbal and visual elements. The final stage is coding the data, namely
classifying the findings based on Ideational Intersemiotic Complementarity

Theory (Royce, 2007) and Rhetorical appeals (Aristotle, 1954).



Sufi

Comics

THE ART OF
PARENTING

IS TO PROVIDE THE
RIGHT ENVIRONMENT...

Table 3. 3 Procedures of Data collection
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Represented participants Verbal text Caption Types
A title of post The art of parenting
A Sufi man and a pregnant ~ Will | be a good mother? | used to think Repetition
woman parenting was about
control.
An old man in the garden Is the sun a good Meronymy
gardener?
Sun flower & Shade tree Some plants need more Hyponymy
sunlight... others prefer
the shade.
Children, book, ball, and Your jobasaparentisto Thatitwasmy jobto Collocation
pillow provide the right shape my child, and |
environment. would take the blame
if they didn’t meet
my expectations.
A Sufi man, a pregnant Allow them to bloom in ~ “Our Lord is He Who  Synonymy

woman, garden, and
childern

their unique way.

gave to each (created)
thing its form and
nature, and further,
gave (it) guidance.”
(Qur’an 20:50)

E. Procedures of Data Analysis

The data analysis follows the framework of Ideational Intersemiotic

Complementarity Theory (Royce, 2007) and Rhetorical Appeals Theory

(Aristotle, 1954) that consists of the following steps. The first stage is the
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identification of semiotic modes, where the researcher extracts visual and verbal
elements from selected Instagram posts. These elements are analyzed as
representations of the ideational meaning emerging in both modes. The next
step is to classify the intersemiotic relationships, which involves mapping the
connections between verbal and visual elements based on categories of
semantic relations such as repetition, synonymy, antonymy, hyponymy, and
meronymy as explained by (Royce, 2007). This classification aims to reveal the

extent to which meaning alignment is formed through cross-modal interactions.

Furthermore, the researcher conducted an analysis of persuasive
strategies referring to Aristotle's (1954) theory of rhetorical appeals (1954) by
examining how multimodal interactions between text and images support the
construction of persuasive discourse strategies. This analysis pays attention to
how ideational meanings contribute to effectively conveying da'wah messages
to the audience. The final stage is the interpretation of findings, which involves
discussing the results of the analysis in relation to previous studies and other
relevant theories in multimodal discourse studies. Thus, this analysis not only
focuses on data description but also provides a deeper understanding of the
function and impact of verbal-visual relationships in the context of persuasive

communication.

To maintain clarity and consistency, the data analysis is given code for
easier classification. Coding is divided into two parts for analysis to answer
research question 1 and 2. The first coding is for the analysis of the type of

ideational intersemiotic complementarity. Each datum was labeled using the
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format X.Y.Z, where X refers to the datum number (1 or 2), Y indicates the
number of figure (1 or 2), and Z refers to the type of analysis (R for repetition,
S for synonymy, H for hyponymy, C for collocation, and M for meronymy). For
example, Datum 1.1.R represents the first datum of figure 1, and analyzed under
the type of repetition, while Datum 2.2.S refers to the second datum of figure 2,

and analyzed under the type of synonymy.

Meanwhile, the second coding is aimed at analyzing persuasive strategy
using the theory of rhetorical appeals. Each datum was labeled using the format
X.Y.Z, where X refers to the datum number (1 or 2), Y indicates the number of
figure (1 or 2), and Z refers to the type of analysis (E for ethos, P for pathos,
and L for logos. For example, Datum 1.1.E represents the first datum of figure
1, and analyzed under aspect of Ethos, while Datum 2.2.P refers to the second
datum of figure 2, and analyzed under aspect of pathos. All classified data were

organized in a table to support comparison and interpretation.

F. Triangulation Data

Data triangulation is a validation technique used in research to enhance
the credibility and validity of findings by comparing various sources, methods,
or different perspectives in the data collection process (Denzin et al., 2024).
This study applies source triangulation where the researcher involved an expert,
Dr. Agwin Degaf, MA, a lecturer in discourse analysis, as a validator. With the
help of the validator, the researcher verified that the chosen data matched the

types of ideational intersemiotic complementarity (Royce & Bowcher, 2007)
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and were relevant in the context of persuasive strategies (Aristotle, 1954). This
consultation sought to get validation of the analysis and critical feedback
concerning the understanding of the research data. This technique demonstrates
that the researcher objectively employs a triangulation of sources to identify
consistent data that can enhance the validity of the findings (Hignett &

McDermott, 2015).



CHAPTER IV

FINDINGS AND DISCUSSION

This section is the results and discussion of data collection that has been
carried out on da'wah posts on the Instagram account @sufi.comics. The results
of the research are described in 2 sub-categories that refer to research questions
and are analyzed based on theory. Meanwhile, the discussion in this study is in

the form of a comparison of results with relevant previous studies.

A. Findings

The findings presented in this research are the result of the interaction
between visual and verbal modes that lead to the way readers understand posts.
The ideational theory of intersemiotic complementarity (Royce, 2007) is
applied to explain the relationship of meaning composed by visual and verbal
modes. Then, the understanding produced in the semiotic relations are

explained using rhetorical appeals theory (Aristotle, 1954).

1. Types of Ideational Intersemiotic Complementarity in Instagram

Posts for Da’wah

From five posts on the Instagram account @sufi.comics, researcher
found several types of Ideational Intersemiotic Complementarity based on
(Royce, 2007) theory. Ideational Intersemiotic Complementarity refers to the
verbal text that support a visual image and vice versa. Some common types
found in posts are repetition, collocation, synonymy, and hyponymy, and

meronymy.

30



31

Table 4. 1 Result of the Entire Ideational Intersemiotic Complementarity Classification

No.  Types of Datum1 Datum?2 Datum3 Datum4 Datum5 Total
intersemiotic
relations

Repetition

(6, ]
o]
o]
Sl®

Collocation

w
N
N

Synonymy

Hyponymy

SR
RN
(NN |on
[EEN
[EEN

(N[Ol

Meronymy

Datum 1

Sufi
Comics

THE ART OF
PARENTING

Datum 1 is 10 da'wah comic slides from the @sufi.comics Instagram
reels account. The post was uploaded on (22/7/24) and received 76,300 likes.
From the entire slide, the researcher found ideational intersemiotic
complementarity with types of repetition (4), meronymy (1), hyponymy (1)

synonymy (1), and collocation (1). Here's the description of each type.
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a) Repetition (R)

WiILL I BE
A GOOD

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic elements. The visual element
shows a pregnant woman speaking to an old man. This visual
representation is explained with a speech bubble that refers to the
pregnant woman. The speech bubble says, "Will | be a good

mother?" The pronoun "I" and the phrase "a good mother™" map onto
the visual images, which is a pregnant woman speaking. Therefore,
the relationship between these visual and verbal elements falls into
the type of Ideational Intersemiotic Complementarity repetition
where both visual and verbal represent an identical meaning (Royce,
2007). The application of this type of repetition in verbal and visual

aspects serves to reinforce the meaning through cross-modal

presentation.
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Datum 1.3.R & 1.4.R consist of multimodal text that shows
the types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between the visual and verbal elements
in the form of the repetition of the same semantic elements. The
visual element shows a woman facing an old man. This visual
representation is explained by the direction of the woman's gaze and
a speech bubble indicating that she is talking to the old man. The
speech bubble contains the text “what do you mean?” The pronoun
“you” pronounced by the woman maps onto the visual images, that
is, the old man in front of her. Therefore, the relationship between
these visual and verbal elements falls into the category of Ideational
Intersemiotic Complementarity repetition, where both visual and
verbal represent identical meanings (Royce, 2007). The application
of this type of repetition in both verbal and visual aspects serves to

reinforce meaning through cross-modal representation.
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PLANTS ARE |

LIKE CHILDREN.

| EACH NEEDING ITS

| OWN CONDITIONS
TO GROW.

Datum 1.5.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows various types of plants in the garden. This visual
representation is explained by the text that reads "Plants are like
children, each needing its own conditions to grow." The image that
consists of various plants maps onto the phrase "plants.” Thus, the
relationship between these visual and verbal elements falls into the
Ideational Intersemiotic Complementarity repetition type where
both visual and verbal represent identical meanings (Royce, 2007).
The application of repetition type to the verbal and visual aspects

serves to reinforce meaning through re-presentation across modes.
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Datum 1.10.R consists of multimodal text that shows the
types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of a repetition of the same semantic element. The visual
element shows a blooming flower. This visual representation is
described with a text that says “Nurture their growth, not your
expectations” The image that shows the growth of the flower maps
onto the word “growth”. Thus, the relationship between these visual
and verbal elements falls under type of Ideational Intersemiotic
Complementarity repetition where both visual and verbal represent
identical meanings (Royce, 2007). The application of this type of
repetition in verbal and visual aspects serves to reinforce meaning

through a cross-modal presentation.
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b) Meronymy (M)

the types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of interaction between the representation of parts and the
whole. The visual element shows a conversation between a pregnant
woman and an old man in a park. This visual representation is
explained with the verbal element of a speech bubble that says, "Is
the sun a good gardener?" The phrase "gardener" maps onto the
visual images, which is a garden that has a type of Ideational
Intersemiotic Complementarity meronymy relationship. This
intersemiotic relation explains the connection between parts of the
verbal aspect being the whole of the visual aspect (Royce, 2007).
The application of type meronymy in verbal and visual aspects

serves to clarify parts of an object visually or verbally.
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¢) Hyponymy (H)

..OTHERS PREFER

< THE SHADE. !

Datum 1.6.H & 1.7.H consist of multimodal text that shows
the types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of mentioning general and specific categories in semantic
elements. The visual element shows four types of flowers according
to their life needs. This visual representation is explained with the
text stating, "Some plants need more sunlight, others prefer the
shade. Some need lots of water, others thrive in dry conditions”. The
phrase "some plants” maps onto the visual images, which are
sunflower, fern, lotus, and cactus. Thus, the relationship between
these visual and verbal elements falls into the type of Ideational
Intersemiotic Complementarity hyponymy, where the verbal aspect
mentions the general category and the visual represents the specific
meaning (Royce, 2007). The application of hyponymy type to verbal

and visual aspects serves to explain the meaning in detail.
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d) Synonymy (S)

..ALLOW THEM TO
BLOOM IN THEIR OWN

UNIQUE WAY.

YOUR JOB AS A PARENT
IS TO PROVIDE THE \
RIGHT ENVIRONMENT... l /

Datum 1.9.S & 1.8.S consist of multimodal text that shows
the types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of the repetition of similar semantic elements. The visual
element shows an old man talking to a pregnant woman and
illustrations of a children's world. This visual representation is
explained with a speech bubble referring to the old man. The speech
bubble reads “Allow them to bloom in their own unique way”. The
pronoun “them” maps onto the visual images, which is the plural
pronoun for children who are engaging in activities appropriate for
their age. Thus, the relationship between the visual and verbal
elements falls into the type of Ideational Intersemiotic
Complementarity synonymy where both visual and verbal represent
similar meanings (Royce, 2007). The application of the repetition
type in both verbal and visual aspects serves to convey meaning

through different expressions in cross-modal presentation.
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e) Collocation (C)

YOUR JOB AS A PARENT
IS TO PROVIDE THE \
RIGHT ENVIRONMENT... l /
<

Datum 1.8.C consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of a high probability to co-occur in a field or subject area. The visual
element depicts a group of children of different genders and ages,
each engaged in activities that cater to their needs. There is a girl
threenager reading a book, while the boy is playing soccer.
Additionally, there is a baby who is sleeping. This visual
representation is explained with the text saying, “Your job as a
parent is to provide the right environment”. The phrase “right
environment” corresponds to the visual imagery, that is, the
activities the children are doing according to their needs. Thus, the
relationship between the visual and verbal elements falls into the
type of Ideational Intersemiotic Complementarity collocation,
where the visual element represents the association of meaning with
the verbal element (Royce, 2007). The application of this type of
collocation in verbal and visual aspects serves to convey the
association of meaning based on context and habits through cross-

modal text.
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Datum 2

Suft m::;
-" A [

WHY FEAR GOD?

SIMILARLY, REVERENTIAL FEAR IS
ING GOD'S RULE,
OMNIPOTENCE, AND WISDOM.

Datum 2 is 10 da'wah comic slides from the @sufi.comics Instagram reels
account. The post was uploaded on (5/6/24) and received 53,600 likes. From the
entire slide, the researcher found ideational intersemiotic complementarity with
repetition (5), hyponymy (1), synonymy (2), and collocation (2). The following is

a description of each type.

a) Repetition (R)

I' WHY DO WE NEED TO
FEAR GOD. IF HE IS )
ALL-MERCIFUL?
7%
H =
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Datum 2.2.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form

of the repetition of the same semantic element. The visual element
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shows a man speaking to an old man. This visual representation is
explained by a speech bubble referring to the man. The speech
bubble contains the text “Why do we need to fear God, if He is All-
Merciful?”. The pronoun “we” maps onto the visual images, which
IS a conversation activity between two people, an old man and a man,
as a representation of the first-person plural pronoun. Thus, the
relationship between these visual and verbal elements falls into the
type of Ideational Intersemiotic Complementarity repetition where
both visual and verbal represent identical meanings (Royce, 2007).
The application of this type of repetition in verbal and visual aspects

serves to reinforce meaning through cross-modal presentation.

SEE THAT POT
BOILING OVER

THE FIRE...

Datum 2.3.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between the visual and verbal elements in the
form of repetition of the same semantic element. The visual element
shows an old man pointing to a pot that is on the fire. This visual
representation is explained by a speech bubble that refers to an old
man. The speech bubble reads “See that pot boiling over the fire”.

The phrase “pot boiling over the fire” maps onto the visual element,
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which is the pot on the fire. Therefore, the relationship between these
visual and verbal elements falls into the of ideational intersemiotic
complementarity type repetition where both visual and verbal
represent an identical meaning (Royce, 2007). The application of
this repetition type in verbal and visual aspects serves to strengthen

the meaning through the cross-modal presentation.
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THE STUDENT
HESITATED; FEAR
STOPPING HIM.

Datu 2.5.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows a man alone. This visual representation is explained with a
speech bubble that says "The student hesitated, fear stopping him".
The phrase "the student” maps onto the visual element, which is the
man depicted in the image. Thus, the relationship between these
visual and verbal elements falls into the type of ideational
intersemiotic complementarity repetition where both visual and
verbal represent identical meanings (Royce, 2007). The application
of the type of repetition on verbal and visual aspects serves to

reinforce meaning through re-presentation across modes.
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THE STUDENT YOU HELD BACK BECAUSE
HESITATED, FEAR OF THE POTENTIAL BURN,
STOPPING HIM. NOT THE FIRE ITSELF.

Datum 2.5.R & 2.6.R consist of multimodal text that shows
the types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between the visual and verbal elements
in the form of repetition of the same semantic element. The visual
element shows a conversation between a man and an old man. This
visual representation is explained with a speech bubble referring to
the old man saying "You held back because of the potential burn,
not the fire itself”. The pronoun "you" maps onto the visual element,
that is, a student facing the old man. Thus, the relationship between
these visual and verbal elements falls into the type of ideational
intersemiotic complementarity repetition where both the visual and
verbal convey identical meanings (Royce, 2007). The application of
the repetition type to the verbal and visual aspects serves to reinforce

meaning through cross-modal presentation.
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-
WE APPRECIATE ”
THE FIRE FOR iy

WARMTH,

Datum 2.7.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows three verbal-visual interactions. The visual representation is
explained with verbal elements, namely a speech bubble referring to
the character. In the first image, there are several people facing their
palms to the campfire. In that image, there is a text reading “We
appreciate the fire for warmth”. The pronoun “we” and the phrase
“for warmth” map onto the visual element, which is the activity of
warming the body. In the second image, there is a man reading
illuminated by a candle in front of him. That image contains the
word “light”. The word “light” maps onto the visual element, which
is the light produced by the candle. In the third image, there is a man
cooking. As before, the image contains text reading “and cooking”.
The phrase “cooking” maps onto the visual element, which is the
cooking activities performed by a man. Thus, the relationship

between these visual and verbal elements falls into the type of
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ideational intersemiotic complementarity repetition where both
visual and verbal represent an identical meaning (Royce, 2007). The
application of this type of repetition in the verbal and visual aspects

serves to reinforce meaning through re-presentation across modes.

Hyponymy (H)

FEARING GOD DOESN'T UNDERMINE
HIS LOVE. IT GUARDS US FROM THE
MISSTEPS WE MIGHT MAKE.

Datum 2.10.H consists of multimodal text that shows the
types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of the mention of general and specific categories in
semantic elements. The visual element shows a man standing in
front of a road full of obstacles such as the hole of ignorance, thorn
of pride, and stone of greed. This visual representation is explained
with the text that reads “Fearing God doesn't undermine his love. It
guards us from the missteps we might make”. The phrase “missteps”
maps onto the visual images, which are illustrations of ignorance,
pride, and greed. Thus, the relationship between these visual and
verbal elements falls into the type of ideational intersemiotic
complementarity hyponymy, where the verbal aspect mentions a

general category (missteps) and the visual represents specific
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meanings (ignorance, pride, greed) (Royce, 2007). The application
of the hyponymy type in the verbal and visual aspects serves to
explain the meanings in detail and provide a comprehensive
understanding.

Synonymy (S)

Datum 2.4.S consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of similar semantic elements. The visual element shows
a finger pointing towards a pot boiling over the fire. This visual
representation is explained with a speech bubble referring to the
pointing hand. The speech bubble states “Touch it!” The pronoun
“it” maps onto the visual images, that is, the pot boiling over the fire.
Thus, the relationship between these visual and verbal elements falls
into the type of ideational intersemiotic complementarity synonymy
where both visual and verbal represent similar meanings (Royce,
2007). The application of the type of repetition in verbal and visual
aspects serves to convey meanings through different expressions in

cross-modal presentations.
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YET, YOUR FEAR
OUT OF RESPECT
FOR ITS POWER,
KEEPS YOU SAFE.

Datum 2.8.S consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of similar semantic elements. The visual element shows
a hand pointing towards a pot boiling over the fire. This visual
representation is explained by a speech bubble referring to the
pointing hand. The speech bubble reads “Yet, your fear out of
respect for its power keeps you safe”. The pronoun “it’s” maps onto
the visual images, which is the pot boiling over the fire. Thus, the
relationship between these visual and verbal elements falls into the
ideational intersemiotic complementarity synonymy type where
both visual and verbal represent similar meanings (Royce, 2007).
The application of the repetition type in verbal and visual aspects
serves to convey meaning through different expressions in cross-

modal presentations.
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d) Collocation (C)

THE STUDENT
HESITATED, FEAR
STOPPING HIM.

Datum 2.5.C consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of a probability of existing simultaneously during a field or current
era. The visual element shows a man with a different facial
expression, namely furrowed eyebrows and confused eyes. This
visual representation is explained by the text stating "The student
hesitated, fear stopping him™. The phrase "hesitated" maps onto the
visual images, which is the context of the student's facial expression.
Therefore, the relationship between these visual and verbal elements
falls into the type of ideational intersemiotic complementarity
collocation, where the visual element represents the association of
meanings to the verbal element (Royce, 2007). The application of
collocation type in verbal and visual aspects serves to convey a
combination of meanings based on context and habits through cross-

modal text.
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SIMILARLY, REVERENTIAL FEAR IS
ACKNOWLEDGING GOD'S RULE,
OMNIPOTENCE, AND WISDOM.

Datum 2.9.C consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of a probability of existing simultaneously during a field or object
era. The visual element shows a man pointing to an illustration of a
heart in front of him. This visual representation is explained with
text reading, “Similarly, reverential fear is acknowledging God's
rule, omnipotence, and wisdom”. The phrase “reverential fear” maps
onto the visual images, which is the illustration of the heart. Thus,
the relationship between these visual and verbal elements falls into
the ideational intersemiotic complementarity collocation type
where the visual element represents an association of meaning to the
verbal element (Royce, 2007). The application of the collocation
type in verbal and visual aspects serves to convey a combination of
meanings based on context and conventions through cross-mode

texts.
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Datum 3

Sufi

A PROFOUND QUESTION. TELL ME, MY SKILL . YR YOUR SPRORTS DLV R

Comics WHEN YOU RELEASE AN ARROW FROM g DETERMINES
YOUR BOW, WHAT GUIDES ITS PATH? WHERE THE
ARROW LANDS.

FREEWILL VS DIVINE PLAN

THE WIND, THE EARTH'S PULL, THE SIMILARLY, OUR FREEWILL WHILE THE DIVINE S0 CHOOSE WITH WISDOM,
ARROW'S WEIGHT... ALL SHAPE ITS OPERATES WITHIN THE LARGER < L . OUR AND TRUST IN THE DIVINE'S B
PATH, DON'T THEY? WILL OF THE DIVINE. A CHOICES SHAPE ’

Datum 3 is 10 da‘'wah comic slides from the @sufi.comics Instagram
reels account. The post was uploaded on (3/12/24) and received 13,100 likes.
From the entire slide, the researcher found ideational intersemiotic
complementarity with repetition (5), synonymy (1), and collocation (3). The
following is a description of each type.

a) Repetition (R)

FREE WILL? o8

IS EVERYTHING
B\ ALREADY DECIDED S8

Datum 3.2.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic element. The visual element

shows a man speaking to an old man. This visual representation is
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explained by a speech bubble referring to the man. The speech
bubble contains the text "Do we have free will? Or is everything
already decided for us?" The pronoun "we" maps onto the visual
images, which depict a conversation between two people, the old
man and the man, as a representation of the first-person plural
pronoun. Thus, the relationship between these visual and verbal
elements falls into type of ideational intersemiotic complementarity
repetition, where both visual and verbal represent an identical
meaning (Royce, 2007). The application of repetition type in verbal
and visual aspects serves to reinforce meaning through the cross-

modal presentation.

A PROFOUND QUESTION. TELL ME,

WHEN YOU RELEASE AN ARROW FROM
YOUR BOW, WHAT GUIDES ITS PATH? DO WE HAVE
=/ FREE WILL? 0R
IS EVERYTHING
ALREADY DECIDED A

FOR US?

Datum 3.3.R & 3.2.R consist of multimodal text that shows
the types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of repetition of the same semantic elements. The visual
element shows an old man talking to a man carrying a bow and
arrow. This visual representation is explained with a speech bubble
referring to the man. The speech bubble reads "A profound question.

Tell me, when you release an arrow from your bow, what guides its
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path?" The pronoun "you" and the phrase "an arrow from your bow"
map onto the visual images, that is, to the man carrying the bow and
arrow, who is the person being spoken to in front of the old man.
Therefore, the relationship between these visual and verbal elements
falls under the type of ideational intersemiotic complementarity
repetition where both visual and verbal represent identical meanings
(Royce, 2007). The application of the repetition type on verbal and
visual aspects serves to strengthen meaning through cross-mode re-

presentation.

MY SKILL

DETERMINES

WHERE THE
ARROW LANDS.

Py *’i/;fo
i 5‘6'.'//, \‘\\\

Datum 3.4.R consists of multimodal text that shows the types

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows a man (an archer) who is pointing an arrow towards the target.
This visual representation is explained with a speech bubble
referring to the man. The speech bubble states "’My skill determines
where the arrow lands”. The phrases “my skill”” and “an arrow” map
onto the visual images, which is the archery activity being carried

out by the man. Thus, the relationship between these visual and
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verbal elements falls into the of ideational intersemiotic
complementarity repetition type where both visual and verbal
represent identical meanings (Royce, 2007). The application of
repetition type in verbal and visual aspects serves to strengthen

meaning through cross-modal presentation.

THE WIND, THE EARTH'S PULL, THE
ARROW'S WEIGHT... ALL SHAPE ITS
PATH, DON'T THEY?

Datum 3.6.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic elements. The visual element
shows an old man who is explaining the process of an arrow that
flies towards a target by pointing to images of clouds and wind
conditions. This visual representation is explained by a verbal
element in the form of a speech bubble referring to the old man. The
speech bubble states, “The wind, the earth's pull, the arrow's
weight... all shape its path, don't they?” The phrases “the wind”, “the
earth’s pull”, and “an arrow” map onto the visual images, which
depict the archery activity being performed by a man. Therefore, the
relationship between these visual and verbal elements falls into the

ideational intersemiotic complementarity repetition type, where
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both visual and verbal represent identical meanings (Royce, 2007).
The application of this repetition type in verbal and visual aspects

serves to reinforce meaning through cross-modal presentation.

SIMILARLY, OUR FREEWILL
OPERATES WITHIN THE LARGER
WILL OF THE DIVINE.

Datum 3.7.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows an illustration of a small circle with the text “human free will”
encased by a larger circle with the text “divine will”. This visual
representation is explained by a verbal element in the form of text,
namely “Similarly, our free will cooperates within the larger will of
the divine”. The phrase “free will” and “the larger will of the divine”
maps onto the visual images, which are two circles, one small and
one large. Thus, the relationship between these visual and verbal
elements falls into the ideational intersemiotic complementarity
repetition type where both visual and verbal represent identical
meanings (Royce, 2007). The application of repetition types in
verbal and visual aspects serves to reinforce meaning through the re-

presentation across modes.
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b) Synonymy (S)

WHILE THE DIVINE
WILL IS SUPREME, OUR

CHOICES SHAPE
OUR UNIQUE JOURNEY
WITHIN IT.

Datum 3.9. consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of similar semantic elements. The visual element shows
an old man pointing his hand to a two-way street. This visual
representation is explained with a speech bubble referring to the old
man. The speech bubble states, “While the divine will is supreme,
our choices shape our unique journey within it”. The phrase
“journey” and the pronoun “it” correspond to the visual images,
which is a road with two directional sides. Thus, the relationship
between these visual and verbal elements falls into the type of
ideational intersemiotic complementarity synonymy where both
visual and verbal represent similar meanings (Royce, 2007). The
application of the type of repetition in the verbal and visual aspects
serves to convey meaning through different expressions in the re-

presentation across modes.
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c) Collocation (C)

VYES, YOUR EFFORTS PLAY A
SIGNIFICANT ROLE, BUT...

JEA

Datum 3.5.C consists of multimodal text that shows the types

O

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between the visual and verbal elements in the
form of probable existing simultaneously during a field or object era.
The visual element shows a man aiming an arrow at a target. This
visual representation is described with the text that reads "yes, your
efforts play a significant role, but...". The phrase "your efforts" maps
onto the visual images, which is the activity of archery. Thus, the
relationship between these visual and verbal elements falls into the
ideational intersemiotic complementarity collocation type where
the visual element represents the association of meaning with the
verbal element (Royce, 2007). The application of collocation type in
verbal and visual aspects serves to convey a blend of meanings based

on context and habits through cross-modal text.
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BUT IF THE
DIVINE WILL IS
ULTIMATE, DO
OUR CHOICES

EVEN

Datum 3.8.C consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of probable existing simultaneously during a field or object era. The
visual element shows a man who is expressing himself with both
arms wide open and a questioning look on his face. This visual
representation is explained by the text that reads "But if the divine
will is ultimate, do our choices even matter?" This question maps
onto the visual images, that is, the gesture of a man that is associated
with the context of asking. Thus, the relationship between the visual
and verbal elements fits into the ideational intersemiotic
complementarity collocation type where the visual element
represents the association of meaning to the verbal element (Royce,
2007). The application of the collocation type in verbal and visual
aspects serves to convey a blend of meanings based on context and

conventions through cross-modal text.
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S SO CHOOSE WITH WISDOM,
AND TRUST IN THE DIVINE'S |
GUIDING HAND.

Datum 3.10.C consists of multimodal text that shows the
types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of a probable existence simultaneously during a field or
object era. The visual element shows an old man and a man sitting
together by the river at night. This visual representation is
accompanied by the text reading “So choose with wisdom, and trust
in the divine's guiding hand”. The phrase referring to the old man
maps onto the visual images, specifically the gesture of the old man's
hand associated with the context of giving advice. Thus, the
relationship between these visual and verbal elements falls into the
ideational intersemiotic complementarity type of collocation where
the visual element represents the meaning association with the
verbal element (Royce, 2007). The application of this type of
collocation in verbal and visual aspects functions to convey a blend

of meanings based on context and habits through cross-modal texts.
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Datum 4

LIGHT, THERE IS

> = NO SIGHT.
% : ‘

8

ali
B st comics i
GOD'S PRESENCE, LIKE THE SUN'S
RAYS, MAY NOT BE SEEN, BUT IT | |
EFFECTS—LOVE, BEAUTY, WIS~
[DOM—ARE VISIBLE EVERYWHERE. ‘
N

)
o
\

. =
.
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=
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suft.comics : " H
50 GOD IS SEEN THROUGH HIS
SIGNS, NOT DIRECTLY. I'VE BEEN CHANGING THE WAY WE .
LOOKING AT IT ALL WRONG. LOOK CAN 8E THE MOST
ILLUMINATING ACT OF ALL.
L]
) ] A 1u
\

Datum 4 is 10 da‘'wah comic slides from the @sufi.comics Instagram
post account. The post was uploaded on (2/8/24) and received 12,300 likes.
From the entire slide, researcher found ideational intersemiotic
complementarity with repetition (6), synonymy (1), and collocation (2). The
following is a description of each type.

a) Repetition (R)

A(] 1 canT see cop. 6
(3| How Do T KNow HE
: EXISTS?

Datum 4.2.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,

there is a relationship between the visual and verbal elements in the

form of the repetition of the same semantic elements. The visual
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element shows a man talking to an old man. This visual
representation is explained with a speech bubble referring to the
man. The speech bubble contains the text "I can’t see God. How do
I know He exists?" The pronoun "I" maps onto the visual images,
which is the man himself as the representation of the first-person
singular pronoun. Thus, the relationship between these visual and
verbal elements falls into the ideational intersemiotic
complementarity repetition type where both visual and verbal
represent identical meanings (Royce, 2007). The application of the
repetition type in both verbal and visual aspects serves to strengthen

meaning through the cross-modal presentation.

LATER IN A DARK ROOM...

CAN You SEE
ANYTHING?

Datum 4.3.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between the visual and verbal elements in the
form of the repetition of the same semantic elements. The visual
element shows an old man speaking to a man. This visual
representation is explained with a speech bubble referring to the old
man. The speech bubble reads, "Later in a dark room, can you see

anything?" The phrase "in a dark room" and the pronoun "you"



62

correspond to the visual images, which depict a dark surrounding
and a man as the interlocutor in front. Thus, the relationship between
the visual and verbal elements falls into the type of ideational
intersemiotic complementarity repetition where both visual and
verbal represent identical meanings (Royce, 2007). The application
of this type of repetition in both verbal and visual aspects serves to

reinforce meaning through cross-modal presentation.

{ o you see THE LiGHT \ (" )
+ | ITSELF, OR ONLY WHAT | A4
§ IT REVEALS?

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic element. The visual element
shows a conversation between a man and an old man. This visual
representation is explained by a verbal element in the form of a
speech bubble referring to the old man. The speech bubble says, “Do
you see the light itself, or only what it reveals?”. The pronoun “you”
maps onto the visual images, which is a man as the interlocutor who
is in front of the old man. Thus, the relationship between these visual
and verbal elements falls into the type of ideational intersemiotic

complementarity repetition where both visual and verbal represent
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identical meanings (Royce, 2007). The application of this type of
repetition in both verbal and visual aspects serves to reinforce

meaning through cross-modal presentation.

/ TcanT SeE Y
LIGHT ITSELF, 2
| onLy wHaT IT [

Datum 4.7.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic elements. The visual element
shows a man himself. This visual representation is explained by the
verbal element in the form of a speech bubble referring to a man.
The speech bubble reads “I can’t see light itself, only what it
reveals”. The pronoun “I” maps onto the visual images, that is, a
man himself as the first-person singular pronoun. Thus, the
relationship between these visual and verbal elements falls into the
type of ideational intersemiotic complementarity repetition where
both visual and verbal represent identical meanings (Royce, 2007).
The application of this type of repetition in the verbal and visual
aspects serves to reinforce meaning through a cross-modal

presentation.
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[ 50 GOD IS SEEN THROUGH HIS |
| SIGNS, NOT DIRECTLY. I'VE BEEN
¥\ LOOKING AT IT ALL WRONG. le

] =

Datum 4.9.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between the visual and verbal elements in the
form of the repetition of the same semantic elements. The visual
element shows a man himself. This visual representation is
explained with a verbal element in the form of a speech bubble
referring to a man. The speech bubble states, "So, God is seen
through his signs, not directly. I've been looking at it all wrong™. The

pronoun "I" maps onto the visual images, which is a man himself as
a first-person singular pronoun. Thus, the relationship between these
visual and verbal elements falls into the type of ideational
intersemiotic complementarity repetition where both the visual and
verbal represent identical meanings (Royce, 2007). The application

of this repetition type on verbal and visual aspects serves to reinforce

meaning through cross-modal presentation.
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CHANGING THE WAY WE \
LOOK CAN BE THE MOST
\ ILLUMINATING ACT OF ALL. /.

Datum 4.10.R consists of multimodal text that shows the
types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of repetition of the same semantic element. The visual
element shows a man and an old man in conversation. This visual
representation is explained with a verbal element in the form of a
speech bubble referring to the man. The speech bubble reads,
"Changing the way we look can be the most illuminating act of all".
The pronoun "we" maps onto the visual images, which are a man
and an old man as the first-person plural pronoun. Thus, the
relationship between these visual and verbal elements falls into the
type of ideational intersemiotic complementarity repetition where
both visual and verbal represent an identical meaning (Royce, 2007).
The application of repetition type to verbal and visual aspects serves

to reinforce meaning through cross-mode presentation.
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b) Synonymy (S)

Datum 4.5.S consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of similar semantic elements. The visual element shows
an old man pointing his hand towards the situation in front of him.
This visual representation is explained by a speech bubble that refers
to the old man. The speech bubble contains the words "Now, look
around”. The word "around" maps onto the visual images, that is,
the condition of the surroundings in front of him. Thus, the
relationship between these visual and verbal elements falls into the
type of ideational intersemiotic complementarity synonymy where
both visual and verbal represent similar meanings (Royce, 2007).
The application of the repetition type in both verbal and visual
aspects serves to convey meaning through different expressions in

cross-modal presentations.
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c) Collocation (C)

OF COURSE
NOT! WITHOUT
LIGHT, THERE IS
NO SIGHT.

Datum 4.4.C consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the probability of existing simultaneously during a field or object
era. The visual element shows a man with a hand gesture to the side
and a facial expression with furrowed brows. This visual
representation is explained by text that reads "Of course not!
Without light, there is no sight™. The phrase "of course not!" maps
onto the visual images, which are the hand gesture and the facial
expression of a man associated with the context of answering a
rhetorical question. Thus, the relationship between these visual and
verbal elements falls into the type of ideational intersemiotic
complementarity collocation where the visual element represents a
meaning association with the verbal element (Royce, 2007). The
application of this type of collocation in verbal and visual aspects
serves to convey a blend of meanings based on context and

conventions through cross-modal text.
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Datum 4.8.C consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of probable existing simultaneously during a field or object era. The
visual element depicts a bright atmosphere and two children sharing
food under the shady coconut tree. This visual representation is
explained by the text reading “God's presence like the sun's rays,
may not be seen, but its effect - love, beauty, wisdom - are visible
everywhere”. The phrase “its effect - love, beauty, wisdom - are
visible everywhere” is associated with the visual images, that is, the
expression of kindness from the two children sharing as well as the
environment with a calm atmosphere. Thus, the relationship
between these visual and verbal elements falls into the ideational
intersemiotic complementarity collocation type where the visual
element represents the association of meaning with the verbal
element (Royce, 2007). The application of collocation type in the
verbal and visual aspects serves to convey a blend of meanings based

on context and customs through cross-mode text.
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Datum 5

Sufi

Comics

STOP BLAMING,
START LIVING

Qum Qe Vo
@ wiconis

YOUR HEART 15 LIKE A
WINDOW. CLEAN IT WITH
SPIRITUAL PRACTICE.

oA
YOU WILL FIND THAT THE WORLD (5|
1S NOT AGAINST YOU; IT MERELY A
REFLECTS YOUR INNER STATE.
o

- B BN

Datum 5 is 10 da‘'wah comic slides from the @sufi.comics Instagram
post account. The post was uploaded on (7/9/24) and received 12,100 likes.
From the entire slide, the researcher found ideational intersemiotic
complementarity with repetition (6) and collocations (2). The following is a
description of each type.

a) Repetition (R)

@ suticomics

Datum 5.3.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,

there is a relationship between visual and verbal elements in the form
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of the repetition of the same semantic elements. The visual element
shows a man and the people around him. This visual representation
is explained by the verbal element in the text reading “He blamed
the market, the weather, the people for his misfortunes”. The
pronoun “He” and the phrase “the people” map onto the visual
images, that is a man as a singular third-person pronoun and the
people around him who interact directly with the man. Thus, the
relationship between these visual and verbal elements falls under the
ideational intersemiotic complementarity repetition type where both
visual and verbal represent identical meanings (Royce, 2007). The
application of repetition types in verbal and visual aspects serves to

reinforce meaning through the cross-mode presentation.

© sicomics

0 WISE ONE N
HOW CAN T

CHANGE THE
WORLD AND
FINALLY BE

Datum 5.4.‘R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic elements. The visual element
shows a man and an old man having a conversation. This visual
representation is explained by the verbal element in the form of a

speech bubble referring to the man. The speech bubble reads "O wise
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one, how can | change the world and finally be happy?". The phrase
"0 wise one™ and the pronoun "I" correspond to the visual images,
that is, an old man as the conversation partner in front of the man
and the first person singular pronoun. Thus, the relationship between
these visual and verbal elements falls into the ideational
intersemiotic complementarity repetition type where both visual
and verbal represent identical meanings (Royce, 2007). The
application of this type of repetition in both verbal and visual aspects

serves to strengthen the meaning through the re-presentation across

modes.

’p IMAGINE LIVING IN A
S House wiTH COLORED M
z GLASSES... {

3 «.WOULD YOU BE ABLE TO SEE -
THE WORLD ACCURATELY?

e |
Datum 5.5.R consists of multimodal text that shows the types

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows four windows with colorful glass and an old man. This visual
representation is explained by the verbal element in the form of a
speech bubble referring to the old man. The speech bubble states,
“Imagine living in a house with colored glasses, would you be able

to see the world accurately?” The phrase “colored glasses” maps
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onto the visual images, which are windows with different colors.
Thus, the relationship between these visual and verbal elements falls
into the type of ideational intersemiotic complementarity repetition
where both visual and verbal represent identical meanings (Royce,
2007). The application of this type of repetition in both verbal and
visual aspects serves to reinforce meaning through cross-modal

presentation.

@ svicomics

BUT WHAT |F YOU USED
A CLEAR GLASS?

~

A

Datum 5.7.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic elements. The visual element
shows a natural landscape viewed through a window. This visual
representation is explained by a verbal element in the form of text
that reads "But, what if you used a clear glass?" The phrase “a clear
glass” maps onto the visual images, which is the clear window that
can be used to see the beautiful scenery. Thus, the relationship
between these visual and verbal elements falls into the ideational
intersemiotic complementarity repetition type where both visual

and verbal represent identical meanings (Royce, 2007). The
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application of this repetition type in verbal and visual aspects serves

to strengthen meaning through the cross-modal presentation.

@ svicomics

IT'S NOT THE
WORLD THAT

NEEDS CHANGING,
BUT THE WINDOW
€| THROUGH WHICH
5 You VIEWIT.

f

Datum 5.8.R consists of multimodal text that shows the types

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of repetition of the same semantic elements. The visual element
shows an old man and a man engaging in conversation. This visual
representation is explained by the verbal element in the text that
reads "It’s not the world that needs changing, but the window
through which you view it". The pronoun "you" maps onto the visual
images, which is a man as the conversation partner in front of the
old man. Thus, the relationship between these visual and verbal
elements falls into the ideational intersemiotic complementarity
repetition type where both visual and verbal represent identical
meanings (Royce, 2007). The application of the repetition type in
both verbal and visual aspects serves to strengthen the meaning

through cross-mode presentation.
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YOUR HEART IS LIKE A
WINDOW. CLEAN IT WITH
SPIRITUAL PRACTICE.

Datum 4.9.R consists of multimodal text that shows the types
of ideational intersemiotic complementarity. In the comic above,
there is a relationship between visual and verbal elements in the form
of the repetition of the same semantic elements. The visual element
shows an illustration of a heart, a man, and cleaning tools. This
visual representation is explained with a verbal element in the form
of text that reads, “Your heart is like a window. Clean it with
spiritual practice”. The words “heart” and “clean” correspond to the
visual images, which depict a man cleaning the illustration of the
heart. Thus, the relationship between these visual and verbal
elements falls into the ideational intersemiotic complementarity
repetition type, where both visual and verbal represent identical
meaning (Royce, 2007). The application of the repetition type in
both verbal and visual aspects serves to strengthen meaning through

cross-modal presentation.
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b) Collocation (C)

IF ONLY THE
WORLD WOULD
CHANGE, MY LIFE
WOULD BE SO MUCH

BETTER. ¢

Quxk Qeos Vn’.nau A
Datum 5.1.C consists of multimodal text that shows the types

of ideational intersemiotic complementarity. In the comic above,
there is a relationship between the visual and verbal elements in the
form of the probability of existing simultaneously during a field or
object era. The visual element shows a man with a disappointed
expression seen from his downward gaze and tightly closed mouth.
This visual representation is explained with a speech bubble that
refers to the man. It says, "If only the world would change, my life
would be so much better," which is associated with the visual images
where the man's expression is explained in the context of
disappointment. Thus, the relationship between these visual and
verbal elements falls under the type of ideational intersemiotic
complementarity collocation, where the visual element represents
an associative meaning of the verbal element (Royce, 2007). The
application of this type of collocation in verbal and visual aspects
serves to convey a combination of meanings based on context and

conventions through cross-modal texts.
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Datum 5.10.C consists of multimodal text that shows the

types of ideational intersemiotic complementarity. In the comic
above, there is a relationship between visual and verbal elements in
the form of the probability of existing simultaneously during a field
or object era. The visual element shows a man with a happy
expression depicted by his wide smiling mouth and both hands
outstretched. Around him, there is a group of people busy with their
own affairs. This visual representation is explained with the text
reading "You will find that the world is not against you; it merely
reflects your inner state”. The phrase "the world" is associated with
the group of people surrounding the man. Thus, the relationship
between these visual and verbal elements falls into type of ideational
intersemiotic complementarity  collocation, where the visual
element represents the associative meaning of the verbal element
(Royce, 2007). The application of collocation types in verbal and
visual aspects serves to convey a blend of meanings based on context

and habituation through cross-modal text.
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2. ldeational Intersemiotic Complementarity Shaping Persuasive

Strategies in Instagram Posts for Da’wah

In da'wah Instagram posts, semantic relations not only convey
information, but also build an effective understanding that leads to a
persuasive effect, (Lindenberg, 2023; Mheidly et al., 2024) namely inviting,
convincing, and moving the emotions of the audience. Persuasive strategies
are defined as methods to influence readers. According to (Aristotle, 1954)
in his classical rhetoric, it is divided into three parts, namely ethos (building
credibility), phatos (touching emotions), and logos (convincing with logic).
This section explains the types of semantic relations found in 5 posts on the

@sufi.comics account that shapes persuasive effect for readers.

Table 4. 2 Result of Semantic Relations Shaping Persuasive Strategy

Persuasive strategies  Repetition Hyponymy Collocation Synonymy
Ethos 4 1 0 0
Pathos 1 1 1 1
Logos 0 1 2 1
Total 5 3 3 2

1) Ethos

Ethos demonstrates credibility and authority. It shows the
validity and trustworthiness of the Instagram post that can persuade the

reader to believe the da’wah message.
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Datum 1

SOME PLANTS NEED

MORE SUNLIGHT...
S
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“Our Lord is he who gave to each (created) thing its form and

OTHERS THRIVE IN
DRY CONDITIONS. |

nature, and further, gave (it) guidance.” (Qur’an 20:50)

Datum 1.6.E & 1.7.E qualify as Ethos because the speaker
establishes credibility and authenticity by referencing Qur’an verse as the
basis of comic production in the caption (Aristotle, 1954). The caption is in
the form of a verse that means that God created every creature according to
his needs. While the picture shows a parenting analogy in the form of
various plants that live according to the needs of the conditions. This
provides the results of intersemiotic complementarity of the repetition type
that is in line with the persuasive strategy of Ethos. Since the Quran is a
message of God that was revealed directly to the Apostle through angels, it

is proof that the validity of the Qur'an is not a personal opinion but from

Allah.
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Datum 2

SIMILARLY, REVERENTIAL FEAR IS
ACKNOWLEDGING GOD'S RULE,
OMNIPOTENCE, AND WISDOM.

.[—— \\‘l 45

/))

“Fear plays an important role in many faith traditions. The

“Fear of God,” is a virtue in Christianity, Judaism, and Islam.”

Datum 2.9.E is considered as Ethos because the creator establishes
credibility by mentioning in the caption that “fear of God” is an important
role (Aristotle, 1954). Meanwhile, the picture includes a religious teacher
who is discussing the meaning of "fear" as well. So this contains
intersemiotic complementarity type repetition. In line with that, this builds
audience believe about the meaning of "fear" which is the main value in
every religion and conveyed by religious teachers. So, the repetition type in

this post applies a persuasive ethos strategy.
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Datum 3

YES, YOUR EFFORTS PLAY A THE WIND, THE EARTH'S PULL, THE
SIGNIFICANT ROLE, BUT... ARROW'S WEIGHT... ALL SHAPE ITS
PATH, DON'T THEY?

“Say: ‘I have no power over any good or harm to myself except as

God wills.”” (7:188)

“Say, ‘Nothing will ever befall us except what Allah has

destined for us. He is our protector.”” (9:51)

Datum 3.5.E & 3.6.E qualifies as Ethos because the speaker
establishes credibility and authenticity by referencing Qur’an verse as the
basis of comic production in the caption (Aristotle, 1954). The caption is in
the form of a verse that means that God is omnipotent over events on earth.
While the image shows an analogy of wind and air conditions as arc drives
that play a bigger role. This gives the result of hyponymy-type intersemiotic
complementarity, namely air and wind as part of God's power. Thus, the
type of intersemiotic ldeational is in line with the persuasive strategy of
Ethos. Since the Qur'an is a message of God that was revealed directly to
the Apostle through angels, it is proof that the validity of the Qur'an is not a

personal opinion but from Allah.
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Datum 4

GOD'S PRESENCE, LIKE THE SUN'S ||
| RAYS, MAY NOT BE SEEN, BUT ITS
! EFFECTS—LOVE, BEAUTY, Wis- |
|| DOM—ARE VISIBLE EVERYWHERE.

/
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“God is the Light of the heavens and the earth...” (24:35)

Datum 4.8.E qualifies as Ethos because the speaker establishes
credibility and authenticity by referencing Qur’an verse as the basis of
comic production in the caption (Aristotle, 1954). The caption is in the form
of a verse that means that God is the light in heaven and on earth. While the
picture shows the effect of God's light on earth, which is a goodness. This
provides the results of intersemiotic complementarity of the repetition type
that is in line with the persuasive strategy of Ethos. Since the Quran is a
message of God that was revealed directly to the Apostle through angels, it
is proof that the validity of the Qur'an is not a personal opinion but from

Allah.
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Datum 5

IT'S N HI
’ W;RLg:H:T YOUR HEART IS LIKE A
WINDOW. CLEAN IT WITH
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“Indeed, God will not change the condition of a people until

they change what is in themselves.” (Quran 13:11)

Datum 5.8.E, 5.9.E, & 5.10.E qualify as Ethos because the speaker
establishes credibility and authenticity by referencing Qur’an verse as the
basis of comic production in the caption (Aristotle, 1954). The caption is in
the form of a verse that means that God will change the condition of the
servant according to his seriousness in changing. While the picture shows a
character who has succeeded in changing himself by purifying his heart to
be able to see the world with good glasses. This provides the results of
intersemiotic complementarity of the repetition type that is in line with the
persuasive strategy of Ethos. Since the Qur'an is a message of God that was
revealed directly to the Apostle through angels, it is proof that the validity

of the Qur'an is not a personal opinion but from Allah.
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2) Pathos

Pathos indicates centiment and feelings. It pertains to the sense
of emotion that evokes the sentiments or empathy of readers toward
da'wah posts on Instagram.

Datum 2

FEARING GOD DOESN'T UNDERMINE
HIS LOVE. IT GUARDS US FROM THE
MISSTEPS WE MIGHT MAKE.

“But fear isn’t always an enemy — it can be our guardian.”

Datum 2.10.P shapes Pathos because it appeals to the audience's
emotions by The meaning of fear to God which turns out to save humans
from evil acts (Aristotle, 1954). The caption states that fear is the guardian
while the image provides an illustration in the form of a bad path that is
saved with fear. This provides a similar message between fear and
protection, so this post belongs to the type of synonymy that constitutes
persuasive appeals pathos. This post is connecting with the audience on a
personal level by recognizing their fear to be healed by God's love, which
can evoke feelings of being understood and validated. This helps to create a
sense of closeness to God, making the reader feel more engaged and loved

being a Muslim.
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Datum 3

WHILE THE DIVINE
WILL IS SUPREME, OUR
CHOICES SHAPE
OUR UNIQUE JOURNEY
WITHIN IT.

“In other words, our choices are real and meaningful, but they

are always encompassed by God’s ultimate will and plan.”

Datum 3.9.P shapes Pathos because it appeals to the reader's
emotions by understanding that humans are given the role of choosing but
God perfects them with a better one (Aristotle, 1954). The caption states
that man's choice is not in vain while the image illustrates a special direction
as a combination of his choice and God's choice. This provides context for
the same meaning between unigue journey and encompassed by God, so this
post belongs to the type of collocation that forms the persuasive appeals of
pathos. This post is connecting with the audience on a personal level by
recognizing their confusion then answered by the love of God, which can
evoke feelings of being understood and validated. This helps to create a
sense of closeness to God, making the reader feel more engaged and loved

being a Muslim.
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Datum 4

GOD'S PRESENCE, LIKE THE SUN'S
RAYS, MAY NOT BE SEEN, BUT ITS
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Datum 4.8.P shapes Pathos because it appeals to the reader's
emotions by An image of two children sharing with each other as
well as a text explaining God's love seen through happy events
(Aristotle, 1954). This provides a unity of meaning between
spreading goodness and the presence of God, so this post belongs to
the type of hyponymy that forms persuasive appeals pathos. This
post is connecting with the audience on a personal level by
recognizing their confusion and then answered by a happy
understanding, which can evoke feelings of being loved and
protected. This helps to create a sense of closeness to God, making

the reader feel more engaged being a Muslim.
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Datum 5

N EN
YOU WILL FIND THAT THE WORLD
(=l IS NOT AGAINST YOU; IT MERELY
'! REFLECTS YOUR INNER ST#
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“Changing your perspective or reinterpretation isn’t about

forcing positivity. It’s about aligning our understanding with the

spiritual insights we’ve gained through reflection.”

Datum 5.10.P shapes Pathos because it appeals to the reader's
emotions by understanding that to feel happiness does not need to be forced
from the outside but enough from oneself (Aristotle, 1954). The caption
states that the perception of seeking happiness from the outside is wrong,
on the contrary through more effective self-reflection while the image
provides a beautiful illustration of the end of the story with the look on the
face of the happy character with the same world situation but a reconciled
heart. This gives the type of repetition where identical meaning of reflection
occurs on images and text. This post is connecting with the audience on a
personal level by recognizing their confusion and then answered in a
meaningful way to make peace with things that hurt the heart, which can
evoke feelings of being understood and validated. This helps to create a
sense of closeness to yourself, making the reader feel more engaged and

loved being a Muslim.
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3) Logos

Logos is an appeal which highlights rational concepts. It pertains to
the use of rational and logical thought in da'wah posts on Instagram to

influence followers.

PLANTS ARE | P
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Datum 1

YOUR JOB AS A PARENT

IS TO PROVIDE THE \
RIGHT ENVIRONMENT... | /

Datum 1.5.L & 1.8.L qualifies as Logos due to its appeal to logic
and reason (Aristotle, 1954). In the comic above, children of different
genders and ages engage in activities that support their development. The
phrase 'each needing its own condition' represents an image of children in
their growth phase, resulting in a type of intersemiotic complementarity
collocation. Through this type of intersemiotic, the da'wah posts give a
relevant context to explain the similarities between plants and children in
order to grow optimally. This use of logic helps the audience understand the
process and the reasoning behind it, making the approach seem practical and

reasonable.
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Datum 2

YOU HELD BACK BECAUSE
OF THE POTENTIAL BURN,
NOT THE FIRE ITSELF.

YET, YOUR FEAR
OUT OF RESPECT
FOR ITS POWER,
KEEPS YOU SAFE.

Datum 2.6.L & 2.8.L qualifies as Logos due to its appeal to logic
and reason (Aristotle, 1954). In the comic above, an old man provides a
verbal explanation regarding the facts that occur when someone is afraid to
touch a pot boiling over the fire. The phrase "held back" represents an image
of a hand that does not reach to touch the pot with boiling fire, resulting in
a type of intersemiotic complementarity synonymy. Through this type of
intersemiotic, the da’wah posts gives a similar meaning and rational
explanation of the fear is about the impact that occurs, and it is appropriate
to do so because it has a good impact in the form of safety. This use of logic
helps the audience understand the process and the reasoning behind it,

making the approach seem practical and reasonable.
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Datum 3

SIMILARLY, OUR FREEWILL THE WIND, THE EARTH'S PULL, THE
OPERATES WITHIN THE LARGER ARROW'S WEIGHT... ALL SHAPE ITS
WILL OF THE DIVINE.

PATH, DON'T THEY?

Datum 3.7.L qualifies s Logos due to its appeal to logic and reason
(Aristotle, 1954). In the comic above, an old man provides a verbal
explanation regarding the facts that occur when an archer launches an arrow
at a target. The phrase 'the wind and the earth’s pull' represents the largest
circle inscribed with 'Divine will," thus producing a type of intersemiotic
complementarity hyponymy. Through this type of intersemiotic, the da’wah
post gives a general-specific relation and rational explanation of the larger
will in the form of the wind and earth’s pull as a component that is greater
than human free will and can only be controlled by God.. This use of logic
helps the audience understand the process and the reasoning behind it,

making the approach seem practical and reasonable.
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Datum 5
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Datum 58.L,59L & '5 10.L qualify as Logos due to its appeal to

logic and reason (Aristotle, 1954). In the comic above, an old man verbally
explains the cognitive errors related to the desire to change the bad world.
The sentence "it's not the world that needs changing, but the window
through which you view it!" provides context of an image of a happy man
after changing his perspective on the world, resulting in a type of
intersemiotic complementarity collocation. Through this type of
intersemiotic, da'wah posts explain the context of the image of a happy man
surrounded by the crowd of people. This signifies that the key to a peaceful
life lies within oneself, not in others. This use of logic helps the audience
understand the process and the reasoning behind it, making the approach

seem practical and reasonable.

B. Discussion

A total of 50 comic pictures from 5 da’wah posts on the @sufi.comic
account were analyzed in two stages, namely the coherence of meaning between
semiotic modes (Royce, 2007) and rhetorical appeals (Aristotle, 1954).

Ideational intersemiotic complementarity was used to determine the coherence
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of meaning between different semiotic modes through types of semantic
relations (repetition, collocation, synonymy, hyponymy, meronymy, and
antonymy). Meanwhile, rhetorical appeals were used to assess aspects of ethos,
pathos, and logos in delivering persuasive da’wah. The results indicated that the
verbal and visual aspects on the @sufi.comic account applied all types of
semantic relations except for antonymy. Then, these intersemiotic types shaped

all persuasive aspects in rhetorical appeals (ethos, pathos, logos).

From the data in Table 4.1, it is clear that repetition were the most
frequently used in da’wah Instagram posts. It appears 26 times where visual and
verbal aspects of Instagram da'wah posts complement each other in maintaining
and supporting the main topic. This finding is consistent with research by (Jiao
& Hassan, 2024) which identifies tourism promotional videos. The research
also produced an analysis of the types of repetition most commonly used by
promotional videos in the form of a unity of meaning between the visual and
verbal modes. The conclusion of this research is a result of promotional videos

that are interesting because they are able to convey their main ideas.

Meanwhile, collocation ranks second with a total of 10 times where both
verbal and visual shows the same meaning which can be expected to appear at
various levels in discussions about topics in da'wah posts on Instagram. This
finding is in line with the research by (Haris et al., 2023) that identifies learning
comics for children. This research produced an analysis of the most commonly
used types of collocation in children's comic books, in the form of meaning

associations between visual and verbal modes. The conclusion of this research
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is an effective new language learning approach because it can be presented in

visually and verbally engaging media.

Furthermore, synonymy appears 5 times indicating that there are similar
relationships perform the function of introducing and maintaining the topic and
subject matter. This type is used to convey the same meaning with different
expressions to broaden the reader's perception. This finding is consistent with
the research by (Mateus & Jawahar, 2022) which identifies multimodal science
textbooks. The research resulted in an analysis of the type of synonymy most
commonly used by multimodal science textbooks in terms of the similarity of
meaning between visual and verbal modes. The synonymy of verbal and visual
elements shows that both verbal and visual modes playing a stronger role in

strengthening cohesion for the topic of Forces.

Then, the last two types, namely hyponymy and meronymy, each appear
only two and one time respectively. These two types have functions that are not
much different; conveying cross-mode meaning through small and large parts.
More specifically, Hyponymy reveals cross-mode meaning in the form of
general and specific categorization. It provides the reader with an output in the
form of a comprehensive understanding of meaning (Kusumawardhani, 2021).
Meanwhile, meronymy reveals the cross-mode meaning in the relationship
between part and whole (Jabour & Faisal, 2022). It provides output for the reader
in the form of clarity on parts of a concept. In addition, the combination of

verbal and visual texts can also be analyzed in other forms as (Nashiroh &
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Wahyudi, 2023) analyzing verbal and visual elements with different theories to

understand the communication message critically and comprehensively.

Table 4.2 explains the semantic relations that shape persuasive strategies
in da’wah posts, namely ethos (credibility), pathos (emotional appeal), and
logos (logical appeal). Through the analysis of images and captions, there are
four types of semantic relations that form persuasive strategies, which include
repetition, hyponymy, collocation, and synonymy. The aspect of credibility in
Instagram da’wah posts is formed by repetition 4 times and hyponymy 1 time.
The message in the images and captions, which is based on verses from the
Qur’an, contains identical meanings and general-specific categories, thereby

reinforcing the da’wah message.

Meanwhile, pathos is formed by four types, namely repetition,
hyponymy, collocation, and synonymy, each 1 time. The intersemiotic relations
in the images and captions contain meanings that evoke emotions, thus
strengthening the message emotionally, triggering empathy, and awareness.
Then the logos are formed by the type of hyponymy 1 time, collocation 2 times,
and synonymy 1 time. The intersemiotic relations in the images and captions
contain meanings that provide concrete examples of Islamic values in daily life,

thus strengthening the message rationally, based on facts, and reasoning.

To verify with prior research, the researcher discusses the findings and
compares them with previous studies to figure out significant similarities and

differences. Many of the earlier studies have focused primarily on rhetorical or
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cognitive aspects of persuasion, often treating visual and verbal elements as
separate rather than interdependent. For example, Kusmanto et al. (2021)
investigated persuasive strategies employed by Ustadz Hanan Attaki on
Instagram, identifying eleven verbal strategies including repetition, analogies,
scriptural references, and emotive expressions. Although their analysis
acknowledged the visual nature of social media, the primary focus remained on

verbal discourse.

Similarly, Supriadi et al. (2023) analyzed da’wah content on YouTube
using Festinger’s cognitive dissonance theory and found that channel selection,
communicator credibility, and message clarity were key factors in audience
engagement. Compared to this research, the researchers analyze the meanings
contained in multimodal texts, thus using the theory of Intersemiotic
complementarity. The research by (Effendi & Wahyudi, 2023) also adopts
similar persuasive theories in the context of debate. In this case, the aspect of
logos is more dominant due to the rational culture of the Western world in
arguing. Meanwhile, in this research, all three aspects can be applied: ethos,

pathos, and logos.
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Although this theory has made significant contributions to the
development of communication and rhetoric studies, some modern scholars
view Aristotle's approach as a model that oversimplifies the complex realities
of discursive practices. Criticism of this theory arises mainly from scholars who
argue that rhetoric is not merely a technique of persuasion, but also a medium

for identity formation and the dissemination of ideology.

One significant critique of Aristotle's classical rhetoric theory was
presented by (Black, 1970) through his ideas in the article “The Second
Persona”. Black argues that Aristotle's (1954) approach to rhetoric is overly
technical and narrow, as it views rhetoric merely as a neutral tool to persuade
audiences without considering the moral and ideological implications of a
discourse. In this classical theory, rhetoric is evaluated based on its success in
employing three main strategies ethos, pathos, and logos without paying
attention to the ethical consequences of the identities or values conveyed in the
text. According to (Black, 1970), rhetoric does not simply invite audiences to
accept a viewpoint, but also shapes who the audience should be in accordance

with the values and ideological positions carried in the text.

Through the concept of “second persona”, (Black, 1970) explains that
every rhetorical discourse not only creates an image of the speaker (first
persona) but also shapes the image of who the intended audience is, namely the
ideological identity that is to be formed through the message. In the examples

he analyzed, such as the use of the metaphor 'communism is cancer' in right-
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wing political discourse in America, (Black, 1970) shows that the language style
used not only reflects extreme ideology but also encourages the audience to
internalize a certain identity that aligns with that viewpoint. Therefore, Black
proposes that rhetorical criticism should not only assess the effectiveness of
persuasive techniques but must include an evaluation of moral values,
ideological structure, and the character forms suggested to the audience. This

critique clearly indicates that Aristotle's theory of rhetoric needs is not perfect.

The present study contributes a new dimension to the discourse by
applying (Royce, 2007) theory of ideational intersemiotic complementarity,
which systematically analyze how verbal and visual modes co-construct
meaning in da’wah comics. By identifying intermodal semantic relations such
as repetition, synonymy, hyponymy, meronymy, and collocation this research
demonstrates that persuasion is not merely supported by rhetorical devices or
media presentation, but is fundamentally shaped by how meanings are shared,
echoed, or contrasted between images and text. For instance, a recurring verbal
theme about spiritual peace may be visually reinforced through calming
imagery, producing a semantic alignment that enhances both comprehension

and emotional appeal.

Unlike earlier studies that isolated either the verbal or the visual, this
research shows that persuasion in multimodal da'wah texts emerges from their
semantic interplay, where cross-modal coherence and contrast become
persuasive techniques in themselves. In doing so, this study fills a significant

gap in the literature and affirms that ideational intersemiotic complementarity
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is not only a descriptive framework but also a critical tool for understanding
how multimodal religious texts construct persuasive meaning in contemporary

Islamic discourse.



CHAPTER V

CONCLUSION AND SUGGESTION

A. Conclusion

This study aimed to examine how persuasive meaning is constructed in
multimodal da'wah comics by analyzing the semantic relationships between
verbal and visual modes, using Royce & Bowcher's (2007) framework of
Ideational Intersemiotic Complementarity. Based on the analysis of five
Instagram posts (including reels and photo slide), the study finds five main types
of intersemiotic complementarity that consistently emerged across the data:
repetition, collocation, synonymy, hyponymy, and meronymy. Each type of
semantic relation contributes to the persuasive intent of the message and aligns
meaning across modes to create a coherent, emotionally resonant, and

intellectually engaging religious discourse.

Applying (Royce, 2007) framework of ideational intersemiotic
complementarity, four primary semantic relations including repetition,
hyponymy, collocation, and synonymy were not only prevalent across modes
but also functionally aligned with Aristotle’s (1954) classical appeals: ethos,
pathos, and logos. Ethos, or the appeal to credibility, is constructed through the
intermodal use of repetition and hyponymy particularly when Qur’anic verses
are presented in the verbal mode. Pathos, the appeal to emotion, is supported by

a combination of repetition, hyponymy, collocation, and synonymy, especially
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within the relationship between photos and their accompanying captions.
Logos, or the appeal to logic and reason, emerges through hyponymy,
collocation, and synonymy between visuals and verbal texts. These relations
build rational coherence by presenting hierarchical or part-whole relations
(hyponymy), contextually associated concepts (collocation), and semantically
aligned expressions (synonymy) that clarify and structure the message in a

logical way.

In sum, the persuasive impact of da 'wah comics is not merely rhetorical
but deeply semantic, emerging from how verbal and visual modes cooperate to
build meaningful, credible, emotional, and logical discourse. This study
demonstrates that ideational intersemiotic complementarity is a key mechanism

through which persuasive strategies are realized in multimodal Islamic texts.

B. Suggestion

Based on the findings, several recommendations can be proposed. First,
future studies are encouraged to apply intersemiotic complementarity to other
forms of da'wah media such as Youtube video, digital posters, or short
animations to explore how visual-verbal coordination functions across genres.
Expanding the application of this framework will allow for a more
comprehensive understanding of multimodal religious persuasion in diverse

formats and cultural settings.

Second, creators of da'wah content particularly illustrators, preachers,

and educators may benefit from understanding how semantic relations across
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modes can be strategically aligned with ethos, pathos, and logos. A deliberate
integration of intersemiotic complementarity can enhance the emotional,
ethical, and logical force of religious messages, making them more engaging

and effective for contemporary audiences, especially in visual media.

Finally, this study encourages further interdisciplinary research that
combines multimodal semantics, persuasive communication theory, and Islamic
media studies. Such integrated approaches could deepen our understanding of
how religious values are communicated through visual culture and offer more
refined tools for analyzing persuasion in other domains, including education,

politics, and social advocacy.
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APPENDIX

Appendix 1. Object of the research

< sufi.comics H < About this account

Ali ._Sufi Comics
351 77.5K 481
posts  followers following

Art
1 W to share Sufi stories, wisdom & insights using sufi.comics
visuals. Working on my 8th book.
@ linktr.eefsuficomics

@ sufi.comics

Message 48, p= Date joined

= Account based in
(== ©

Diff Languages

o Gomles 9 —

Official of @sufi.comics Instagram account

Link: https://www.instagram.com/sufi.comics/
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Appendix 2. Tabel Analysis of Ideational Intersemiotic Complementarity

Data 1: The Art of Parenting

Sufi

Comics

THE ART OF
PARENTING

PLANTS ARE
LIKE CHILDREN.
EACH NEEDING ITS
OWN CONDITIONS

Datum  Represented participants Verbal text Caption Types
11 A title of post The art of
parenting
1.2 A Sufi man and a pregnant Will I be a good I used to think Repetition
woman mother? parenting was
about control.
1.3 An old man in the garden Is the sun a good Meronymy
gardener?
14 A pregnant woman is talking  What do you Repetition
with an old man mean?
15 Plants in the garden Plants are like Repetition
children, its
needing each own
conditions to
grow.
1.6 Sun flower & Shade tree Some plants need Hyponymy
more sunlight. ..
others prefer the
shade.
1.7 Lotus & cactus Some need lots of Hyponymy
water, others
thrive in dry
condition.
1.8 Children, book, ball, and Your job as a That it was my Collocation
pillow parent is to job to shape my
provide the right child, and |
environment. would take the
blame if they

didn’t meet my
expectations.
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1.9 A Sufi man, a pregnant Allow them to “Our Lord is He ~ Synonymy
woman, garden, and childern  bloom in their Who gave to
unique way. each (created)
thing its form
and nature, and
further, gave (it)
guidance.”
(Qur’an 20:50)
1.10 A blooming flower and sun Nurture their Repetition

growth, not your

expectations.

Data 2: Why Fear God?

Sufi

Comics

WHY FEAR GOD?

WE APPRECIATE
THE FIRE FOR

por

N

o

SEE THAT POT
BOILING OVER
THE FIRE...

w
(

SIMILARLY, REVERENTIAL FEAR IS
ACKNOWLEDGING GOD'S RULE,
OMNIPOTENCE, AND WISDOM.

FEARING GOD DOESN'T UNDERMINE
HIS LOVE. IT GUARDS US FROM THE
MISSTEPS WE MIGHT MAKE.

THE STUDENT
HESITATED, FEAR

No Represented Verbal text Caption Types
participants
2.1  Atitle of post Why fear God?
2.2 A Sufi man, a man, Why do we need to Society seems to have  Repetition
Qur’an and a room fear God, if He is All- labelled fear as the
merciful? enemy, a barrier
keeping us from our
dreams.
The idea of fearing a
loving God might
seem contradictory.
Why should we fear
God who offers
unconditional love?
2.3 Apotand fire See that pot boiling Repetition
over the fire...
2.4  Apotand fire Touch it! Synonymy
25 Aman The student hesitated, But it often stirs Repetition

fear stopping him.

discomfort.
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2.6 lllustration of a Sufi You held back because Repetition
man of the potential burn,
not the fire itself.
2.7  Warming hand activity, = We appreciate the fire Repetition
reading, cooking, and for warmth, light, and
fire cooking.
2.8  Anpot, fire, and other Yet, your fear out of But fear isn’t always Synonymy
hand respect for its power, an enemy — it can be
keeps you safe. our guardian.
2.9 A Sufi man and Similarly, reverential Fear plays an Collocation
illustration of heart fear is acknowledging  important role in
God’s rule, many faith traditions.
omnipotence, and The “Fear of God,” is
wisdom. avirtue in
Christianity, Judaism,
and Islam.
2.10 A man and illustrations  Fearing God doesn’t But fear isn’t always Hyponymy

of challenges ahead

undermine his love. It
guards us from the
missteps we might
make.
Greed/pride/ignorance.

an enemy — it can be
our guardian.

Data 3: Freewill vs Divine Plan

FREEWILL VS DIVINE PLAN

Sufi

Comics

DO WE HAVE
FREE WILL? 0R

A PROFOUND QUESTION. TELL ME,
WHEN YOU RELEASE AN ARROW FROM
YOUR BOW, WHAT GUIDES ITS PATH?

THE WIND, THE EARTH'S PULL, THE
ARROW'S WEIGHT... ALL SHAPE ITS

SIMILARLY, OUR FREEWILL

MY SKILL
DETERMINES

WHERE THE

OPERATES WITHIN THE LARGER
WILL OF THE DIVINE.

WILL IS SUPREME, OUR
CHOICES SHAPE
OUR UNIQUE JOURNEY
WITHIN IT.

YES, YOUR EFFORTS PLAY A
SIGNIFICANT ROLE, BUT...

@l SO CHOOSE WITH WISDOM,
AND TRUST IN THE DIVINE'S [

GUIDING HAND.

No Represented Verbal text Caption Types
participants
3.1  Atitle of post Freewill vs Divine Plan -
3.2  Characters’ Do we have free will? Or is Have you ever Repetition
expressions and everything already decided for ~wondered if your
gestures us? choices matter?
3.3 Character’s A profound question. Tell me, Repetition

expressions and
gestures

when you release an arrow
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from your bow, what guides
its path?

3.4  Anarcher,anarrow, My skill determines where the Repetition
and aring. arrows lands.
3.5  Anarcher, bow, and Yes, your efforts play a Collocation
arrow significant role, but...
3.6 Wind and arrow The wind, the earth’s pull, the  “Say: ‘I have no Repetition
arrow’s weight... all shape its ~ power over any
path, don’t they? good or harm to
myself except as
God wills.””
(7:188)
“Say, ‘Nothing
will ever befall us
except what Allah
has destined for
us. He is our
protector.”” (9:51)
3.7 Smaller circle and Similarly, our freewill In other words, Repetition
bigger one operates within the larger our choices are
8will of the divine. Divine real and
will//human free will meaningful, but
they are always
encompassed by
God’s ultimate
will and plan.
3.8  Character’s But if the divine will is If everything has  Collocation
expressions and ultimate, do our choices even  been predestined,
gestures matter? do your efforts
count?
3.9 Path While the divine will is Yet at the same Synonymy
supreme, our choices shape time, the Qur’an
our unique journey within it. repeatedly
emphasizes moral
responsibility and
the consequences
of our actions.
3.10 Characters’ So choose with wisdom, and “Every soul will Collocation
expressions and trust in the divine’s guiding be [held] in
gestures hand. pledge for what it
has earned.”
(74:38)

“Whoever does
righteousness — it
is for his [own]
soul; and whoever
does evil [does
so] against it.”
(41:46)




Data 4: How to See God?

HOW TO SEE GOD?

%m« Qs Vassa [~

Sufi

Comics

I CAN'T SEE
LIGHT ITSELF,

OF COURSE
NOT! WITHOUT
LIGHT, THERE IS
NO SIGHT.
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GOD'S PRESENCE, LIKE THE SUN'S
RAYS, MAY NOT BE SEEN, BUT ITS | |
EFFECTS—LOVE, BEAUTY, WIS~

SO GOD IS SEEN THROUGH HIS
SIGNS, NOT DIRECTLY. I'VE BEEN

LOOKING AT IT ALL WRONG.

CHANGING THE WAY WE
LOOK CAN BE THE MOST
ILLUMINATING ACT OF ALL.

No Represented Verbal text Caption Types
participants
4.1  Atitle of post How to see God? -
4.2  Characters’ expressions I can’t see God. How do [ Repetition
and gestures know he exists?
4.3  Light Later in a dark room... Repetition
Can you see anything?
4.4  Characters’ expressions  Of course not! Without Collocation
and gestures light, there is no sight.
4.5  Surrounding Now, look around. Synonymy
4.6  The scenery of the Do you see the light Repetition
surrounding itself, or only what it
reveals?
4.7  Character’s expressions I can’t see light itself, “God is the Light of Repetition
and gestures only what it reveals. the heavens and the
earth...” (24:35)
4.8  Aboy givessomething  God’s presence, like the Imagine God as Collocation

to his friend

sun’s rays, may not be
seen, but its effects -love,
beauty, wisdom-are
visible -everywhere.

light — not just any

light, but a light

that doesn’t fade or

flicker. This
metaphor isn’t
about turning God
into a physical
element, like
photon particles,
but about
understanding His
presence and
influence in our
world.




114

4.9  Character’s expressions  So God is seen through Repetition
and gestures his signs, not directly.
I’ve been looking at it all
wrong.
4.10 Bright atmosphere and Changing the way we Repetition
two men look can be the most

illuminating act of all.

Data 5: Stop Blaming, Start Living

STOP BLAMING,

START LIVING

&Ly TFoNY THE N
L4/ WORLD WOULD '\ *
CHANGE, MY LIFE

Sufi

Comics

WOULD BE SO MUCH

i
%

sufi.comics.

BUT WHAT [F YOU USED
A CLEAR GLASS?

/fz\
) &L

R ©rx Qo Vaos n

Bl @ wcomis

BETTER.

e

IT'S NOT THE
WORLD THAT

NEEDS CHANGING,

THROUGH WHICH
YOU VIEW IT.

: comics.
® HE BLAMED THE MARKET, (™Y |
THE WEATHER, THE PEOPLE f§
FOR HIS MISFORTUNES.

YOU WILL FIND THAT THE WORLD i
IS NOT AGAINST YOU; IT MERELY

E| REFLECTS YOUR INNER STATE.
K VY

No Represented Verbal text
participants
5.1  The title of post Stop blaming, start -
living
5.2  Character’s If only the world would Collocation
expressions and change, my life would be
gestures 50 much better.
53  Character’s He blamed the market, Repetition
expressions and the weather, the people
gestures for his misfortunes.
54 A manand a Sufi O wise one, how can | Repetition
change the world and
finally be happy?
55  Windowpanes Imagine living in a Repetition
house with coloured
glasses... Would you be
able to see the world
accurately?
5.6  Four windows in - -
different colour
57 A window But what if you used a Repetition
clear glass?
5.8 A manand a Sufi It’s not the world that “Indeed, God will not Repetition

needs changing, but the

change the condition of

a people until

they
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window through which change what is in
you view it. themselves.”  (Quran
13:11)
5.9 Aman, anillustration  Your heart is like a Changing your Repetition
of dirty heart, and window. Clean it with perspective or
cleaning tools spiritual practice. reinterpretation isn’t
about forcing
positivity. It’s about
aligning our
understanding with the
spiritual insights we’ve
gained through
reflection.
5.10 A man and the You will find that the Our inner world holds Collocation

crowded market

world is not against you;
it merely reflects your
inner state.

the key to reframing our
experiences — and
finding peace, even in
the face of loss.




