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ABSTRACT

Aisah, Siti 2008A Discourse Analysis on the Reference Found in the
Advertisements Published in “Jakarta PosfThesis, English
Letters and Language Department, Humanities antli@ul
Faculty, The State Islamic University of Malang.eTAdvisor:
Dr. H. Dimjati Ahmadin, M.Pd

Key Words _: Discourse, Reference, Advertisement

Language is the most important means of commumpicatMoreover,
advertisement is one form of communication thatetlays, at the same time, the
advance of technology. The development of technplafjows people to
communicate each other in many ways, whether itisral or written ways.
Advertisements can be found on television, radéwspaper, etc. Advertisements
that can be found in Jakarta Post are kinds of fElxerefore, it constitutes a
discourse.

This study is aimed at analyzing reference as aneng five types of
cohesion. According to the background, this rese@@onducted to answer the
following research problems, those are what thedygnd functions of references
found in the advertisements published in the Jak@oist. This research gives both
a valuable finding to the field of discourse stsdiespecially about references and
a valuable input for the advertisers in their afterto create more qualified
advertisement that can invite the audience to read understand it easily.
However, the results of the study is expected ve gnore factual information to
the researcher about the utilization of reference.

This study uses descriptive qualitative as thearesedesign because the
data are in the form of words or sentences fromatiheertisements published in
the Jakarta Post. After the data have been callettey are presented, analyzed
by using Halliday and Hasan theory, and concludasetl on their categories
which are in accordance with the number of articlesd as the data sources.

The results of this study show that the types déremce used in the
advertisements published in Jakarta Post are parseference, demonstrative
reference, and comparative reference. Personaterefes consist of personal
pronoun and possessive determiner. They usuallythesgoronoun it, its, they,
their to show the product and service. They alse tie pronoun you' to
represent to the reader. At last, the researcherletes that authors have their
own way in presenting their idea.

Based on the results of the study, the researciggiests to the advertisers,
readers, and consumers be more attention to thefussference, especially in
personal referencdt has been found that personal reference is masty in the
advertisements and it is more difficult than thkeottypes of reference, such as
anaphoric reference and cataphoric reference dotffia interpretation of the item.
The future researchers are suggested that theyucbsidnilar theme of a study
with more complete data and discussion.



TABLE OF CONTENTS

APPROVAL SHEET ..ottt [
LEGITIMATION SHEET ....oiiiiiiiiiiiiiiiiiiiie et i
CERTIFICATE OF THESIS' AUTHORSHIP ..o ii
MOTTO ittt e e e e e e e e e e b e e e e e ennnns v
] Y01 N I ] V.
ACKNOWLEDGEMENTS ....oeii e Vi
ABSTRAGR. 8 ) ettt ee e mmam e o e o g o e B e e e R o 5 Viii
TIABLEQF CONTENTS.....couvrreeriirisinnenernnnmmmsenssnnss Sfeees Sy sseeenehee i iX
CHAPTER 1 INTRODUCTION
1.1 Background of the Study .............cooormiiimiiiiiiii e 1
1.2 Statements of the Problem .............cccccoiiiiiiiiiiiiiiiis 5
1.3 Objectives of the Study..........ccovuiieiieieiiiiic e, 6
1.4 Significance of the Study ...........cooiccceeei i, 6
1.5 Scope and Limitation.............ouoiiiiceemmm e 6
1.6 Definition of the Key Terms ...........cooeeeeiiiiiiiiiiiiiii e 7
CHAPTER Il REVIEW OF RELATED LITERATURE
2.1 DiSCOUISE ANAIYSIS ....uuiiieiiiiiiiiieeeeem et 8
2.2 Cohesion and Cohesive devViCes.........cccoeeeeiiiiiiiiiiineeeeeeeiiiiens 9



2.3 R BIENCE .o e e 12

2.3.1 Theory of Reference by Halliday and Hasan................ 12
2.3.1.1 Personal Reference................umeeeevviiinneeeenn. 14
2.3.1.2 Demonstrative Reference ............ccceeeeiiiiiiinennns 16
2.3.1.3 Comparative Reference ..........ccccceeeeeeveiiieeennnnnn. 22

2.3.2 Theory of Reference by Guy COOK wereueeecvvvvnennnnn... 24

2.3.2.1 AN@phora........ccccvuiieiiiiiiee e eeee e, 25
2.3.2.2 Cataphora........ccoooviviieeeiiiit s e, 25
2.3.3 The Function of Reference in Discourse Analys..... 25
2.4 AAVEITISEMENT ..ottt et 26
2.4.1 Definition of AdvertiSement............cccceevveiiiiiiiieienieiiinns 26

2.4.2 Characteristics of Advertisement.....coeeeeeeeeeneenenne. 27
2.5 NEWSPAPET ...t rm e 28

2.6 Previous STUAY .......coooviviiiiceii e 29

CHAPTER Il RESEARCH METHOD

3.1 ReSEArCh DESIGN .. .ceeii e 33
3.2 DAta SOUICES ......ovuiiiiiiiiiiieee s sttt eeaa e 34
3.3 Research INStruMENt .........ccooiiiiiiiieeeeeeie e 34
3.4 Data ColleCHON......cceeiiiiiiiii e 35
3.5 Data ANAIYSIS ..ot e 35

3.6 TranQUIALION ......ccoiiiiiiii e 36



CHAPTER IV FINDING AND DISCUSSION
4.1 Data PreSeNtation .............cooeeeew e eeeeeeesnii e e e e eeenaeeas 37

4.2 DISCUSSION .. ee et e e e e e et 81

CHAPTER V CONCLUSION AND SUGGESTION
LT R O 0 T [ [0 I T 83

AU o o [=1S] 1o o A P 84

BIBLIOGRAPHY



LIST OF APPENDIXES

The Data Collection Taken from the Advertisements pblished in
Jakarta Post

The Representative Codes of Reference

The Result of Reference Analysis

The Thesis Guidance Schedule

CURRICULUM VITAE



CHAPTER |

INTRODUCTION

This chapter deals with introduction that considtbackground of the
study, problems of the study, objectives of thegtsignificance of the study,

scope and limitation of the study, and definitidrite key terms.

1.1Background of the Study

Language is the most important means of communicali is needed by
all people in the world. Human being as social treacannot live alone in this
world. They live in society in which the group dktm who are drawn together for
certain purpose or purposes; therefore, they neéed & communicate each other
using a language. That is why language is very napb

There are two types of language that are useditmah beings as a means
of communication, spoken and written language. @kep language is in the
forms of conversation, speech, story telling, @tbile written language is
reflected in the forms of newspaper, magazine, betak

Advertisement is one form of communication thatedeps, at the same
time, the advance of technology. The developmertgainology allows people to
communicate each other in many ways, whetheriit @al or written ways.
Advertisement is an important factor to the develept of a certain company or
business. However, advertising is not alone resplen®r the development; it is

only a part of the whole economic structure-a stmeccreated by the efficiency



and effectiveness of its several parts. So, thetioms of advertisements are as a
tool of selling, as an education, as a molder afiop and good will builder.
Advertisement or advertising is any controlled favfrpersonal

presentation and promotion of ideas, goods, olices\by an identified sponsor
that is used to inform and persuade the selectekema herefore, advertisement
is means of selling ideas, goods, or services. Theybe found in television,
radio, newspaper, etc. Advertisements that camied in these are kinds of text.
Therefore, it constitutes a discourse. Advertisersbpuld be able to persuade
customer to buy goods that are being advertiseda@eertisements are usually
used visuals. They are thought to be both bettgeting attention and easier to
remember because picture without words are measaghmherefore, they must
work in combination to create a concept. It isrggtbened by hadith Prophet
Muhammad SAW:

Cong Jaen ) ) JB Aien alai g Len 4368 0K o oy da 1) G da ) JB8

Jlead)

Meaning: There is a man who likes to wear beautifoth and sandal. Then, the
messenger of God spoke, “For God is a beautifustsuizce and fond of something
beautiful...”(HR. Muslim).

It shows that something beautiful is attractive, iBis easy to remember
or to persuade someone who wants to read and uaderis easily. Finally, they
follow it by buying or selling the products or siemes.

In this study, the researcher uses the JakartaaBdke subject of the

study. “The Jakarta Post” daily newspaper is alkmd of text that contains

advertisements. The Jakarta Post is a daily Enbhsiguage newspaper in



Indonesia with an average circulation of aroundd®6€opies, it is the largest
English Language newspaper in Indonesia. The pamavned by PT Bina Media
Tenggara, and the head office is in the nationpstah Jakarta. The newspaper

was launched on 25 April 198Btf{p://en.wikipedia.org/wiki/Thdakarta Post-

19K).

Advertisements that can be found in the Jakarta iagspapers are kinds
of text. Therefore, it constitutes a discourse eréfg to Brown and Yule’s
classification of discourse, advertisement in teevspaper is included in
transactional discourse since its stress is oexpeession of message to intended
consumers. According to the process of producttos,a written text.

In order to understand the text, it is very impott®r us to study about
cohesion because it is included in the componeatd$course. Cohesion means
the unity or relation between sentences that @xite text. Sentences in the text
must be related. Cohesion is the connection whashlts when the interpretation
of a textual element is dependent on another eleméhe text (Renkema,
1993:35).

Cohesion which consists of grammatical cohesionlexidal cohesion is
very essential in order to get a deep understanditige text. Analyzing
grammatical cohesion means that we analyze thacdtructure, while from
lexical cohesion we can analyze the deep struthatss focused on the content.
According to Halliday and Hasan (Renkema, 1993:83hesion is divided into
five types, namely substitution, ellipsis, referenconjunction and lexical

cohesion.



In this study, the researcher just focuses ondference to make the text
well-understood. On the grammatical cohesion dayiiteés found that the most
common cohesion used is reference. Reference acthe referring to preceding
and following elements deals with a semantics imiahip.

Reference is divided into three categories, theyparsonal reference,
demonstrative reference, and comparative referétesonal reference is to
indicate something by specifying its function is situation, through the category
of person intersecting with the number of categooiesingular and plural.
Demonstrative reference is to show the locatioa pfocess in space or time on
scale of proximity. Comparative reference is inciineference by means of
identity or similarity. Therefore, it is very imgant to be studied because we can
know the word or the pronoun refers to. Therefare understand well how the
text flows. It is proved by the fact when adventisnt is available, some people

does not understand the content because it ofesnragerence. For example:

Invaluable experience in Las Vegas
A tour organized as a token of appreciation nepdsial
preparation. Indosat, who organizes such tourggalistributor
partners, wants to givbem the best, sincthey have givertheir
best to the company...

In the second sentence, there are four indicatlmatsshow the example of
reference. And some people does not know witgréhem, they, theiefer to.
They cause their misunderstanding. So, the reselaisinterested in studying the

reference more to get a deep understanding abewexhin advertising.



Furthermore, this study has a relation to the evistudy on the same
field. Sugianto (2000) focused on Cohesion in NegavAdvertisement,
Mahfudhoh (2007) focused on Discourse Analysis oh&Sion Devices in the
Lyrics of Paris Hilton’s song, Hidayat (2008) foedson A Study of Cohesive
Devices in the George Walker Bush’s second presimldneugunal Speech, and
Indrawati (2007) focused on Cohesion Devices exa@dy the Main Character
of Casino Royale Film.

Considering the reason above, it is very importanthe researcher to
conduct this research. In order to understandekienell and create more
qualified advertisement that can invite the audéetacread and understand it
easily because the researcher finds people doandttw read the text. They like
watching TV and listening to get information. Sg,donducting this research she
wants that language of advertising should be effe@nd efficient. Therefore, the
researcher focuses her studyfoDiscourse Analysis on the Reference Found

in the Advertisements Published in “Jakarta Post”.

1.2 Problems of the Study
Based on the above-mentioned background, therdsadormulates the
problems of the study as follows:
1. What the types of reference are found in the athasments published in
the Jakarta Post?
2. What the functions of reference are found in thesgtitsements published

in the Jakarta Post?



1.3 Objectives of the Study
The objectives of the study are:
1. to identify the types of reference found in the extigements published in
the Jakarta Post.
2. to describe the functions of reference found inatieertisements

published in the Jakarta Post.

1.4 Significance of the Study

The significance of the study can be viewed frora tifferent sides,
theoretically and practically.

Theoretically, this research gives a valuable figdio the field of
discourse studies, especially about reference.

Practically, the result of this study dealing wdiscourse analysis on the
reference found in the advertisements of Jakarsh fewspaper is expected to
give more factual information to the researchermalbioe utilization of reference
found in it. Furthermore, this study gives a valeahput for the advertisers in
their attempt to create more qualified advertisemntiggt can invite the audience to

read and understand it easily.

1.5 Scope and Limitation of the Study
This study focuses on the types of reference amdutiictions of each type
that enables the researcher to determine the gpshe functions of each Jakarta

Post advertisement.



This study is conducted on the selected writtereeithements of goods
and services found in the Jakarta Post from Jar2@08 up to March 2008 since
they are often used by people. Goods and servieghair needed to satisfy their
life. The numbers of advertisement are fourteermbse they have already
represented to the whole types and functions efeefte that are found in Jakarta

Post.

1.6 Definitions of the Key Terms
In order to avoid the misunderstanding and mispregation of different

terms used, the researcher gives the definitidolmwing essential terms:

1. Discourse Analysis : the study of language in udeein spoken or written
language.

2. Reference . is the act of referring to preceding and follogvin
elements, deals with a semantics relationship.

3. Jakarta Post . is the first Indonesian daily newspaper written i
English. It consists of 20 pages and comprisesBoses,

namely; headlines, opinion, city, advertisemerits, e



CHAPTER Il

REVIEW OF RELATED LITERATURE

This chapter discusses the review of the relatedhture. It discusses of
discourse analysis, cohesion, cohesive devicesremafe, advertisements,

newspaper, and previous study.

2.1 Discourse Analysis

Discourse analysis is a study that investigateguage that is used
naturally, written as well as spoken form (Stuld#83:1). Further, Stubbs states
that discourse analysis stresses on the use afdgegn social context, especially
on the interaction among the speakers. In line ®itibbs, Brown and Yule
(1983:1-8) state that discourse analysis is aryaisabf language in use for
communication. Brown and Yule then classify disseupased on language
function and the process of production. Accordim¢ghie language function,
discourse is divided into transactional discourb&tvstresses on the content and
information, and interactional discourse which s$es on the social and personal
connection. According to the process of productthscourse can be classified
into written and spoken text.

According to Lyon (Sugianto, 2000:11), he says$ d@mmunication not
only involves feeling, mood, and attitude but afsmlves the use of language to
deliver facts, proposition, and information. Hesigoported by language

philosophers which deal with semantic criteriaghation with utterance-pairs



constructions and syntactical construction. Theywianguage as a means of
delivering facts and factual information. So, frémse views we can conclude
that language as a means of delivering informasaonsidered as primarily
transactional language function.

Discourse is usually constituted by text. On theam of text, Halliday
and Hasan (1976:1-2) define a text as a unit afjuage in use. It is not
grammatical unit like a clause or a sentence; aisdhot defined by its size.
A text is best regarded as a semantic unit: anatibf form but of meaning. A
text is realized in the form of sentences. A stohgentences that seems related to
one another (the form) may be meaningless.

Based on those scholars’ opinions about text,ameimply that the use of
a sequence of sentences either spoken or writtarrgggesentation of text.
Advertisements that can be found in magazines, pepess, etc. are kinds of text;
therefore, it constitutes a discourse. ReferrinBrimwvn and Yule’s classification
of discourse, newspaper advertisement is includeinsactional discourse since
its stress is on the expression of message intetodidé consumers. According to

the process of production, it is a written text.

2.2 Cohesion and Cohesive devices

A text must be cohesive. So, we can get well-ustdading about the
text. A text is a unit of language. It is not jastgrammatical unit but rather than a
unit of different kind; a semantic unit. The uniitgre means a unity of meaning in

a context and texture that expresses the facttttedaites as a whole to the



environment in which it is placed. Being a semautit, a text is realized in the
form of sentence. Any piece of language spokenvaiiten in any style and
involves any number of active participants thaiperational, functioning as a
unity in some context of situation, constitutegx.tThe expression of semantic
unity of the text lies in the cohesion among th&teieces of which it is composed
(Halliday and Hasan, 1976:293).

Cohesion is the connection, which results whenrtezpretation of a
textual element depends on another element iretti§Renkema, 1993:35).
Cohesion occurs when the interpretation of sommetes in the discourse is
dependent of that another, so it refers to the ecion, which exists between
elements in the text. It is expressed partly throwgcabulary that refers to
grammatical cohesion and lexical cohesion. ltsaeiwill help the reader or the
listener in interpreting a piece of text or discmur

Furthermore, Halliday and Hasan (1976:4) statasdbhesion refers to a
semantic or meaning relation that exist betweendmwmore element within a text
that are important to the interpretation of itttis case, there are two elements.
They are the presupposing and the presupposednrihthat presupposes the
other and the other that is presupposed. It méaisbhesion occurs when the
interpretation of some element in the text is deleehon that of one another.

Cohesion is then accordingly required to show Bewtences, which are
structurally independent of one another, may beslintogether through particular
features of their interpretation. Halliday and Hasaoreover state that since the

general guiding principle in language is expreskeaugh the grammar and



others through vocabulary. Therefore, we can mefgrammatical cohesion and
lexical cohesion.

As stated earlier, cohesion refers to a semantieeaning relation that
may be set up either within a sentence or betweetesces within a text and this
relation can be realized by formal linguistic dexdcThe formal linguistic devices
proposed by Halliday and Hasan are cohesive devices

Halliday and Hasan divide cohesive devices iwm ¢haracteristics:
endophora and exophora. Endophora refers to texteahing and is divided into
anaphora and cataphora. If the relation presupmusasthing that has gone
before, it is called anaphora, while if it is prppased by something in the
following, it is called cataphora. Exophora linke tanguage with the context of
situation and it does not contribute to the intégraof one passage with another
so that the two together form part of the same tdghce it does not also
contribute directly to cohesion as has been defaaatier. Therefore, cohesion in
a text deals more with endophora than exophora.

Furthermore, Halliday and Hasan (1976:5) statesablaesion is
expressed partly through the grammar and partbutiv vocabulary. Therefore,
those two scholars suggest us to refer to gramaiatohesion and lexical
cohesion. Each type of cohesion is realized byistg: element that is called
cohesive devices. Cohesive devices will help thteriers or readers in
interpreting a piece of text or discourse.

Grammatical cohesion is the grammatical connedigtween clauses and

sentences on text that refer to the grammaticallvatween an item that exists



later (the presupposing item) and another itemhhatalready existed (the
presupposed item).

These grammatical links are reference, substityadipsis, and
conjunction. However, in this study the researamdy discusses the reference to
get well-understanding about the text because weoaw the word in the
preceding or following refers to. So, we can knbe text flows. Further

explanation of it will be discussed in the followin

2.3 Reference
In this study, the researcher uses two theoriesdar to make this study

become valid. One is theory from Halliday and Hasad the other is from Cook.

2.3.1 Theory of Reference by Halliday and Hasan

Reference is the specific nature of the informathat is signaled for
retrieval (Halliday and Hasan, 1976:31).

In the case of reference, the information to theeneed is the referential
meaning, the identity of the particular thing aasd of things that is being referred
to, and the cohesion lies in the continuity of refeee whereby the something
enters into the discourse a second time.

Furthermore, it has been a fact that referendeetsituation is the prior
form of reference, and that reference to anotleen ivithin the text is a secondary
or derived form of this relation. So, the contelksituation is very appropriate in

accompanying text, such as naming (referring taragtindependently of the



context of situation), though situational referefiederring to a thing as identified
in the context of situation) to textual referencefdrring to a thing as identified in

the surrounding text) (1976:32).

+ Reference Items
Reference within text can be classified into tvemris. They are exophoric

(situational) and endophoric (textual) that covaraphoric (to preceding text) and

cataphoric (to following text) (Brown and Yule, %92); (Halliday and Hasan,

1976:33).

A. Exophoric refers to an item in the word out of tiet, because it is not text
internal. They are not truly cohesive, but it isegyually important part of the
reader or listener’s active role in creating coheee
e.g.%t Look at that!

That means the sun

B. Endophoric refers to textual items.

By contrast to exophoric, endophoric referencelsesive. Endophoric can be

classed into two groups. They are:

1. Anaphoric,it refers to an item by looking back in the texa¢kward
reference) in order to find the interpretationtod ttem.
e.g.: Look at the sun, it's going down quickly.r@fers back to the sun)

2. Cataphoric,it refers to an item by looking forward. It isaghtforward in
order to find the interpretation of the item.

e.g.: It's going down quickly, the sun. (It reféosward to the sun)



In addition, in news stories and in literature, repées of cataphoric reference are
often found in the opening sentences of the tesdB and Yule, 1996:193) see

also 199.

+ Types of Reference
There are three types of reference. They are palsdemonstrative, and

comparative (Halliday and Hasan, 1976:37).

2.3.1.1 Personal Reference

Personal reference is reference by means of funatithe speech
situation, through the category of person. Thegmteof personal includes the
three classes of personal pronouns, possessivenietes (possessive adjective)
and possessive pronouns (1976:37).

The reference items refer to something by spedfits function or role in
the speech situation. This system of referencaasvk as person, where ‘person’
is used in the special sense of role; the traditlpmecognized categories are first
person, second person, and third person, intengeaith the number categories

of singular and plural.

a. Personal Pronoun
Personal pronoun is used both as subject and astoljis in the form of

not only singular but also plural. Personal pronatnich is categorized used in



order to find the interpretation of the item. Tokaalear, further explanation can
be seen on the table presented below.

Table 1: The categories of Person System

Subject Object
Singula | First perso I Me
Second person | You You
Third person He/She/lt Him/Her/It
Plura First perso We Us
Second person | You You
Third person They Them

Here is an example of personal pronoun:
John has moved to a new house. He built it last yea
The example above has personal pronoun “he” thetifons as head. He refers

back to John is non-possessive proper noun as head.

b. Possessive Determiners (Possessive Adjective)

Possessive determindras function as modifier, in term of class
determiners, such asuy, your, our, his, her, their, itf.is located in front of
noun. Here is an example of possessive determiner:

John’s house is beautiful. His wife must be dekghivith it.

The example above has possessive determiner “tighwefers back to John’s

wife.

c. Possessive Pronoun

Possessive pronoun has function as head, in teatasg determiners,

such asmine, yours, ours, his, hers, theirs, [ iti]is located in the end of the



sentence and it does not follow noun. It is alsated after the word ‘of’ if in
front of it there is noun. Here is an example ageEssive pronoun:
That new house is John’s. | didn’t know it was his.
The example above has possessive pronoun “his’hwieifers back to John’s.
To make clear, here is the table of personal reter@ccording to the
class of person (1976:38).

Table 2: The categories of Personal Reference Items

a. Existential | Possessive

b. Head | Modifier
c. Noun (pronoun)| Determiner

d. |l me Mine My

e. You Yours Your
f. We Us Ours Our

g. He Hin His His

h. She Her Hers Her
i. They Them Theirs Their
j. It [Its] Its

h. One One’s

Note: a. Semantic category
b. Grammatical function
c. Class
d. Speakers (only)
e. Addressee(s), with or without other person(s)
f. Speaker and other person(s)
g. Other person male
h. Other person female
i. Other persons; objects
j- Objects; passage of text
k. Generalized person

2.3.1.2 Demonstrative Reference
Demonstrative reference is essentially a form obakpointing. The

speaker identifies the referent by locating it atale of proximity (1976:57).



Demonstrative reference is divided into selectivé aon selective demonstrative.
The neutral or non selective is indicated by ‘thled the selective is divided into
two types, they are participant (nominal) demottisteaand circumstantial

(adverbial) demonstrative.

a. The Selective Participant (nominal) Demonstratig

This kind of demonstrative refers to the locatids@mething -person or
object- that is participating in the process. Tlordg belong to nominal
demonstrative, such ais, these, that, and tho§E976:59).They belong to the
class of determiners, and have the experimentatifmdeictic; in the logical
structure they function either as modifier or aachdn this respect the nominal
demonstratives resemble the possessive, whichlsatiuection either as
modifier or as head.

Moreover, this kind of demonstrative occurs exteglyi with anaphoric
function in all varieties of English, such #sis, these, that, thosen principle,
they embody systematic distinctions. All of thenvéngaome relevance to
cohesion, in they partially determine the use ebthitems in endophoric (textual)

reference.

1. Near and Not Near:this/theseversusthat/those
Boththisandthat regularly refer anaphorically to something that baen

said before (1976:60), for example:



| like the lions, and I like the polar bears. Td@se my favorite. Those are

my favorite too.
In the example above there are two kinds of prayinthe lions and the polar
bears have not only been mentioned by the speakerdn explicitly linked to his
personal feelings, so that he naturally referhi¢émt aghese

Furthermore, co-existing with this tendency istaeo one whereby
proximity is interpreted in terms of time; in tliasethat tends to be associated
with a past time referent arlls for one in the present or future. For example:

a) We went to the opera last night. That was our Grging for months.

b) We’'re going to the opera tonight. This’ll our fimtiting for months.
Compare this with the exophoric usetlois to refer to current periods of timidtis

morning, this yeaand so on; and alsn those days, in these days

2. Singular and Plural: this/theseversusthat/those
This/thatrefer to count singular or mass noutgse/thos¢o count plural.
The most important difference is that which separdihe singular forms used as
head (e.g.thisandthat without following noun) from the rest (1976:62prF
example:
Last week Sally went to the supermarket. She botgihirt, trouser, and
some furniture. Those are very expensive.
The example above uses follow from the generalreaitianaphoric reference

items that they refer to the meanings and notedahms that have gone before.



3. Head and Modifier: this, etc, as Pronoun versushis, etc, plus following
noun

A demonstrative as modifier (demonstrative adyejtmay refer without
restriction to any class of noun (1976:62). Fomepke:

There’s a cat trying to get in, shall | open thadew? Oh, that cat.
However suppose that we use the demonstrative algti®ut a following noun.
The reference may still be identical; but it maybbbeader, referring to the general
class denoted by the noun, including but not lichitethe particular member or

members of that class being referred to in theypssed item.

4. Extended Reference and Reference to ‘facthis and that

The use of demonstrative is to refer to extendey igcluding text as
‘fact’. This applies only to the singular forrttes andthat used without a
following noun (1976:66). For example:

They broke a Chinese vase. (i) That was valugidid hat was careless.
In (i) thatrefers to the objeatase we could havehat vasenstead. In (iithat

refers to the total event, ‘their breaking of tlese’.

5. Anaphoric and Cataphoric Demonstrative
There is differentiation betweehis andthatin extended text reference,
which relates to their differentiation in termspsbximity. Whereashatis always

anaphoricthis may be either anaphoric and cataphoric (1976/&)example:



John likes to go to the library. He usually ddgs every Monday. This
day he goes to the library borrowing some bookselMhmeet him, he is
borrowing English Grammar Book. That book is vémgk.
Those sentences have anaphtrat, one instance of anaphothus and
cataphorighis. Herethat is anaphoric, referring back to English GrammaolBo
While this is both cataphoric, pointing forward to every Magdand anaphoric,

referring to his activity, that is go to the libyaand borrow some books.

b. The

The definite articlethe’ has usually been set apart, in grammar of English
a unigue number of a class. The definite articker@content. It merely indicates
that the item in the question is specific and idiafile; that somewhere the
formation necessary for identifying is recoverablée’ reference is either
exophoric or endophoric (1976:70). For example:

Last year we went to Devon for holiday. The holidesy had there was the

best we've ever had.
Here the is both cataphoric, pointing forward tee had thergand also
anaphoric, referring the second occurrencleahitiay back to the preceding
sentence.

However,thecan never refer forward cohesively if it can oréyer to a
modifying element within the same nominal grouptself, for example: The

ascent of Mount Everest, the party in power, etc.



c. The Circumstantial (adverbial) Demonstrative
This kind of demonstrative refers to the locatdd a process in space or
time, and they normally do so directly, not via theation of some person or
object that is participating in the process; hethey typically function as adjuncts
in the clause, not as elements within the nominalig. They have a secondary
functions as qualifier as in that man there.
There are four demonstratives adverb, sudieas, there, now and then

(1) Demonstrativehereis to be distinguished from pronothereas inthereas in
there’s a man at the door. (2) Demonstrative ‘nisvid be distinguished from
conjunction ‘now’ as in ‘now what we’re going to @othis’. (3) Demonstrative
‘then’ is to be distinguished from conjunction ‘thes in ‘then’ you've quite
made up your mind? (1976:74).
Here are the examples that can give a clearer reibten:

a. Do you play croquet with the queen today? You séké me there, said

the cat.

b. The plane touched down at last. Now we could beefrfely again.

c. Why not tell your parents? Then we can stop pretend
The meaning of ‘there’ in (a) is anaphoric and toeg it refers to ‘playing
croquet with the queen’. The temporal demonstrdthen’ and ‘now’ are much
more restricted in their cohesive function. Theesi%e use of demonstrative
‘then’ is that embodying anaphoric reference tcetithe meaning is ‘at the time

just referred to’.



Here is the simple table to describe the demomnstragference (1876:38):

Table 3: The categories of demonstrative referéeces

Semantic category Selective Non-selective
Grammatical function Modifier/head | Adjunct Determiner
Class Determiner Adverb Modifier

Near This These | Here| Now

Far That Those | Therg Thep

Neutral The

2.3.1.3 Comparative Reference
Comparative reference is indirect reference by meaidentity or
similarity (1976:37). There are two kinds of congiare reference: general

comparison and particular comparison.

a. General Comparison

General comparison is meant comparison that islgimgerms of
likeness and unlikeness, without respecting togamicular property: two things
may be the same, similar or different. General canispn is expressed by a
certain class of adjectives and adverbs. The aggsctunction in the nominal
group either as deictic or as epithet; it will e that this have different
meanings (1976:77). General comparison is exprasgedch item asame,
equal, identical, such, similar, likewise, diffeteidentically, similarly, differently
and the like The following are the examples:

It is thesamecat as the one we saw yesterday.

It is asimilar cat to the one we saw yesterday.

It is adifferentcat from the one we saw yesterday.



b. Particular Comparison

Particular comparison expresses comparability éetthings in respect
of a particular property. The property in questioaly be a matter of quantity or of
quality.

1. If the comparison is in terms of quantity, it igpeessed in the numerative
element in the structure of the nominal group;egitfa) by a comparative
guantifier, e.g.morein more mistakeor (b) by an adverb of comparison
sub modifying of quantifier, e.gasin as many mistakd-or example:

There were twice as many people there as last time
In the examples above is comparison of quantith an enumerative as
comparative that refers to (the people who weresjHast time.

2. If the comparison is in the terms of quality, iepressed in either of two
ways: (i) in the epithet element in the nominalugroeither (a) by a
comparative adjective, e.geasier, more difficult in easier tasks (b) by
an adverb of comparison sub modifying an adjeaige:soin so difficult
atask; (ii) as adjunct in the clause, either (aplmomparative adverb,
e.g.:fasterin Cambridge rowed fasteor (b) by an adverb of comparison
sub modifying an adverb, e.@sin she sang as sweetlyor example:

He’s a better man than | am.
In the examples above is comparison of qualityh it epithet as the

comparative that refers to (the man that)- I am.



This following table describes the comparative nerfiee (1976:39):

Table 4: The categories of comparative referersast

Grammatical function

Modifier:Deictic/Epithet

Sub modifier/Adjunct

Class

Adjective

Adverb

General comparison:
Identity

Same, identical, equal

Identically

General similarity

Similar, additional

Similarlykéwise, so
such

Difference (non identity
or similarity)

Other, different, else

Differently, otherwise

Particular comparison

Better, more etc
[comparative adjectives
and quantifier]

So, more, less, equally

Here are some examples
% Similarly
«» Likewise
+ Different
+ Otherwise
% So
s More
% Less

% Equally

from the table above:

Theory of Reference by Guy Cook

: They are treatesimilarly the same.
: You like to ddikewiseyour father has told you.
: People ardifferentas day and night.
: I must study haodherwisel will fail the exam.
. It was hosowe went swimming.
: My stomach is so full, | can not eabre
. It would cost yolessto go by car.

: Your car iquallygood as mine.

Cook (1989:16) stated that reference is the wolitsse& meaning can only
be discovered by referring to other words or tonglets of the context, which are
clear to both sender and receiver. Based on the pispecific item and pronoun,
it can be divided into two kinds, anaphora andpadea and the explanations are

the following:



Anaphora
It is one kind of referring expression where theniity of someone or
something to be given once at the beginning, aeckditer referred to aheor
heorit (1989:16). For example:
Whenthe architects of our republiwrote the magnificent words of the
Constitution and the declaration of independetieeywere signing a
promissory note.

The word they’ refers tathe architects of our republiwhich appears first.

Cataphora
It is another kind of referring expression wherenmun is given first, and
then kept in suspense as to its identity, whialevealed after (1989:18). For
example:
His work andhis spirit inside makeChairil Anwar becomes the most
famous poet over the others.

The wordhis refers toChairil Anwar which appears after the pronoun.

The Function of reference in Discourse Analysis
Based upon the discussion on reference as explaineflliday and Hasan
(1976) and Guy Cook (1989), the function of refeeznan be described as
follows:
» To indicate reference pronoun, e.g. he, she,atr,tbne’s, etc.

» To indicate the spatial order, e.g. here, there.



» To indicate degree/importance of a class, e.gehd¢he most.

» To indicate comparison, e.g. similarly, equal, etc.

2.4 Advertisement
2.4.1 Definition of Advertisement

When we are reading newspapers, watching televisiopassing along
the street, our eyes will catch advertisementselnspapers, advertisements
appear in form notices or pictures. In televisiooaucast, advertisements are in
the form of dialogues, simple dramas, jokes, etcompanied by musical
instruments. In the street, advertisements can beei form of billboards,
banners, pamphlets, etc. Advertisements or adiegti'ecomes part our cultural
atmosphere within which we live.

There are many definitions about advertisementoAtiog to William H.
Bolen (1984:4-5), he states:

Advertisement or advertising is any controlled favfrpersonal

presentation and promotion of ideas, goods, olices\by an identified

sponsor that is used to inform and persuade tleetsel market.

Therefore, ad is a means of selling ideas, goadsemwices. Through the
ads the advertiser wants to be known as a selleaswner of something. Ads
should be able to persuade customers to buy gbatiate being advertised. Ads
are designated to specific people as desired bgtthrmacteristics of the products.

Another expert, William M. Weilbacher (1984:1) ohefs advertisement

viewed from its function. He states:



Advertising consists of media messages paid fdrsigned by a business
firm or institution that wishes to increase thelbility that those reached
by these messages will behave or believe as trertsbr wishes them to
behave or believe.
It implies that advertisement is a kind media fdruainess institution to introduce
its products with an ultimate goal of increasing tinm income. So,
advertisement in mass media is to influence théeesain order to buy and follow
what the advertisement wanted.

In line with William M. Weilbacher, Wells William1(995:11) proposes a
standard definition of advertisement. He suggéststhe definition at least
consists of six elements that can be noted:

Advertising is paid non personal communication frickentified sponsor

using mass media to persuade or influence an azalien

From those definitions, the researcher concludaisaitivertisements is
non-personal communication usually paid for andpasive nature about goods

and services by an identified sponsors using ma&skanto persuade or influence

an audience.

2.4.2 Characteristics of Advertisement

Good advertisers know that how you say it is jssin@ortant as what you
say.What you sagomes from strategy, wherelasw you sayt is a product of
creativity and execution. Great ads are stratelgisaund, have an original
creative concept, and use exactly the right exenudtr the message. According

to William Wells (1995:10-11), characteristics oégt ads are as follows:



1. Strategy
It's strategically sound, it's carefully directeald certain audience, it's driven
by specific objectives; its message is craftecptak to that audience’s most
important concerns, and its run in media that mibist effectively reach that
audience. The measure of ad’s success is howtvealhieves its goals,
whether they are increased sales, memorabilifjtiétt change or brand
awareness.

2. Creativity
The creative concept is a central idea that gets gtgention and sticks in your
memory. A big idea is creative and original. Thgihg and placing of ads in
the media are creative.

3. Execution
Every great ad is well executed. That means thésonanship is impressive.

The details, the techniques, and the productionesghave all been fine-tuned.

2.5 Newspaper

Newspapers serve a special local market and ussatilyate it with
coverage. Daily newspapers cover a very wide rahgebjects and contain
something of interest to everyone because it idighddl daily together with the
fact. Although the information that is availabldimaited, it appears that
newspapers are being read as much today as ewasrtsihg is included in
newspaper. To many advertisers the use of the dayspaper is almost a

necessity. Therefore, the advertiser can place shé@s messages in the markets



where they believe they will do most good. Deparihstores and supermarkets
in particular rely heavily upon newspaper advargdio attract customers.

The Jakarta Post is the first Indonesian daily Ehdlanguage newspaper
with an average circulation of around 25000 coptas,the largest English
Language newspaper in Indonesia. The paper is owp&I Bina Media
Tenggara, and the head office is in the nationpstah Jakarta. The newspaper
was launched on 25 April 1983. It consists of 28gsaand comprises 9 sections,
namely; headlines, opinion, city, advertisemertts, e

(http://en.wikipedia.org/wiki/Thdakarta Post-19k).

2.6 Previous Study

There have been previous related studies concetimnmastery and the
used reference of discourse analysis. A preliminasgarch was conducted by
Sugianto (2000) studies abdlibhesion in Newsweek Advertisements a Discourse
Analysis He found that in the terms of grammatical coheslevices, the
personal reference appears in highest frequencydémonstrative and
comparative references, secondly is ellipsis. Vezbisis places the highest
frequency of occurrence then followed by nominipsis and clausal ellipsis,
thirdly is substitution. Nominal substitution hagater frequency than clausal
substitution, the fourth is conjunction. Additivengunction is mostly used. Then
in term of lexical cohesion devices, repetitiolon type of reiteration has the
highest frequencies of occurrence than others;gl&ication which deals with

relationship between words on the basis often gocuthe same surrounding.



The similarities between the previous study angdgmestudy, both of them used
Halliday and Hasan theory. They used qualitativéhoe in order to analyze the
data. For the object of the study, they analyzesdgthement article. The previous
study used Newsweek magazine but the present asetyJakarta Post
newspaper. The difference between them, the prexstudy focused on all of the
type of cohesion devices but the present study faclyses at investigating on one
types of cohesion that is reference, with moreilbetanformation of it.

Mahfudhoh (2007) studies abddiscourse Analysis on Cohesion Devices
used in the Lyrics of Paris Hilton’s Sarghe found that all of the types of
grammatical cohesion are used in almost all ofiéite, they are: reference and
conjunction. Reference used in most of the dataehapersonal reference and
demonstrative (anaphora), while comparative ref@es used. In conjunction, all
the types of conjunction, such as additive, adimesacausal and temporal
conjunction is used. The repetition is mostly usethe lyrics text. The
similarities between the previous study and prestrtty, both of them used
Halliday and Hasan theory. They used qualitativéhme in order to analyze the
data. For the differences, the previous study bge$ text, however the present
study uses advertisement article as the objedteo$tudy. Furthermore, the
previous study focused on all of the type of cabresievices but the present study
only focuses at investigating on one types of ciomethat is reference.

Hidayat (2008) studies aboGbhesion Devices in the George Walker
Bush’s second Presidential Ineugunal Speétdhfound that in the pattern of

grammatical cohesion, the reference is the mogblg tised within the script,



followed by conjunction which is positioned in thecond rank and then ellipsis.
In term of lexical cohesion devices, it is foundttheiteration covers the most
widely types expressed within the speech, follolwgdnetonym, hyponym,
synonym. The second type of lexical cohesion, caliion is rarely used in this
speech. The similarities between the previous samtlypresent study, both of
them used Halliday and Hasan theory. They usedtgtiaé method in order to
analyze the data. For the differences, the prevstudy used spoken language but
in transcript however the present study uses wrlidtaguage. Furthermore, the
previous study focused on all of the type of cabresievices but the present study
only focuses at investigating on one types of ciomethat is reference.

Indrawati (2007) studies aboGbhesion Devices Expressed by the Main
Character of Casino FilmShe found that in term of grammatical cohesion
devices, the most common cohesion devices areerefer then followed by
conjunction. After that ellipsis is used for examplausal and verbal. Substitution
is rarely found. In lexical cohesion devices, itaand that the most common
cohesion devices used is reiteration namely répetiThe next types are
metonym, synonym, and antonym. The similaritiesvieen the previous study
and present study, both of them used Halliday amsbH theory. They used
qualitative method to analyze the data. For thiedfices, the previous study
used film script as the object of her study, howekie present study uses
advertisements article. Furthermore, the previtudysfocused on all of the types
of cohesion devices but the present study onlydesat investigating on one

types of cohesion that is reference.



In conclusion, all of the researchers above hafferdint character in their
object of the research but they use the same thiatys Halliday and Hasan
theory in applying their research. All of them fsed on cohesion. They used
written language except Hidayat (2008). He usedepdanguage but in
transcript.

In the present study, the researcher conductet®arch in different
object that is advertisements articles publishethikarta Post newspaper. The
researcher uses Halliday and Hasan theory forthdy sThe researcher only
focuses at investigating on one types of cohesianis reference, with more
detailed information of it. In this case, the rasbar focuses on investigating the
types of reference found in the advertisementslastiof Jakarta Post newspaper.
Besides, this study is aimed at investigating timefions of reference found in the
advertisements. However, the researcher uses pineg®us researchers as

references for her research.



CHAPTER 1lI

RESEARCH METHOD

This chapter presents and discusses about thercbesmethod which
includes research design, data sources, reseatchnrent, data collection, data

analysis, and triangulation that are used to canithie research.

3.1 Research Design

There are two kinds of research method. They aaétgtive and
guantitative research. Miles and Huberman (199%rdpose that qualitative data
are in the form of words rather than numbers. Moie(2005:4) states that
qualitative method is the research procedure wtgshlts in descriptive data
including written and oral words from the objecttloé study. This study uses
gualitative method since the script of advertisets@ublished in the Jakarta Post
is in the form of words or sentences. In additibis research is designed in
descriptive qualitative method because the purpbsi@s research is to explain
the references found in the advertisements puldighéhe Jakarta Post
descriptively. Those descriptions are related ¢odbjective of the study.

This study analyzes some advertisements that arelfm the Jakarta
Post. The data are described descriptively basedeotypes of reference and the
functions of reference that are found in the ads@ments published in the Jakarta
Post. So, the audience can read and understaasilif,eso they know the

utilization of the reference found in the adverisats.



3.2 Data Sources

In this research, the data sources are goods avideseadvertisements
because they have already represented to the whtypes and functions of
references that are found in the advertisements.ntimber of the advertisements
are fourteen advertisements of goods and senages tfrom the Jakarta Post
published from January 2008 up to March 2008 issub&h consist of the types
of reference and the functions of reference. Thieyircluded in the following
title:

Trends in Wedding Gowns.

Restaurants Blends Javanese, Balinese Touches.

Weight Training Aids Chronic Neck Pain.

Origins of Wedding Attire.

LG Launches Premium Digital Appliances.

New Fragrance from AIGNER.

BCBGMAXAZRIA timepieces arrive in Indonesia.

Memory liquid dispenser available.

. Invaluable experience in Las Vegas.

10.‘Life’s Good’ challenge.

11.18 Years of Plaza Indonesia the Shopping Centire avitiew Concept.
12.Excessive Use of Mosquito Repellents may Pose &eHiealth Risks.
13.Recognizing early symptoms of hemorrhagic denguerfa children.
14.Bali holiday package.

CoNoobkwdE

3.3 Research Instrument

The main instrument of this research is the re$earcerself since in
qualitative studies, the human investigator isghmary instrument for gathering
and analyzing the data. Human, as instrument enggsathe unique role that
qualitative researchers play in their inquiry bessaqualitative research studies

human experiences and situations, researchersameedtrument flexible enough



to capture the complexity of the human experienthsy believe that only
human instrument that is capable of this task.

This research tries to find out the answer of gsearch questions by
conducting some ways of data collection. Theraw@aay articles about
advertisements that are analyzed.

In addition, taking note is also needed in thigaesh because it helps the
researcher to transcribe the data. In conductidgaaranging the data, the
researcher finds and collects some reference&detatthis study, especially

about reference.

3.4 Data Collection

The data of this research are taken from wordeatesices in the
advertisements of the Jakarta Post newspaper patlisom January-March
2008. The procedures of data collection are asviali firstly, collecting the
advertisements articles of Jakarta Post newspageondly, reading word by
word text of the advertisements articles of JakRdst newspaper; thirdly,
choosing the data related to the types of referandethe functions of reference;
then selecting the data related to the purposkeostudy; finally, arranging the

data systematically in accordance with the problefrike study.

3.5 Data Analysis
After the data have been obtained, they were aedlyzthe following

steps. First of all, the researcher categorizedl#ite into fourteen categories



which were in accordance with the number of argiclsed as the data sources.
Each of the data were presented, analyzed by tafiglay and Hasan theory,
and concluded. After the data of the whole categonad already been presented,
analyzed, and concluded, the researcher madeitentainclusion. After

consulting the informant, the researcher made finatlusion.

3.6 Triangulation
One process involved in corroboration efforts hesome known as
triangulation. Denzim (Stainback, 1988) has idésdiseveral types of
triangulation, three of which are triangulationdafta sources which involves the
convergence of multiple data sources, methodolbgieamgulation which
involves the convergence of data from multiple daitection procedure, and
investigator triangulation which involves multiplesearchers in an investigation.
This study uses both data sources triangulatiomaattiodological
triangulation. Related to the data sources triaatgan, besides reading the articles
of the advertisements of the Jakarta Post, therelser also interviews informant

to strengthen the data obtain from those articles.



BAB IV

FINDINGS AND DISCUSSION

This part presents the data obtained from the stateces. Therefore, there
are fourteen articles of the data sources, eawthimh becomes category of the
data presentation and discussion. Each of thepdasentation is followed by

discussion.

4.1 Data Presentation

Data presentation present all of the data includedference. They
consist of personal reference, demonstrative neéereand comparative reference.
All data on reference are displayed below basethemategory. Category is the
numbers of article shown in the data sources.ifmftlowing data presentation

the term of reference is signed by the bold types.

4.1.1 The data from the first category
The data from the first category published on Vésdiay ¥ January 2008
with the title “Trends in Wedding Gowns”. They amesented below.

(1) A Wedding is an important and unforgettable reatrin a couple’s life.
The bride’s and bridegroom’s appearancehis special day ishe most
important thing anthey should look like a king and a quediis means
the choice of wedding gown is of great importance.

The data presented above show all of the typesfefences, they are two

demonstrative references, one comparative referamceone personal reference.

First, the word “this” (2x) in the sentence arentiged as demonstrative reference
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since the word “this” represents (1) something)(fdat is “a wedding”; (2)
something (near), that is “they should look likkirag and a queen”. The relation
made of those references is called anaphora nelsithee they look back to the
text for their interpretation. Second, the worde‘thost” is shown as comparative
reference because the word “the most” in the nduage “the most important
thing” represents something that is “on this sgeda®”. It is included in
particular comparison. Third, the pronoun “theyfidentified as personal
reference since it represents person (plural) gneythe bride’s and the
bridegroom’s”. The relation is called anaphora lbsegthe pronoun “they” is
found in the preceding sentence.

(2) Although the design is simple, the impressibopulence is maintained.
This in reinforced by the fabrics, such as tulle, laaffeta, satin, silk, and
chiffon.

The data presented above include only one typefefence that is
demonstrative reference. The word “this” in thetereoe refers to the object
“Although the design is simple, the impression pfilence is maintained”. The
relation made is called anaphora relation becausédoks back in the text for its
interpretation.

(3) The use accents such as crystals, sequinseats have become the
choice of wedding gown designerstieir attempt to create an
extraordinary and charming wedding gown.

The above data only have one type of referenceedgrarsonal reference.
The pronoun “their” in the sentence representsgoefglural) they are

“designers”. The relation is called anaphora beedlis pronoun “their” is found

in the preceding sentence.



(4) Practical and stylist wedding gowns with A-liciet made of soft fabric
like silk and chiffon are more the norm todawis is also influenced by
the fact that relaxed and casual wedding partige gained greater
popularity.

The data presented above are categorized as deativesteference. The
word “this” represents something (near), that isatfical and stylist wedding
gowns with A-line cut made of soft fabric like sakd chiffon”. It also has
anaphora relation.

(5) The design of the modified kebaya can haveamat@gonal and modern
nuancesThis may be translated into a blouse in a kebaya «ist goh A-
line white skirt, instead of the traditional batikap skirt.

The above data present one type of referenceglumonstrative
reference. The word “this” in the sentence is idet as demonstrative reference,
which has anaphora relation because it is fouriderpreceding sentence. The
word “this” represents something “The design oftinadified kebaya”.

The data from the first category consist of althef types of reference,

they are personal reference, demonstrative refereme comparative reference.

The first category is often used the word “this’indicate nominal demonstrative.

4.1.2 The data from the second category
The data from the second category published odnasday %' January
2008 with the title “Restaurants Blends JavaneséinBse Touches”. They are
presented below.
(1) Bebek bacem, or stewed duck, (photo abovehesofthe mostpopular
dishes at Sasanti Restauraltie restaurant also offers a grilled vegetarian
sandwich.

The above data show two references, they are aaitigeareference and

demonstrative reference. First, the word “the mosthe noun phrase “the most



popular dishes at Sasanti Restaurant” is categbegeomparative reference
which represents to the proper name “Bebek bacestewed duck”, it is
included in particular comparison. Second, the wird” in the sentenceThe
restaurant also offers a grilled vegetarian sankfniccluded demonstrative
reference since it represents the proper name f8d®astaurant”. The relation
made is called anaphora relation since it looks limthe text for its
interpretation.

(2) If you are enthusiastic about enjoying a lunch or dimmen ambiance
bearing touches of bali and java styles, the n@pbned Sasanti
Restaurant and Gallery on JI. Palagan Tentarad?dlaje would be a
suitable choice.

The data presented above only have one type akrefe that is personal
reference. The pronoun “you” in the sentence remissto the reader. So, it is not
shown in the text.

(3) Home to a restaurant and a gallery, Sasardepts a fine blend of
traditional Javanese joglo architecture along witier modern style
constructions with a Balinese touchitmexterior and interior.

The data presented above consist of two referetfeegare comparative
reference and personal reference. First, the wattiet” in the sentence is
identified as comparative reference since it regmessthe comparison between “a
fine blend of traditional Javanese joglo architegtand “modern style
constructions with a Balinese touchit®exterior and interior”. Second, the
pronoun “its” is categorized as personal referesicee the pronoun “its”

represents proper name “Sasanti”. The relatioalled anaphora since the

pronoun “its” is found in the preceding sentence.



(4) At the restaurant, apart from a selection osWm foods, a wide range of
traditional Indonesian cooking is also on offénis includes lumpia
rebung (egg rolls with bamboo shoots), mento, bakjagung...

The above data present one type of referencestid@monstrative
reference. The word “this” in the sentence reprisseomething (near) that is “a
wide range of traditional Indonesian cooking”. Th&tion made is called
anaphora because it looks back in the text faniespretation.

(5) “So far,the mostpopular items amongur guests are sate sapi (beef
satay), bacem empal (stewed beef), and bebek badeita,for the
Western menit’s salmon fillet steak,” the restaurant’s managenyp
said.

The data presented above involve two types ofeates, they are one
comparative reference and two personal referefes, the word “the most” in
the noun phrase “the most popular items” is shosvoamparative reference
which represents to the object “sate sapi (beely$abacem empal (stewed beef),
and bebek bacem”. The relation is called cataphecause it looks forward in the
text for its interpretation. Second, the pronouar"as categorized as personal
reference since it represents to person “Deny @thbmber”. The last, the
pronoun “it” in the sentence is identified as peaaeference because it refers
“the mostpopular items”. It has relation that is anaphora.

(6) The sate sapi and bacem empal, according tg,[2ea special mostly
because of the tender meat used to prepandile the steak is special
becausst is fried without cooking oil.

The above data include two references and botieoh are personal

reference. The pronoun “it” (2x) in the sentenceidentified as personal

reference since they represent (1) the sate sddyarem empal and (2) the steak.



Both of them have same relation that is called haepsince they look back in
the text for their interpretation.

(7) “For the Indonesian memwue give three choice of rice, namely white, red,
anq yellow. Which every guest can tasteefor shewould like,” Deny
'SI'?:S 'data presented above have two referencesatbgyersonal reference.

First, the pronoun “we” represents person “Deny laisdnmember”, which is like
the preceding paragraph. Second, the pronoun ‘éleilstthe sentence is
categorized as personal reference since it reggeperson “guest”. The relation
made is named anaphora because it is found inréoeging sentence.

(8) To keep the recipes original and interestihg,restaurant employs a local
chef specializing in Indonesian food and a Wesfeod consultant from
Lousiana in the US, according to DenWé try our bestto serve all the
food as originally as possible here,” said Deny.

The above data contain three references, thetyvarpersonal references
and one demonstrative reference. First, the profwehand “our” in the
sentence are included in personal reference siottedd them represent person
“Deny and his member” but they have different fumect The pronoun “we” is to
indicate personal pronoun while the pronoun “osrta indicate possessive
determiner. Second, the word “here” is shown asatestnative reference which

represents adverbial place “the restaurant”. Thaioa found is called anaphora.

(9) Large serving mea pays to coméere part of a group at least four
people, which will allowyou to sample a range of the food on offer.

The data presented above involve three referetitegare two personal
references and one demonstrative reference. #Fiespronoun “it” and the word
“here” represent to the same object “large servimg’both of them are different

in categorizing and functioning. The pronoun “g"identified as personal



reference which indicates personal pronoun. Howetierword “here” is
categorized as demonstrative reference which fomet as adverbial place.
Second, the pronoun “you” in the sentence is ifiedtias personal reference since
it represents person they are “a group at leastdeaple”. The relation made is
called anaphora since it looks back in the texitfomterpretation.

(10) A meeting venue, capable of accommodatingeple, is also available,
as is a traditional joglo building that can hold@bple, YWe can also
arrange wedding partiégere with up to some 600 guests or so for a
standing party,” said Deny.

The above data present two types of referenceg,ate personal
reference and one demonstrative reference. Fispitonoun “we” is shown as
personal reference because it refers to persony‘Bed his member”. It has
relation that is cataphora because it looks forvirattie text for its interpretation.
Second, the word “here” is categorized as demanstreeference since it
represents to the adverbial place “traditionalgdglilding”. The relation found is
anaphora.

From the second category the researcher findd #ie types of reference,
they are personal reference, demonstrative refereme comparative reference.

The second category is often used personal refensith pronoun “you” when

she wants to give information to the reader.

4.1.3 The data from the third category
The data from the third category published on Mond 4" January 2008
with the title “Weight Training Aids Chronic Neclai”. They are presented

below.



(1) A recent study included 48 Danish women withonic trapezius pain,
most of whom spent much tfeir workday in front of a computer.
Researches randomly assigried women to either perform supervised
strengthening exercise or aerobic exercise, tggeeral health
counseling.

The data presented above show two types of refesgtthey are personal
reference and demonstrative reference. The proftbeir” is identified as
personal reference while the word “the” is catergulias demonstrative reference.
Nevertheless, both of them represent to the safeetabat is person (plural) ” 48
Danish women with chronic trapezius pain”. Thelatien is named anaphora
because they look back in the text for their intetation.

(2) For 10 weeks, women in the strength trainirmugrworked outheir neck
and shoulder muscles using hand weights, threestpaeweek for 20
minutes.

The above data only have one reference that sopal reference. The
pronoun “their” is included in personal referenoes it represents to person
(plural) “women in the strength training group”. & relation found is called
anaphora and its functioned is to indicate posgestterminer.

(3) After 10 weeks, women who strength-trained staba 70 to 80 percent
decrease itheir pain ratings. In contraghhosewho got aerobic exercise
often feltbetter in the couple hours afterward, but there was ng-@rm
pain improvement.

The data presented above include all of the typesference. First, the
pronoun “their” is categorized as personal refeeeiSecond, the word “those” is
identified as demonstrative reference. Both of tmepresent to the same object
that is person (plural) “women who strength-trainieat their function is
different. The pronoun “their” is indicated as pessive determiner, while the

word “those” shows nominal demonstrative. Theiatieh is called anaphora

since they are found in the preceding sentencedTtiie word “better” in the



sentence is shown as comparative reference sisbewts the comparison
between “women who strength-trained” but their timtis different. The
pronoun “their” indicates possessive determineldevtiie word “those” shows
nominal demonstrative. Their relation is called@r@a since they are found in
the preceding sentence. Third, the word “betteshiswn as comparative
reference since it shows the comparison betweem&wowho strength-trained”
and “women who got aerobic exercise”.

(4) The results suggest that specific exercisegtarg sore neck and shoulder
muscles can brinmore pain relief than general exercise, according &ol le
researcher Dr. Lars L. Anderson, of the Nationadaech Center for
Working Environment in Copenhagen.

The above data present one types of referencéstbamparative
reference. The word “more” in the noun phrase “nuam relief” in the sentence
is identified as comparative reference since iinghthe comparison between
“specific exercises” and “general exercise”. linsluded in the term of degree of

comparison.

(5) Strength training itself boosts the metabol@mrotein in musclehe
said, andhis might help repair painful muscle tissue.

The data presented above contain two refererfoegare personal
reference and demonstrative reference. First, ibieopin “he” in the sentence is
categorized as personal reference since it repgsetethe proper name “Dr. Lars
L. Anderson”. Second, the word “this” is shown asndnstrative reference
because it refers to something (far) “Strengtmtray”. Both of them have same
relation that is anaphora since they look backentext for their interpretation.

(6) The strength exercises used in the study wemgls, standard ones for the
shoulders and upper back-like slowly shruggingsiheulders while



holding a weight in each hand, arm extended bities of the body. So
they can be performed at home, Anderson said.

The data presented above show only one typedestrece that is personal
reference. The word “they” in the sentence is idieck as personal reference
since it represents “The strength exercises ustteistudy were simple, standard
ones for the shoulders and upper back-like sloWwlygging the shoulders”. From
that identification, it can be seen that the relain it is called anaphora because it
looks back in the text for its interpretation.

(7) Some people with chronic neck pain may wamgebthe help of a
physical therapist to stahie noted, buthat is up to the individual.

The above data involve two references, they argopeal reference and
demonstrative reference. First, the pronoun “hehiswn as personal reference
since it represents to the proper name “Andersge¢ond, the word “that” is
categorized as demonstrative reference which sBomething (near) “physical
therapist”. The relation made by two referencemiaphora because both of them
are found in the preceding sentence.

The data from the third category contain allief types of reference, they
are personal reference, demonstrative referendec@mparative reference. In the
third category the author always uses the pronthey” and "their”. They are
used by the author to give the example to the regoleut the beneficial using this
service.

4.1.4 The data from the fourth category
The data from the fourth category published on Mognd 4" January

2008 with the title “Origins of Wedding Attire”. By are presented below.



(1)The first known white wedding dress was wornAmyne of Brittany when
shemarried Louis Xl of France in1499. Priorttuat womentheir best
dress no matter what colidrwas.

The data presented above have four referencgsathehree personal
references and one demonstrative reference. esgronoun “she” in the
sentence is identified as personal reference #imeéers to the proper name
“Anne of Brittany”. The next, the word “that” is¢tuded in demonstrative
reference while the pronoun “their” is categorizesdpersonal reference. Both of
them represent to the same object that is perdora(p“prior women”. The last,
the pronoun “it” is shown as personal referencectvinefers to thing “best dress”.
From that identification, it can be seen that ir& &ind the last category have
same relation that is called anaphora.

(2) In China and Japan brides have traditionallyags worn white. White in
thesecountries in the color of mourning, which is catesed appropriate
for a bride asheis leavingher family of birth to join that oher
husband'’s, thereby undergoing a symbolic death.

The data shown above contain four references,arepne demonstrative
reference and three personal references. The woede” is categorized as
demonstrative reference because it representg tobject (near, plural) “China
and Japan”. It has relation named anaphora singdatind in the preceding
sentence. Moreover, the pronoun “she” and “her)) &® identified as personal
reference since they refer to person (singulabridge”. All of them have same
relation that is called anaphora since it lookskbadhe text for its interpretation.

(3) The veil originally symbolized a bride’s virgiiy, innocence and

modesty.This symbolism has been lost over the years but tHaesvsiill
customarily worn.



The above data only have one type of referencagtdgmonstrative
reference. The word “this” in the sentence is ideliin demonstrative reference
since it represents something (near) “The veilioally symbolized a bride’s
virginity, innocence and modesty”. The relationridus named anaphora because
it looks back in the text for its interpretation.

(4) The lifting of the veil at the end of the mage ceremony symbolizes
male dominance. If the bride lifteer own veil, thereby presenting herself
to him sheis showingmore independence.

The data presented above consist of four refeseticey are three
personal references and one comparative refer&hegpronoun “her”, “him”,
and “she” in the sentence are identified as petgeference but they refer to the
different object. The pronoun “her” and “she” reggat to person “the bride” but
their function is different. The pronoun “her” rsdicated possessive determiner
while the pronoun “she” has function as personahpun. However, the pronoun
“him” refers to person “male”. All of the persomnaiference have same relation
that is called anaphora because all of them cdodiked back in the text for their
interpretation. Next, the word “more” in the noumrgse "more independence” is
categorized as comparative reference since it stimsvsomparison between “the
lifting of the veil at the end of the marriage camy” and “if the bride lifts her
own veil” it is included in the term of degree @ihsparison.

(5) Luck. Something old, something new, somethiagdwed, something
blue, and a silver expensehar shoe.This good luck saying dates back
to Victorian times and many brides try to arratfygr wedding attire
accordingly.

The data shown above have three references, tegwa personal

references and one demonstrative reference. #iespronoun “her” is



categorized as personal reference since it refguerison (singular) “the bride”,
which appears in the preceding paragraph. Secbadyard “this” in the sentence
is included in demonstrative reference becauspresents something (near)
“Luck. Something old, something new, something dwed, something blue, and
a silver expense in her shoe”. Third, the prondheit” is involved in personal
reference which represents person (plural) “maigelsi. From that
identification, it can be seen that all of themd&aame relation that is called
anaphora since they look back in the text for thrg@rpretation.

(6) Something new represents good fortune and ss@m the bride’s hopes
for a bright future irher new life.

The above data only have one type of referencadhmgrsonal reference.
The pronoun “her” in the sentence is identifiegpassonal reference since it
represents to person (singular) “the bride”. Thatien made is named anaphora.

(7) Something borrowed is to remind the bride thathds and family will be
there for her when help is needed.

The data presented above involve two referenbey,dare demonstrative
reference and personal reference. First, the witvet€” is categorized as
demonstrative reference since it represents ttirtteeorder “when help is
needed”. The relation is called cataphora becauseks forward in the text.
Second, the pronoun “her” is included in persoa&dnence which it refers to the
person “the bride”. It has anaphora relation.

(8) “Borrowing” is especially important, sindgeis to come from a happily

married woman, thereby lending the bride somleesfown marital bliss
carry the new union.



The data presented above contain two referencess, ffie pronoun “it” in
the sentence is shown as personal reference, \ndfiets to something
“borrowing”. Second, the pronoun “her” is identdias personal reference also
since it represents to person “the bride”. Botthein have anaphora relation.
Therefore, they look back in the text for theireimretation.

(9) A silver sixpence imer shoe is to wish the bride wealth. Some brides
place a coin itheir shoe during the marriage ceremony.

The data presented above consist of two persofeaerees. The pronoun
“her” are included in personal reference sincejiresents to person (singular)
“the bride”. The relation is named cataphora beeati®oks forward in the text
for its interpretation. However, the pronoun “thes categorized as personal
reference which refers to person (plural) “mangési’. The relation made is
called anaphora. So, it looks back in the text.

The data from the fourth category consist of alihef types of reference,
they are personal reference, demonstrative refereme comparative reference.
In the fourth category the authors seldom use coatipa reference to represent
to the product. They prefer to use personal retaréhan others to strengthen this

product.

4.1.5 The data from the fifth category
The data from the fifth category published on Tagsd@ February 2008
with the title “LG Launches Premium Digital Appliees”. They are presented

below.



(1) LG Electronics Indonesia (LGEIN) has launchibeee new products in
its digital appliance series, which combine luxury anghisticated
technology.The three products include two washing machines, mamel
the Front Loud Steam Tromm and the Fully Auto $pline other one is
a luxurious refrigerator, the Swarovski Side byeSid
The above data show all of the types of referetias;, are one “personal

reference”, one demonstrative reference, and ompamative reference. First, the
pronoun “its” in the sentence is identified as peed reference since it refers to
the proper name “LG Electronics Indonesia (LGEINg&cond, the word “the” is
categorized as demonstrative reference becausgrégents to the object “new
products ints digital appliance series” both of them have saet&tion that is
anaphora which they look back in the text for theierpretation.

(2) Steam Tromm combines the functions of washdrdayger.This washing
machine consumes only 13 liters of water, 44 péress than the water
consumption of conventional machines, which rea@egers.It is
equipped with Steam Refresh and Allergy Care femsti which enablg
to eliminate bad odors from clothes in 20 minuted kill various
bacteria and lice in 10 minutds.is available on the market in dark red
with a 10 kg capacity.

The data presented above consists of two typesference, they are one
personal reference, one demonstrative referendec@nparative reference. The
word “this” involved in demonstrative reference ehihe pronoun “it” (3x) is
identified as personal reference. All of them repre to the same product, that is
called anaphora

(3) Spirit looks luxurious in an elegant shade iokmnd Chrysanthemum
decoration and LED Displayt is equipped with, amongther things,
Express Dry and Express Wash technologies whichlaleeto clean

clothes in 19 minuteS.he machine is available on the market in dark red
(15 kg capacity) and silver (8,5 and 11 kg capacity



The data presented above have all of the typesfefence. First, the
pronoun “it” in the sentence is categorized asqueabreference since it
represents product “Spirit in an elegant shadard @and Chrysanthemum
decoration and LED Display”. Second, the word “othe included in
comparative reference because it shows the diffem@ong the things, they are
“Spirit in an elegant shade of pink and Chrysantinendecoration and LED
Display” and “Express Dry and Express Wash teclgiekS. The pronoun “it”
and the word “the” have anaphora relation.

(4) The Swarovski Side by Side or GR-P227ZCK losfscials becauses
handled are etched in Swarovski crystigl.mirror body accentuatets
luxuriousness. The refrigerator, worth Rp 27 millics equipped with,
among other things, Soft Home Bar function, Tou&bLTemperature
Display and Hidden Hinges.

The above data present one types of referencéstpatsonal reference.
The pronoun “its” (3x) in the sentence are involyedsonal reference since they
represent to the same product “The Swarovski Sydgitee or GR-P227ZCK”.
The relation made is named anaphora.

From the fifth category the researcher finds athef types of reference,
they are personal reference, demonstrative refereme comparative reference.
In the fifth category the author often uses thenptm “it” and “its”. It proves that
the author often uses those pronoun to promotéantake the product more
interesting.

4.1.6 The data from the sixth category

The data from the sixth category published on Tags#® February 2008

with the title “New Fragrance From AIGNER”. Theyegrresented below.



(1) “Fashions house AIGNER has introdudtschewest fragrance, AIGNER
man that offers “power, elegance and charisma”.

The above data only have one type of referendasimersonal reference.
The pronoun “its” in the sentence is identifiedoassonal reference since it
represents to the product “Fashions house AIGNERich function is to indicate
possessive determiner. The relation made is calleghhora since it looks back in
the text for its interpretation.

(2) AIGNER | man | is for the classic modern magfirgbd primarily as a
strong, self-aware personaliffhis typical, yet at the same time new
AIGNER man has charisma, is experienced, confideriguch with the
world, sporting but as the same time possesseatdcsensitivityHe
acknowledges the sensual aspects of life and kihowsto be reductive as
well.

The data presented above show two types of refeseithey are
demonstrative reference and comparative referéticst, the word “this” is
included in demonstrative reference because itséfethe object “AIGNER |
man | “. Second, the pronoun “he” is categorizedeasonal reference since it
represents to person “man”. Both of them have amaptelation because they are
found in the preceding sentence.

(3) The new AIGNER man fragrance interprets in eedgtom whatt means
to be male, establishes a clear profile and creapEsverful, lasting
impressions. To udhis perform is to acknowledge one’s masculinity
fully and without hesitation.

The data presented above contain two types oferede, they are
personal reference and demonstrative referencepim®un “it” in the sentence
is identified as personal reference while the witins” is categorized as

demonstrative reference. Both of them represetitd@ame object (far) “The new

AIGNER man fragrance”.



The data from the sixth category consist of twaetyof reference, they
are personal reference and demonstrative referémtiee sixth category the
author prefers using personal reference to usingpewoison to present the

product.

4.1.7 The data from the seventh category

The data from the seventh category published osdaye 2° February
2008 with the title “TBCBGMAXAZRIA timepieces arrivia Indonesia”. They are
presented below.

(1) Incorporating thoughtful detailing such as precistees, interplayed
with exotic skins and textures plus a creativeatgrof styles,
BCBGMAXAZRIA watches are an electric mix of luxuus elegance.
They are more than timekeepdfgey form an integral part of the urban
class’ trendy wardrobe.

The above data present two references, and bakieof are personal
reference. The pronoun “they” (2x) in the senteaieeidentified as personal
reference since both of them represent to propperf@ CBGMAXAZRIA
watches”. The relation made is called anaphorasiniooks back in the text for
its interpretation.

(2) BCBGMAXAZRIA timepieces represent a vivacious perality who is
feminine, confident, individualistic and definitejyamorousThe
watches are set in solid stainless steel and gredtfigrgenic.

The data presented above show one types of rerédmat is
demonstrative reference. The word “the” is catergmtias demonstrative

reference because it refers to proper name “BCBGMARIA timepieces”. It

has anaphora relation.



(3) Stones of cubic zirconia are individually set ts@® maximum quality
and durability.They are powered by high quality quartz or mechanical
movementThe watches are price from Rp. 1,3 million.

The data presented above contain two types oferedée, they are
personal reference and demonstrative referencepimmun “they” is included in
personal reference while the word “the” is idestifias personal reference. Both
of them represent to the same object that is “BCBRMZRIA timepieces”. The
relation that they have is anaphora relation.

The data from the seventh category consist oftyywes of reference, they
are personal reference and demonstrative referémtiee sixth category the

author prefers using personal reference to usingpeoative reference to promote

the product.

4.1.8 The data from the eighth category

The data from the eighth category published on dags?® February
2008 with the title “Memory liquid dispenser availe’. They are presented
below.

(1) People often feel annoyed by the containeshampoo, soap and floor
cleaner clutteringheir bathrooms, kitchens or dining roondsis liquid
dispenser provides a solution. Abbu have to do is attadhe dispenser
to the wall and fillit with shampoo, soap, floor cleaner or axlyer
liquid usually used for cleaning.

The data presented above show all of the typesfefence, they are three
personal references, two demonstrative referemacespne type of comparative

reference. The pronoun “their”, “you” and “it” iheé sentence are identified as

personal reference since they represent to therdiit object. Both of the



pronouns “their” and “you” represent to person falu(1) “people” (2) “readers”
while the pronoun “it” refers to the product (themknser). All of them have same
relation that is called anaphora since they loatkba the text for their
interpretation. Moreover, the word “this” and “thefe categorized as
demonstrative reference. The word “this” refersamething (near) “the
containers of shampoo, soap and floor cleanerecing their bathrooms, kitchens
or dining rooms”. Then, the word “the” refers t@ hroduct “liquid dispenser”.
Both of the demonstrative reference have anapledation. The last, the word
“other” is included in comparative reference beeatishows the different
between “shampoo, soap, floor cleaner” and “liqusdally used for cleaning”.

(2) The dispenser is very easy to install as silicone gluacluded in the
dispenser’s packaging.

The data above only have one type of referendesliemonstrative
reference. The word “the” is categorized as denmatigé reference because it
refers to the product “liquid dispenser” which regents in the preceding
paragraph.

(3) The dispenser is guaranteed against leaks for a pefitwdo yearslts
white casing means blends in with any kind of backgrountl.is
available at building material shops and chainest@uch as Mitra 10,
Home Builder Center (HBC), Super Home and Rumah.Kit
The data presented above consist two types oferedes, they are three

personal references and one demonstrative referéhegpronoun “its” and “it”
(2x) in the sentence are identified as personaleetce because they represent to

the same object that is “the dispenser”. Nevertseltheir function is different.

The pronoun “its” is to indicate possessive detaanivhile the pronoun “it”



indicates personal pronoun. However, the word “ieeategorized as
demonstrative reference since it refers to theyobtiquid dispenser” which
shown in the preceding paragraph.

From the eighth category the researcher findsfahe types of
references, they are personal references, demtivstraference, and comparative
reference. In the eight category the author usegtbnoun “it” and “its” in those

data to strengthen that the product is better.

4.1.9 The data from the ninth category

The data from the ninth category published on Mgnd&" February
2008 with the title “Invaluable experience in Lasgés”. They are presented
below.

(1) Indosat, who organizes such toursitedistributor partners, wants to give
them the best, sincthey have givertheir best to the company. In view of
the fact thathis is a routine activity, Indosat chooses countried have
not been visited on any dfprevious incentive programs.

The above data present two types of referenceg atfesfive personal
references and one demonstrative reference. Tm®pno'its” is categorized as
personal reference because it refers to proper figmesat’. Next, the pronoun
“them”, “they”, and “their” in the sentence are mntiéied as personal reference
since they represent person (plural) “distributertipers”. All of them have
anaphora relation because they look back in thefeexheir interpretation.
However, the word “this” is included in demonstvatreference, which it refers

to object (near, singular) “Indosat chooses coesttiiat have not been visited on

any ofit previous incentive programs”. The relation madeai¢ed cataphora



since it looks forward in the text. The last, tmerpun “it” is involved in personal
reference, which it represents “a routine activity”

(2) The main condition is that the tourist sitesh@ programs offered must
be uniquethey are not commonly visited and offer an impressive
experience to all participants.

The above data only have one type of referencadhmrsonal reference.
The pronoun “they” in the sentence is identifie¢gpbassonal reference since it
represents to object (plural) “the tourist sitesh&r programs”. The relation made
is named anaphora relation since it looks backentéxt for its interpretation.

(3) The last tour to Last Vegas, in which all papants embarked on a scenic
ballon tour. Inthis respect, the participants underwent certain preipas
before boarding the balloon, ranging from witneggime balloon being
inflated to savoring the panorama from the hight$e balloon trip.

The data presented above consist of one typedeseree that is
demonstrative reference. The word “this” is catempal as demonstrative
reference because it refers to something (nearm fast tour to Last Vegas, in
which all participants embarked on a scenic baitan”. It has anaphora relation
since it is found in the preceding sentence.

(4) In Las Vegas, the participants shoppeth&r hearths’ content at
Premium Outlet while some tiem were not done shopping, continued
shopping at Ontario Mills when the group reach Rogeles.

The data presented above show two references dhabthem are
personal reference. The pronoun “their” and “themthe sentence are identified
as personal reference since both of them représéime same object (person,

plural) “the participants” but they have differdanction. The pronoun “their” is

to indicate possessive determiner while the prorfdwem” indicates personal



pronoun. So, the relation made is called anaphecause they look back in the
text for their interpretation.

(5) Indosat itself, Paulina said, chooses travehtsit deems qualified to
meetits requirements. Travel agents are chosenteir fresh ideas for
trips. Another requirement that is of no less importance is settcted
travel agencies must be able to cooperate withsaidib is expected that
in this way all parties will be satisfied. Arttlis satisfaction is felt by both
Indosat andts special guests.

The above data contain all of the types of refezenthey are five personal
references, two demonstrative references, and am@arative reference. First,
the pronoun “it”, “its” and “their” in the sentenege included in personal
reference since they represent to the same olpjectl) that is “travel agents”.
Nevertheless, they are different in function. Thenpun “it” indicates personal
pronoun while the pronoun “its” and “their” indieapossessive determiner.
However, all of them have same relation that igpanaa. Second, the word
“another” is categorized as comparative referenmueest shows the different
between its requirements that is “Travel agentchosen for their fresh ideas for
trips” and “selected travel agencies must be abtmbperate with Indosat”.
Third, the pronoun “it” is identified as personafarence because it refers
“selected travel agencies must be able to coopaiittdndosat”. The relation
made is called anaphora since it looks back indkefor its interpretation. Forth,
the word “this” (2x) are involved in demonstratireferences but they represent to
different object. The word “this” represents (1pperate with Indosat; (2) all
parties will be satisfied. Both of them have saglation that is named anaphora.

The last, the pronoun “its” is included in persorgiérence since it refers to

proper name “Indosat”, which the word “its” indieatpossessive determiner.



The data from the ninth category contain of alihef types of reference,
they are personal reference, demonstrative refesgland comparative reference.
In the ninth category the author mostly uses tloaqun “it”, “its”, “they”, and

“their” to promote the product.

4.1.10 The data from the tenth category
The data from the tenth category published on Mgntid" February
2008 with the title “Life’s Good’ challenge”. Theye presented below.

(1) South Koreans also manufacture cars, home appsanc&chinery,
audio/video equipment and cell phones. Twehefcountry’s leading cell
phone makers are, of course, LG Mobile and Samsung.

The above data only have one type of referencaglggmonstrative
reference. The word “the” in the sentence is idietias demonstrative reference
since it represents to the proper name “South Ks'ed he relation made is

named anaphora because it is found in the precaéinignce.

(2) As you may have noticed, in the last few years LG cefiris have been
gaining transaction in the fast lane of the cetiqibusiness.

The above data presents one type of referencéstpatsonal reference.
The pronoun “you” is categorized as personal refegdecause it refers to the
reader.

(3) Granted, each timee are in the market for a new cell phone will
normally think first of the world’snost popular brands such as Nokia,
Motorola and Sony Ericson.

The data presented above show two types of referéney are two

personal references and one comparative referéisg.the pronoun “we” (2x)

in the sentence are included in personal refersimoe both of them represent to



person “reader”. The author uses the pronoun “weitkvrepresents to the reader.
Second, the word “most” is identified as comparatieference because the word
“the most” in the noun phrase “tineost popular brands” represents to the proper
name “Nokia, Motorola and Sony Ericson”.
(4) There’s an unmistakable sense of pride in usingllgpbone

manufactured by one tiiesetop companies. On the other hati

Korean brands used to be regarded as the cheageratives. “But at LG

we are working hard to changleis image,” said Andre Tanudjaja,

general manager for sales and marketing, LG Mdbdenesia.

The data presented above contain four refereriteg,dre one personal
reference and three demonstrative references, #iestvord “these”, “the”, and
“this” in the sentence are identified as demonisteateference but they have
different object, the word “these” refers to sonmegh(near, plural) “top
companies”. Moreover, the word “the” representth®proper name which is
shown in the preceding paragraph “South Koreanttieumore, the word “this”
refers to the proper name (near) “LG”. Second pifegoun “we” is involved in
personal reference since it represents to the reade

(5) Although the company won GSM Assaociation’s tenaerdffordable 3G
cell phones, which was intended to introduce 3@nb@rging marketst
doesn’t mean thdtis company only makes low-end cell phones.

The above data consist of two references, bothesfitare personal
reference. The pronoun “it” represents “Althougl dompany won GSM
Association’s tender for affordable 3G cell phonesiile the pronoun “his” refers

to the proper name “Andre Tanudjaja”. Both of thieave same relation that is

called anaphora since they look back in the texttfeir interpretation.



(6) Surelywe've been lucky enough to have the opportunity toew almost
all the highend models that LG Mobile has churnet] imcluding the
Black Label series Chocolate, Shine, Prada and tyiew

The above data only have one type of referencashpsrsonal reference.
The word “we” in the sentence is categorized asql reference because the
author uses personal pronoun “we” represents toethder.

(7) One of the key technologies that LG Mobile has bexzeery good at is
the touch screeiit allows users to operate the devices with theftip o
their fingers or a stylus. The technology has been syeatproving
fromits first introduction in Chocolate, and the new latgPad user
inteface-found in the new KF600-has received alqtositive comments
from early reviewers.

The data presented above show three referenceslaidhem are
personal reference. The pronoun “it”, “their”, diitd” in the sentence are
identified as personal reference since they repteaeehe different object. The
pronoun “it” refers to the proper name “LG Mobil@hen, the pronoun “their”
represents person (plural) “users”. Next, the puontts” refers to something
“the technology”. All the types of reference haaen® relation that is named
anaphora.

(8) “A strong point ofour R&D center in Korea is the attentidnpays to
every customer’s wishfie adds. For example, the next batch of Viewtys
sold in Indonesia will come with a lens covierprotects the lens from
smudges, anid was missing in the early production units.

The data presented above contain five referenagalanf them are

included in personal reference. First the pronauwnr™is involved in personal
reference because the author uses the pronountmuepresent to the reader.
Second, the pronoun “it” is categorized as persoefatence since it represents to

object “R&D center”. Third, the pronoun “he” indlsentence is identified as



personal reference since it refers to the perdagykar) “Andre Tanudjaja”
which is shown in the preceding sentence. Forthptionoun “it” (2x) are
included personal reference which both of themesgnt to the same object that
is “batch of Viewtys”
(9) As usersyve all love the large screen tifis model, butve also want a
keypad so thatve can enter SMS text faster.

The above data present four references, they eee gersonal references
and one demonstrative reference. The pronoun “®€’i6 the sentence are
identified as personal reference since all of thepnesent to the same object that
is person (plural) “users”. The relation made ikechanaphora since they look
back in the text for their interpretation. Howewaie word “this” is categorized as
demonstrative reference because it refers to samgettine large screen”.

(20) “In our next modelwe will give you the bestof the two worldsWe
will combine the large screen atiee other features of the Viewty with a
sliding keypad,”’Andre promise@he modelhe was referring to is
already available in Europe and even in nearbyegioce.

The above data consist of all of the type of egfee, they are five
personal references, one demonstrative referendeyws comparative references.
First, the pronoun “our”, “we” (2x) in the senterme included in personal
reference which they represent to the same ob@sbp “Andre and his staff”.
Second, the pronoun “you” refers to person, whichsed by the author to present
to the reader. Third, the word “the best” and “dtiieer” are identified as
comparative reference but they represent to difteobject. The word “the best”
refers to something “model”, which shows particdamparison. However, the

word “the other” shows the different between “thege screen” and “a sliding

keypad”. Forth, the word “the” is categorized amdestrative reference since it



represents to something “the large screen andtties teatures of the Viewty
with a sliding keypad”. The last, the pronoun “@involved in personal
references because it represents to the persarpempname (singular) “Andre”.
The relation made is called anaphora since it ldack in the text for its
interpretation.

(11) And in casgou prefer a smartphongou are in for a treat. In the near
future, LG Mobile will launchits first smartphone in Indonesia.

The data presented above show three referencealaidhem are
personal reference. The pronoun “you” (2x) are usethe author to present to
the reader, which functioned as personal pronooweyer, the pronoun “its” in
the sentence is identified as personal referemoe si represents to the proper
name “LG Mobile”. The pronoun “its” has anaphorkaten.

(12) Using Microsoft Windows Mobile 6 as the opérgtsystem, the
minimalist KS20 looks more like the Prada phonegrovides far more
functionality.It’s very lightweight, and there is only one joystiok
navigating the menu3he model also offers both HSDPA and Wi-Fi
support, and there is a stylus tbosewho want to scribble some notes.

The data presented above contain three referethegsare one personal
reference and two demonstrative references. Eiestpronoun “it” is categorized
as personal reference because it refers to thaipr@oroper name) “LG Shine”.
The relation made is named anaphora relation sinceks back in the text for its
interpretation. Second, the word “the” and “thosethe sentence are identified as
demonstrative reference but they represent tordifiteobject. The word “the”

refers to something ” lightweight, and there isyomhe joystick for navigating the

menus”. However, the word “those” represents toething (near) “who want to



scribble some notes”. Therefore, it has cataphetation since it looks forward
in the text.

(13) There will be more color choices, too.”"Mo§bar current top-of the-
line cell phones are in black, but soon there lalbther colors as well,
such as pink and white,”said John Halim, the corgjsaproduct
marketing manager.

The above data have two references, they arenmrseference and
comparative reference. The pronoun “our” is inctlidepersonal reference since
it represents to the person “John Halim and hi§’staowever, the word “other”
in the sentence is identified as comparative refaelt refers to the different
things, they are “black color” and “pink and whatelor”.

(14) LG shine is perhaps the only one with a stasisteel finish, buit
alsonow comes in titanum coldk/e have a design house in Italy, too,”
said John.

The above data present two references and bakieof are personal
reference. The pronoun “it” refers to the propenadLG shine” which the

pronoun “we” is used by the author to present tsqe “John and his staff”.

(15) If you browse around in one of LG Mobile Indonesia’s k8wrooms,
you'll notice thatthey have a clear naming convention.

The data presented above consist three referanceall of them are
personal reference. The pronoun “you” (2x) andytha the sentence are
categorized as personal reference but they reprasére different object. The
pronoun “you” (2x) are used by the author to preseiperson “the reader” while
the pronoun “they” represents to something (pluilay Mobile Indonesia’s 13
showrooms”. The relation made is called anaphareesit looks back in the text
for its interpretation.

(16) Another striking feature of LG cell phonestssworkmanship.



The above data only have one type of referencashpdrsonal reference.
The pronoun “its” is identified as personal ref@esince it represents to the
something (plural) “LG cell phones”.

(17) “Most ofour high-end models are still made in Korea”, expldine

Andre. LG Mobile has two factories in China, onéMaxico and one in
India. Even with so many manufacturing facilitidgs vendor is still
experiencing a shortage in the suppliegsomuch craved Viewty.

The data presented above show three referenegsate two personal
references and one demonstrative reference. fesgronoun “our” and “its” in
the sentence are included in personal referentieoddh they are different object,
they have same function that is as possessivendietr. The pronoun “our” is
used by the author to present to the reader winélgotonoun “its” refers to “this
vendor”. Second, the word “this” is categorizedlamonstrative reference which
refers to something (far) “LG Mobile in China”. Thelation made is called
anaphora relation since it is found in the precgdientence.

(18) We usually ask how longve will have to wait to gebur cell phone
repaired. Andre said that, accordinchte company’s internal data, 88
percent of the repair work on LG phones takes @rydays on average.

The data presented above contain four referenakalbaf them are
personal reference. The pronoun “we” (2x) and “aarthe sentence are
identified as personal pronoun which representhésstime object person “Andre
and his staff” while the pronoun “his” is categ@tizas personal reference which
refers to person (proper name) “Andre”. It hastrefathat is named anaphora

since it looks back in the text for its interpredat

(19) “Life’s Good” is the motto ofhis Korean giant, which actually started
as a company with the name Lucky Goldstar. Slowlydurely,its



mobile phones are the technological feats thatrdiigeplayers have to
reckon with.

The above data involve two references, they argopal reference and
demonstrative reference. First, the word “thisthiduded in demonstrative
reference since it represents to the proper namethKorean” which is located
in the first paragraph. Second, the pronoun “i&/bived in personal reference
because it represents to the proper name “Luckystad’. The relation is named
anaphora because it is found in the preceding seate

From the tenth category the researcher findsfdHetypes of reference,
they are personal reference, demonstrative referemed comparative reference.

In the tenth category the author often uses thequmo “you”, “we”, and “it”

represent to the reader and to the product.

4.1.11 The data from the eleventh category

The data from the eleventh category published odiwsday, 12 March
2008 with the title “18 Years of Plaza Indonesia 8hopping Centre with a New
Concept”. They are presented below.

(1) March £'2008, Plaza Indonesia Shopping Center will celetits 18"
aniversary anits commitment to be the leader in lifestyle destirmatio
innovator in Indonesia.

The data presented above only have one type akrefe that is personal
reference. The pronoun “its” (2x) in the senteneeidentified as personal
reference since they represent to the proper n&aed Indonesia Shopping

Center”. It has anaphora relation because it @@k in the text for its

interpretation.



(2) A new 2 century boutique luxury and lifestyle concept Vo
inauguratedlt is our view that the perceived allure of the standard
department store concept is outmoted githes, the new shopping
destination is where consumer will experience lyxueets necessities.

The data presented above include three referetimmsare two personal
references and one demonstrative reference. fesgronoun “it” and “our” in
the sentence are categorized as personal refelehteey represent to the
different object. The pronoun “it” refers to somath“boutique luxury and
lifestyle concept will be inaugurated” while theopoun “our” represents to
person “consumer”. Second, the word “this” is irveml in demonstrative
reference because it shows to something far “boatigxury and lifestyle
concept”. The relation is named anaphora sineefdund in the preceding

sentence.

(3) What is hot and what is newheseare the questions commonly asked
by fashion lovers.

The above data contain one type of reference sh@ginonstrative
reference. The word “these” in the sentence “tla@edhe questions commonly
asked by fashion lovers” is identified as demonisiaeference since it
represents to the question (plural) “What is hat what is new?”.

(4) World's trends change dynamically, retail competitis intenselt is
critical to differentiate the shopping experience.

The above data involve one type of referenceitha¢rsonal reference.
The pronoun “it” is categorized as personal refeeesince it refers to something
(near) “World’s trends change dynamically, retailpetition is intense”. It has

anaphora relation because it is found in the pliageskentence.



(5) “The new Shopping Destinations”level 1 to 3 welcasnte customerslt
brings a new dimension to shopping in Indonesia [Blok, the feel, and
the shopping ambiance is open, modern, fresh awhet.lt’s not
surprising that fashion lovers who demadhd latestandhottest trends
in world-famous fashion centers, such as ParisapiLondon and New
York, can also findhem herein Plaza Indonesia.

The data presented above consist of all of the ¢éypeference, they are
four personal references, one demonstrative refereand two comparative
references. First, the pronoun “its” and “it” (dr)the sentence are identified as
personal reference since they represent to the ehjeet that is “The new
Shopping Destinations”. Second, the word “the lza@sl hottest” in the sentence
“the latest and hottest trends in world-famous ifaslcenters” is shown as
comparative reference, which represents to “trentisé last, the word “here” is
involved in demonstrative reference because irsdfeproper name “Paris,
Milan, London and New York”, which function is tndicate adverbial
demonstrative.

(6) It is important aside from ensuringthe availabilitytioé latestfashions,
we also have to keep up-to-date to reflect the dysanaf the fashion
world itself which is demanded by consumers, séad@Indonesia
Shopping Center’s Marketing Communications Mandygth Setyawati.

The data presented above show three referencgsarthéwo personal
references and one comparative reference. Fiespritnoun “it” and “we” are
categorized as personal reference but they regreséme different object. The
pronoun “it” refers to something (far) “The lookgtfeel, and the shopping

ambiance is open, modern, fresh and elegant”, wikitdtated in the preceding

paragraph. However, the pronoun “we” represenfgetson “Plaza Indonesia



Shopping Center’'s Marketing Communications Mand&gh Setyawati and her

staff”.

(7) High-end products include apparel, trousers, skftsuses, bags, shoes,
watches and jewelry arather luxurious accessories for men and
women,it’s no wonder that tenants of world class brandé sisc Louis
Vuitton, Versace, Lanvin, Rodo, Aigner, Hugo BoBsstoni, dan Levi’s,
remain loyal and comfortable to contintlieir presences in Plaza
Indonesia Shopping Center.

The above data presents two types of referenoeg atte two personal
references and one comparative reference. The pnoiit) and “their” in the
sentence are identified as personal referencenbutrepresent to the different
object. The pronoun “it” refers to product “higheeproducts” while the pronoun
“their” represents to proper name (plural), theyoine “Louis Vuitton, Versace,
Lanvin, Rodo, Aigner, Hugo Boss, Testoni, dan L&viHowever, the word
“other” is included in comparative reference sirtcghows the different product
of luxurious accessories “apparel, trousers, Skirfouses, bags, shoes, watches

and jewelry”.

(8) More world class brands are joining the pack amdapproach to
marketing has earned the respect and loyalty ofdwadass brands.

The above data only have one type of referencadhmrsonal reference.
The pronoun “our” is included in personal referestee it represents to person
(far) “Plaza Indonesia Shopping Center’'s Market@wmmunications Manager
Ruth Setyawati and her staff”, which is locatedhie preceding paragraph.
(9) Realizingits towering influence in international fashion dynasjic
prominent local fashion designers and salons ss@ebastian Gunawan,

Bin House, Peter F Saerang, Rudi Hadisuwarno, atitt Beris among
others are joining the Plaza Indonesia family.



The data presented above contain one personat¢netrThe pronoun
“its” in the sentence is categorized as persoriateace since it represents “Plaza
Indonesia Shopping Center”.

(10)As part ofour commitment to provide a unique lifestyles destorat
Plaza Indonesia has embarked on a new expanstbe afall which will
further differentiate Plaza Indonesia with othesghing centerThis
new development will include an office tower thaZ, and keraton the
Grand Hyatt Residence.

The data presented above consist two refererfemsare one personal
reference and demonstrative reference. The protfawtis identified as
personal reference because it refers to persozdRtalonesia Shopping Center’s
Marketing Communications Manager Ruth Setyawatilzerdstaff” while the
word “this” is included in demonstrative referersiece it represents to something
(near) “Plaza Indonesia has embarked on a new sipaaof the mall”. The
relation made is called anaphora relation sint@oits back in the text for its
interpretation.

(11)On the 2% of March 2008, Plaza Indonesia will celebriate 18"
anniversary withts loyal customer and tenants at an evening reception
the new shopping destination. Plaza Indonesiaalgth celebratés
anniversary with the tenants respective employeeshiealty walk “Fun
Day” on March 30, 2008.

The data presented above show three referente$tlaém are personal
reference. The pronoun “it” and “its” (2x) in thergence are identified as
personal reference since they represent to the ebjeet that is proper name

“Plaza Indonesia”. Nevertheless, their functiodiféerent. The pronoun “it”

indicates personal pronoun while the pronoun “sisbws possessive determiner.



(12) Plaza Indonesia appreciates the loyaltysofustomers, tenants and
employeesilt will always beour commitment to providéhe highest
level of customer service and a lifestyle shopplagtination that is
second to none.

The data presented above consist two type ofaeder, they are three
personal references and one comparative refer&éheepronoun “its”, “it” and
“our” are included in personal reference but thefer to the different object. The
pronoun “its” and “it” refer to proper name “persbmeference” while the
pronoun “our” represents to person (plural) “Plamdonesia Shopping Center’s
Marketing Communications Manager Ruth Setyawatifzardstaff’. However, the
word “the highest level” represents to customeviserand a lifestyle shopping
destination.

The data from the eleventh category contain obfathe types of
references, they are personal reference, demawmstraference, and comparative

reference. In the eleventh category the authonafges the pronoun “it” and

“our” to show person “Marketing manager and théfsta

4.1.12 The data from the twelfth category

The data from the twelfth category published onl&yi 14" March 2008
with the title “Excessive Use of Mosquito Repelkentay Pose Serious Health
Risks”. They are presented below.

(1)People use mosquito repellents to protect themsdiughey may be
harmful totheir health, especially they are used over a long period.

The data presented above contain three referamckall of them are

personal reference. The pronoun “they” (2x) aneifthin the sentence are



identified as personal reference since they reptéeghe same object person
(plural) “people”. The relation made is called anaa since it looks back in the
text for its interpretation.

(2) In 2003, researches at the University of Califaieisted more than 50
mosquito repellent coils purchased in Indonesiaarsgveral Asian
markets in California, and found ththey contained varying levels of a
pesticide that may release cancer-causing partidbes burned.

The data presented above only have one typef@fence that is personal
reference because it refers to something (plurafré than 50 mosquito repellent

coils”. It has anaphora relation.

(3)Besides the coils, there are severthker types of mosquito repellents,
including lotions applied to skin.

The above data involve one type of comparativeregice. The word
“other” is included in comparative reference sirtcghows the different object of
mosquito repellents “the coils” and “lotions”.

(4)Do not apply repellents to the hands of young ceildbecausthis may
result in accidental eye contact or ingestion.

The above data involve one type of demonstragference. The word
“this” in the sentence is included in demonstratieference because it represents
to something (near) “apply repellents to the hasfdsoung children”. It has
anaphora relation.

From the twelfth category the researcher findsfhe types of reference,
they are personal reference, demonstrative referemz comparative reference.
In the twelfth category the author uses the prorithey” which function as

personal pronoun.



4.1.13 The data from the thirteenth category

The data from the thirteenth category publishedlomday, 14' March
2008 with the title “Recognizing early symptomsheimorrhagic dengue fever in
children”. They are presented below.

(1) Parents are advised to learn about the syngptanthathey can seek
treatment fotheir children as soon as possible to prevent any uréxge
incident.

The data presented above consist two referenckealbof them are
personal reference. The pronoun “they” and “theirthe sentence are categorized
as personal reference since they represent tathe sbject that is person (plural)
“parents”. The relation made is called anaphoreesthey look back in the text
for their interpretation.

(2) Patients have high fever with body temperatofe&8,5°C to 40°C. In the
morning, a child witlthe disease might still go to school and play as
usual but in the evening suddenly develop a higkrfét will continue
through the night and into the morning.

The data presented above contain two types efeetes, they are
demonstrative reference and comparative referdieword “these disease”
refers to the kinds of disease “high fewer”. Howewee pronoun “it” is identified
as personal reference because it represents kintltee of disease “high fever”.

(3) Children stop playing and prefer to laze almrutay in bedThey become
weaker ashey losetheir appetite, reject food and drinkhey also feel
nauseous. Children may have diarrhea and visibaltieroom three to five
times a dayThe disease might also make a child’s face red oh#éds
andtheir body will feel hot to touch.

The data presented above show six referencesatkdwe personal

references and one demonstrative reference. #iespronoun “they” (2x) and

“their” (2x) in the sentence are identified as peed reference since they



represent person (plural) "children”. Second, tleedv‘the” is categorized as
demonstrative reference because it refers to tiwskof disease “diarrhea”. The
last, the pronoun “their” is included in persoreflerence since it represents
person “children”. All of the types of referencaegented above have same
relation called anaphora relation since all of theak back in the text for their
interpretation.

(4) Pain in the stomacfhihis is an important symptom of dengue
hemorrhagic fever, which is moagpparent in bigger children or adults
becausehey can feelt more stronglyThe pain is caused by a swollen
liver.

The above data consist four references, theynarg@érsonal references
and two demonstrative references. First, the prorithey” represents person
(plural) “bigger children or adults” while the praun “it” refers to the disease
“dengue hemorrhagic fever”. Second, the word “tlaisti “the” are included in
demonstrative reference. Nevertheless, they représelifferent object that is the
kinds of disease. The word “this” refers to paitha stomach” while the word
“the” refers to “dengue hemorrhagic fever”.

(5) Inthe early stages of hemorrhagic fever,guas show mild signs of
building, mostly under the skin. There is a rashedrdots like mosquito
bites. To find out whethdhey are caused by bleeding or mosquito bites,
checkthe other parts of the body usually covered by clothing, for
example the chest or the back.

The above data contain two references, they asopal reference and
comparative reference. The pronoun “they” in thetesece is identified as
personal reference since it represents persora{plipatients”. However, the

word “the other” is categorized as comparativereziee since it shows the

different object (parts of the body) “the chestha back”.



(6) Press the red dots,tifey disappear, that means thia¢y are mosquito

bites.You can feel the bites withour finger, butyou cannot feel the

'Itﬁzhc.iata presented above include four referenudslhof them are
personal reference. First, the pronoun “they” @e included in personal
reference since they represent to the same olijeztréd dots”. Second, the
pronoun “you” (2x) are categorized as personalregfee because they are used
by the author represent to the reader.

The data from the thirteenth category consistlaifahe types of
reference, they are personal reference, demonstratierence, and comparative

reference. In the thirteenth category the authmofises the pronoun “their” and

“they” represent to the “disease” or “patient”.

4.1.14 The data from the fourteenth category
The data from the fourteenth category publishetonday, 24' March
2008 with the title “Bali holiday package”. Theyegrresented below.

(1) Weekends spent scanning newspaper for trameést deciding just what
kind of holidayyou want, how many houngou are willing to travel and
the decision to go overseas or stick closer to hisngeeat fun. Fothose
of us living in Indonesiayve are fortunate enough to have more than
18,000 tropical islands from which to choo$bkat means hundreds of
thousands of blue lagoons, rain forest and more.

The data presented above show six referencesatedpur personal
references and two demonstrative references. Bispronoun “you” (2x) in the
sentence are categorized as personal referencg afd@sed by the author refers

to person “the reader”. Second, the pronoun “usl'‘ave” are involved in

personal reference because they represent to pénslamesian”. The last, the



word “those” and “that” are included in demonstratreference but they
represent to different object. The word “those’rsfto something (near)
“Weekends spent scanning newspaper for travelestodieciding just what kind of
holiday you want, how many hours you are willingravel and the decision to go
overseas or stick closer to home is great fun”jevtie word “that” refers to
something (near) “more than 18,000 tropical islafinds) which to choose”. Both
of them have anaphora relation because they anglfiouthe preceding sentence.

(2) Of all of Indonesia’s best getaways, howevej BBmains a favorite
becausét is home to an exquisite culture, arts and somg firee five-
star resorts such as the Kori Ubud and the KamariRlesort and Spa in
Teggalang, Ubud.

The above data only have one type of referenddadimersonal reference.
The pronoun “it” is included in personal refereisagce it represents to proper
name of place “Bali”. It has anaphora relation siitdooks back in the text for its
interpretation.

(3) The village today boast some of the finestasints in Bali and is an art
lover's haven. Every evening, the sounds of gamefanout, in other
sportsit’s live jazz or traditional dance, sometimes pepdearp with
salsa. By dayt is river and rice field walks, shopping tybu drop or
simply loughing by the pool.

The above data contain three references and tikaif are personal
reference. The pronoun “it” (2x) refer to the fihesstaurants in Bali. However,
the pronoun “you” refers to person that is usedhgyauthor to present to the
reader.

(4) Andit is this last pastime that can the bestwhenyou shut out the

spinning world of Ubud and unwind at the Kori UbRdsort, Spa and
Restaurant.



The data presented above consist of three refesetitey are two personal
references and one comparative reference. Fisspribnoun “it” refers to
something far “The village today” which is showntire preceding paragraph.
Second, the word “the best” is identified as corapae reference which is in the
term of degree of comparison which shows supedafihie word “the best”
represents something “whgou shut out the spinning world of Ubud and unwind
at the Kori Ubud Resort, Spa and Restaurant”.t3@s anaphora relation since it
looks forward in the text for its interpretatiorhé last, the pronoun “you” is
categorized as personal reference because itdshysehe author represents to
person “the reader”.

(5) Massive frangipani trees fotdeir perfume across the huge swimming
pool that is the central view from each room. Ahd tooms are superb.
Very large and spacious with marble flooritigs is added to with
magnificent antique four poster bed of teak andjartwriting desks.
This theme of polished timber is seen even in the langigjue wardrobe-
true attention to every elegant detail.

The data presented above show two types of referehey are personal
reference and demonstrative reference. The proftbeir” in the sentence is
identified as personal reference since it reprasensomething (plural) “Massive
frangipani trees”. However, the word “this” (2xarategorized as demonstrative
reference but they represent to the different dbjewe word “this” refers to (1)
something (far, plural) “the rooms”; (2) somethiffar, plural) “Massive
frangipani trees”.

(6) Then there is the bathroom. And what a bathrdomis, expected gallery
form, the marble floored bathroom has a bath adfatcea wall of glass.

Take a bottle of champagne at sun set and fladieitnath agou watch
the last rays of the sun dip and shadow over teefield.



The above data only have one type of referendeshmersonal reference.
The pronoun “you” is included in personal referestee it is used by the author
represents to the reader.

(7) For more than a decade, the resort has offeyguliests a retreat from the
world. Designed like a classic Balinese villagéhas all the charm of
ancient villages, but with luxuries undreamed ceatury ago.

The above data present two references and botteof are personal
reference. The pronoun “its” and "it” are categedzas personal reference.
Nevertheless, they represent to the different ebjldee pronoun “its” refers to
“the resort” while the pronoun “it” refers to “Balkse village”. The relation made
from these reference is anaphora since they look imethe text for their
interpretation.

(8) Slate paving winds through the village thatki®across the tropical
forested ravine; birds flit through the dense greéiage, perching on red
hibiscus, sipping nectar from frangipani while fve tvegetable garden,
farmers turn the rich chocolate-colored volcanit $@om this garden,
fresh water melons, tomatoes, ginger and sweetqestare harvested for
the village kitchen.

The above data consist one type of referencaegttmonstrative
reference. The word “this” in the sentence is idiextt as demonstrative reference
since it represents to something (near) “Slaterpawiinds through the village
that looks across the tropical forested ravinejftit through the dense green
foliage, perching on red hibiscus, sipping neatamffrangipani while in the

vegetable garden, farmers turn the rich chocolalered volcanic soil”. The

relation made is called anaphora since it is faarttie preceding sentence.



(9) Elegant Balinese doors are set into the vilagalled gardens, opening
onto private villas that spell romance and pampefiom the moment
you cross the threshold.

The above data contain one type of referendaghpersonal reference.
The pronoun “you” is included in personal referebeeause it is used by the
author represents to the reader.

(10) Marble floors, king-size four poster beds wittmed canopies and
flower-filled baths set the mood, which is enhanatdvery turn by the
views and the stillness tifiesevery private villas. So well designed is
the layout of Kamandalu thgbu could easily forget there are other
people staying at the resort.

The data presented above show two types of refer¢hey are
demonstrative reference and personal referencewdhe “these” is included in
demonstrative reference since it represents to songe(plural) “Marble floors,
king-size four poster beds with domed canopiesflaeer-filled baths set the
mood”. However, the pronoun “you” is included irgenal reference because it
is used by the author represents to the reader.

(11) Asyou closeyour Balinese doors the world fades away &nd just
you andyour sweetheart. But ifou do happen to bring the kids along,
do not despair.

The data presented above present six referentes tiaém are personal
reference. The pronoun “you” (3x) and “your” (2r)the sentence are identified
as personal reference since they are used by theraepresent to the reader.
However, the pronoun “it” is categorized as per$oeference because it refers to

“Balinese doors the world fades away”. The relativede is called anaphora

since it looks back in the text for its interpregat



(12) Second bedrooms are as beautifully fittedasuthe main, but with giant
single beds that will make the kids feel like pess and prince3hey
will be so excited withtheir own space thahey will give Mom and
Dad some well earned time out.

The data presented above have three referendeslai them are
personal reference. The pronoun “they” (2x) aneifthin the sentence are
included in personal reference since they reprdsethie same object (plural) that
is second bedrooms.

From the fourteenth category the researcher fifidsf the types of
reference, they are personal reference, demonstraierence, and comparative
reference. In the fourteenth category the autheieps using personal reference

represent to the reader to using demonstrativeeneée and comparative

reference.

4.2 Discussion

This part of the chapter four discusses and anslieetypes of reference
and the functions of reference that are used imtivertisements in Jakarta Post
published from January 2008 up to March 2008. Téfisrence consists of
personal reference, demonstrative reference, amg@@tive reference. Each type
of reference has different function with other tyd reference, even though they
are different but their existences involve the refiee in the advertisements. The
functions of reference which are found include$:p@rsonal reference is to
indicate something by specifying its function i situation, through the category
of person intersecting with the number of categooesingular and plural that

refers to the product or service that is beingrefie (2) demonstrative reference is



to show the location of a process in space or timecale of proximity; (3)
comparative reference is to show the same, simildifferent among the things
whether they are likeness or unlikeness. The aisalysione based upon the place
of reference in the advertisements within sentefoandicate reference pronoun,
the advertisements use a wide variety of refereridesrefore, there are several
functions of reference which are different fromeather depending on the types
of reference such as to indicate the spatial oiddicate degree of importance, to
indicate comparison, etc. In the advertisementsrésearcher has already found
that authors often use personal reference to tefiye product or service that is
being offered.

In conclusion, the function of references whichfarend in the
advertisements in Jakarta Post published from Jga@98 up to March 2008
show that they have important role to make thewestt-understood. Because the
researcher found the consumers are confused whkesetitences are lack of
reference, they cannot easily follow from one padnother, tell which ideas are
the most important and determine how ideas ar¢ectta. Therefore, to connect
the piece of the sentence and to sign their relship is needed. However, it can
be identified from the advertisement performane gach of the advertisers have

different ways to present their ideas to promoggrthroduct or service.



CHAPTER V

CONCLUSIONS AND SUGGESTIONS

This chapter presents some conclusions concerhegesults of the study
discussed in the previous chapter. This part alssgome suggestions that can
be used to improve the ability and understandinthefadvertisers and the readers
or consumers of Jakarta Post newspaper advertisemed further researchers of

references.

5.1 Conclusions

Based on findings and discussion in the precednagter, the following
conclusions are drawn that there are three typesfefences which are used in
the advertisement in Jakarta Post, they are: palseference, demonstrative
reference, and comparative reference.

Meanwhile, the functions of reference which haverbfound are: (1)
personal pronoun is to refer to the product oriserthat is being offered; (2)
demonstrative reference is to show the locatioa focess in space or time on
scale of proximity; (3) comparative reference isthow whether they are likeness
or unlikeness because two things may be the sam#arsor different. It is used
to respect of quantity or quality. The analysis basn done based upon the place
of reference in the advertisements within sententies function of references in
Jakarta Post showed that it has important roleakenthe text well-understood.

Therefore, they can easily follow from one paratmther, tell which ideas are the



most important and determine how ideas are rel&tediever, it can be identified
from the advertisements show that advertisers Hdterent ways to present their

idea to promote their product or service.

5.2 Suggestions

Related to the data presentation of this rese#itehe are several points
that could be paid attention, they are:
1. for the Advertisers, Readers, and Consumers

The researcher suggests to the advertisers, seahel consumers to give
more attention to the use of reference, espedialpersonal referencbecause
the researcher has found that it is almost uséueiadvertisement that it is more
difficult than the other types of reference. Whetiey use anaphoric reference
(looking back in the text) or cataphoric referefloeking forward in the text) in
order to find the interpretation of the item.
2. for Further Researchers of References.

The researcher suggests to the further researtheonduct similar theme

of the study with more complete data and discussion
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APPENDIX II

The representative codes of reference
PR 1.1 : Personal Pronoun

PR 1.2 : Possessive Determiner

PR 1.3 : Possessive Pronoun

DR 2.1: Nominal Demonstrative

DR 2.2: The

DR 2.3: Adverbial Demonstrative

CR 3.1: General Comparison ldentity
CR 3.2: General Comparison Similarity
CR 3.3: General Comparison Difference
CR 3.4 : Particular Comparison

Note:

These codes are aimed to simplify the completdewifrom the types of

reference during analyzing the data.






APPENDIX Il

The result of reference analysis on the advertisesregticles published in Jakarta Post newspaper fianuary 2008 up to March
2008.

Title : Trends in Wedding Gowns
Date of Issue : Wednesday® danuary 2008
No. | No. Types of Reference
of |ofda Sentences Word / Halliday and Hasan 1976
text | tum phrase 471 4.1z 4.1 | Function
personal |demonstrative |comparative
1 1 | A Wedding is an important and unforgettable monieat This (2x) v DR 2.1
2 | couple’s life. The bride’s and bridegroom’s appeason Most % CR 34
3 | this special day ishe mostimportant thing anthey should They % PR 1.1

look like a king and a queemhis means the choice of
wedding gown is of great importance.

2 4 | Although the design is simple, the impressibopulence is This v DR 2.1
maintainedThis in reinforced by the fabrics, such as tulle
lace, taffeta, satin, silk, and chiffon.

3 5 | The use accents such as crystals, sequinsand have Their % PR 1.2
become the choice of wedding gown designetheir
attempt to create an extraordinary and charmingived
gown.

4 6 | Practical and stylist wedding gowns with A-lmé made of This % DR 2.1
soft fabric like silk and chiffon are more the notwalay.
This is also influenced by the fact that relaxed argliah
wedding parties have gained greater popularity.

5 7 | The design of the modified kebaya can havenate®nal This % DR 2.1
and modern nuanceBhis may be translated into a blouse |in




a kebaya cut plus an A-line white skirt, insteadhef
traditional batik wrap skirt.

Title : Restaurants Blends Javanese, Balineseliesuc
Date of Issue : WednesdaS'f’,Zanuary 2008
No. | No. Types of Reference by
of |ofda Sentences Word / Halliday and Hasan 1976
text | tum phrase 411 4.1.2 413 Function
personal | demonstrative|comparative
1. 8 | Bebek bacem, or stewed duck, (photo above) is btieeo Most % CR 3.4
9 | mostpopular dishes at Sasanti Restaur@he restaurant The % DR 2.2
also offers a grilled vegetarian sandwich.
2. 10 | Ifyou are enthusiastic about enjoying a lunch or dinmein You v PR 1.1
ambiance bearing touches of bali and java stytesnewly
opened Sasanti Restaurant and Gallery on JI. Ralaga
Tentara Pelajar here would be a suitable choice.
3. 11 | Home to a restaurant and a gallery, Sasanti presdine Other v CR 3.3
12 | blend of traditional Javanese joglo architectuomglwith Its % PR 1.2
other modern style constructions with a Balinese towadkst
exterior and interior.
4, 13 | At the restaurant, apart from a selection of Westeods, ¢ This v DR 2.1
wide range of traditional Indonesian cooking i®ais offer.
This includes lumpia rebung (egg rolls with bamboo s8¢
mento, bakwan jagung.
5. 14 | “So far,the mostpopular items amonour guests are sa Mosi % CR 3.4
15 | sapi (beef satay), bacem empal (stewed beef), elnekb Our v PR 1.2
16 | bacem, while for the Western meihis salmon fillet steak,” It \Y; PR1.1
the restaurant’s manager Deny said.




6. 17 | The sate sapi and bacem empal, accordingng,@re It (2x) v PR1.1
special mostly because of the tender meat useck payeit,
while the steak is special becaitses fried without cooking
oil.
7 18 | “For the Indonesian menue give three choice of rice, We v PR1.1
19 | namely white, red, and yellow. Which every guest este He/she Y PR1.1
if he or shewould like,” Deny said
8 20 | To keep the recipes original and interesting, #staurant We v PR 1.1
21 | employs a local chef specializing in Indonesiardfaad a Our v PR 1.2
22 | Western food consultant from Lousiana in the USpeding Here \% DR 2.3
to Deny. ‘We try our bestto serve all the food as originally
as possibléere,” said Deny.
9 23 | Large serving meait pays to comhere part of a group ¢ It % PR 1.
24 | least four people, which will alloywou to sample a range of  Here v DR 2.3
25 | the food on offer. You % PR1.1
10 26 | A meeting venue, capable of accommodating 35 pe@ple We Y PR 1.1
27 | also available, as is a traditional joglo buildthgt can hold Here v DR 2.3
60 people, We can also arrange wedding partese with
up to some 600 guests or so for a standing pas&jd Deny.
Title : Weight Training Aids Chronic Neck Pain
Date of Issue : Monday, f4lanuary 2008
No. | No. Types of Reference by
of |ofda Sentences Word / Halliday and Hasan 1976
text | tum phrase 411 412 413 Function
personal | demonstrative| comparative
1 28 | A recent study included 48 Danish women with chec Their % PR 1.
29 | trapezius pain, most of whom spent muclheir workday The v DR 2.2




in front of a computer. Researches randomly asditres
women to either perform supervised strengthenirgase
or aerobic exercise, to get general health courgsel

30 | For 10 weeks, women in the strength trainiogg worked Their PR 1.2
outtheir neck and shoulder muscles using hand weights,
three times per week for 20 minutes.
31 | After 10 weeks, women who strength-trained showé@ & Their PR 1.2
32 | 80 percent decreasetimeir pain ratings. In contrashiose Those DR 2.1
33 | who got aerobic exercise often fbktter in the couple hours Better CR 3.4

afterward, but there was no long-term pain improsetn




4 34 | The results suggest that specific exerciggstiag sore neck More
and shoulder muscles can brimgre pain relief than genera
exercise, according to lead researcher Dr. Lafsnderson,
of the National Research Center for Working Envinent in

Copenhagen.
5 35 | Strength training itself boosts the metabolismrotg@in in He %
36 | musclehe said, andhis might help repair painful muscle This
tissue.
6 37 | The strength exercises used in the study were 8 They %

standard ones for the shoulders and upper baclslioely
shrugging the shoulders while holding a weightaokehand
arm extended by the sides of the bodytt&y can be
performed at home, Anderson said.

7 38 | Some people with chronic neck pain may want talgye He %
39 | help of a physical therapist to stdrg noted, buthat is up that
to the individual.

Title : Origins Of Wedding Attire
Date of Issue : Monday, {49anuary 2008
No. | No. Types
of | ofda Sentences Word / Hallida
text | tum phrase 411
personal | de
1 40 | The first known white wedding dress was worn by Ao She %
41 | Brittany whenshemarried Louis XlI of France in1499. Prigr That
42 | tothat womentheir best dress no matter what cakowas. Their %
43 It %
2 44 | In China and Japan brides have traditionally alwagm These
45 | white. White inthesecountries in the color of mourning, She \Y;
46 | which is considered appropriate for a brideslasis leaving | Her (2x) %
her family of birth to join that oher husband’s, thereby
undergoing a symbolic death.
3 47 | The veil originally symbolized a bride’s virginitinnocence This
and modestyThis symbolism has been lost over the years
but the veil is still customarily worn.
4 48 | The lifting of the veil at the end of the marriaggremony Her %
49 | symbolizes male dominance. If the bride Iltr own veil, Him Y
50 | thereby presenting herselflidm sheis showingmore She v
51 |independence. More
5 52 | Luck. Something old, something new, something hoeah Her %
53 | something blue, and a silver expensaeén shoe.This good This
54 | luck saying dates back to Victorian times and miamges Their v
try to arrangeheir wedding attire accordingly.
6 55 | Something new represents good fortune andess@nd the Her %
bride’s hopes for a bright future irer new life.
7 56 | Something borrowed is to remind the bride thatnilgand There
57 | family will be there for her when help is needed. Her Y%




8 58 | “Borrowing” is especially important, singéeis to come from It v
59 | a happily married woman, thereby lending the bsidme of Her v
her own marital bliss carry the new union.
9 60 | A silver sixpence ifer shoe is to wish the bride wealth. Her v
61 | Some brides place a cointimeir shoe during the marriage Their %
ceremony.
Title : LG Launches Premium Digital Appliances
Date of Issue : Tuesday“February 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 4.11
personal | de
1 62 | LG Electronics Indonesia (LGEIN) has launched three Its v
63 | products ints digital appliance series, which combine The
64 | luxury and sophisticated technolo@yhe three products Other
include two washing machines, namely the Front Loud
Steam Tromm and the Fully Auto Spifithe other one is a
luxurious refrigerator, the Swarovski Side by Side.
2 65 | Steam Tromm combines the functions of washer aperdr This
66 | This washing machine consumes only 13 liters of wdiér, | It (3x) %
percent less than the water consumption of conveati
machines, which reaches 25 litdtsis equipped with Steam
Refresh and Allergy Care functions, which enable
eliminate bad odors from clothes in 20 minutes ldtd
various bacteria and lice in 10 minutisis available on the
market in dark red with a 10 kg capacity.
3 67 | Spirit looks luxurious in an elegant shade of pink It %
68 | Chrysanthemum decoration and LED Displiyis equipped| Other
69 | with, amongother things, Express Dry and Express Wash The
technologies which are able to clean clothes imirfutes.
The machine is available on the market in dark redkd@.5
capacity) and silver (8,5 and 11 kg capacity).
4 70 | The Swarovski Side by Side or GR-P227ZCK looks speg  Its (3x) v
becauséts handled are etched in Swarovski crysitsl.
mirror body accentuatets luxuriousness. The refrigerator,
worth Rp 27 million, is equipped with, among otk@ngs,
Soft Home Bar function, Touch LED Temperature Dagpl
and Hidden Hinges.
Title : New Fragrance From AIGNER
Date of Issue : Tuesday“February 2008
No. | No. Types
of | ofda Sentences Word / Hallida
text | tum phrase 411
personal | de
1 71 | Fashions house AIGNER has introduitethewest Its v

fragrance, AIGNER man that offers “power, elegaand




charisma.”
2 72 | AIGNER man is for the classic modern man, defined This
73 | primarily as a strong, self-aware personalltigis typical, He v
yet at the same time new AIGNER man has charissna, i
experienced, confident, in touch with the worldrsimg but
as the same time possesses tact and sensitiaty.
acknowledges the sensual aspects of life and khowsto
be reductive as well.
3 74 | The new AIGNER man fragrance interprets in a puvent It %
75 | whatit means to be male, establishes a clear profile and This
creates a powerful, lasting impressions. Toth&eperform
is to acknowledge one’s masculinity fully and wittho
hesitation.
Title : BCBGMAXAZRIA timepieces arrive in Indonesi
Date of Issue : Tuesday“February 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 4.1.1
personal | de
1 76 | Incorporating thoughtful detailing such ascpres stones, | They (2x) %
interplayed with exotic skins and textures pluseative
variety of styles, BCBGMAXAZRIA watches are an dléc
mix of luxurious elegancd&.hey are more than timekeepers-
they form an integral part of the urban class’ trendy
wardrobe.
2 77 | BCBGMAXAZRIA timepieces represent a vivacious The
personality who is feminine, confident, individsic and
definitely glamorousThe watches are set in solid stainless
steel and are hypoallergenic. Selected models ¢pamaine
diamond markers on the dial.
3 78 | Stones of cubic zirconia are individually set tc@me They %
79 | maximum quality and durabilityrhey are powered by high The
quality quartz or mechanical movemenie watches are
price from Rp. 1,3 million.
Title : Memory liquid dispenser available
Date of Issue : Tuesday“February 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 4.1.1
personal | de
1 80 | People often feel annoyed by the containers of poam Their %
81 | soap and floor cleaner clutteritfieir bathrooms, kitchens This
82 | or dining roomsThis liquid dispenser provides a solution. You v
83 | All you have to do is attadhe dispenser to the wall and fil The
84 | it with shampoo, soap, floor cleaner or atlyer liquid It v
85 | usually used for cleaning. Other




2 86 | The dispenser is very easy to install as silicone ggue The
included in the dispenser’s packaging
3 87 | The dispenser is guaranteed against leaks for a pefitwdo The
88 | years.ts white casing mearis blends in with any kind of Its v
89 | backgroundlt is available at building material shops and| It (2x) %
chain stores such as Mitra 10, Home Builder CefH&C),
Super Home and Rumah Kita.
Title . Invaluable experience in Las Vegas
Date of Issue : Monday, f8ebruary 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 4.1.1
personal| den
1 90 | Indosat, who organizes such toursiterdistributor partners Its %
91 | wants to givehem the best, sincthey have givertheir best| Them %
92 | to the company. In view of the fact thhts is a routine They %
93 | activity, Indosat chooses countries that have eenbvisited Their %
94 | on any ofit previous incentive programs. This
95 It v
2 96 | The main condition is that the tourist sitethe programs They %
offered must be unigutitey are not commonly visited and
offer an impressive experience to all participants.
8 97 | The last tour to last vegas, in which all ijpgants embarked  This
on a scenic ballon tour. this respect, the participants
underwent certain preparations before boardindpéieon,
ranging from witnessing the balloon being inflated
savoring the panorama from the hights of the ballwip.
4 98 | In Las Vegas, the participants shoppetheir hearths’ Their v
99 | content at Premium Outlet while sometloém were not Them v
done shopping, continued shopping at Ontario Mithen
the group reach Los Angeles.
5 10C | Indosat itself, Paulina said, chooses travel acit deems It %
101 | qualified to meeits requirements. Travel agents are chosen Its v
102 | for their fresh ideas for tripsAnother requirement that is of  Their v
103 | no less importance is that selected travel agemncies be Another
104 | able to cooperate with Indosé#t.is expected that ithis way It v
105 | all parties will be satisfied. Anthis satisfaction is felt by This (2x)
106 | both Indosat ands special guests.
Title . ‘Life’s Good’ challenge
Date of Issue : Monday, {8 ebruary 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 4.1.1




personal| den
1 107 | South Koreans also manufacturecars, homeapgps, The
machinery, audio/video equipmentand cell phones &iv
the country’s leading cell phone makers are, of cour§e,
Mobile and Samsung.
2 10€ | Asyou may have noticed, in the last few years LG You v
phones have been gaining transaction in the fastdéthe
cell phone business.
3 10¢€ | Granted, each timwe are in the market for a new c We (2X v
110 | phonewe will normally think first of the world’smost Most
popular brands such as Nokia, Motorola and Songsan.
4 111 | There’s an unmistakable sense of pride in usingjlgpbone Thest
112 | manufactured by one dfiesetop companies. On the other The
113 | hand,the Korean brands used to be regarded as the cheaper We %
114 | alternatives. “But at LGve are working hard to changleis This
image,” said Andre Tanudjaja, general managerdtassand
marketing, LG Mobile Indonesia.
5 115 | Although the company won GSM Association’s tenaer f It %
116 | affordable 3G cell phones, which was intended tmduce His %
3G to emerging marketi, doesn’t mean thdtis company
only makes low-end cell phones.
6 117 | Surelywe've been lucky enough to have the opportunity to  We v
review almost all the highend models that LG Mobites
churned out, including the Black Label series Cheteo
Shine, Prada and Viewty.
7 118 | One of the key technologies that LG Mobile has bezo It v
119 | very good at is the touch scrednallows users to operate Their %
120 | the devices with the tip dheir fingers or a stylus. The Its v
technology has been steadily improving friagnfirst
introduction in Chocolate, and the new InteractBsel
inteface-found in the new KF600-has received afot
positive comments from early reviewers.
8 121 | “A strong point ofour R&D center in Korea is the attenti Our v
122 | it pays to every customer’s wisth& adds. For example, the It (3x) v
123 | next batch of Viewtys sold in Indonesia will comiha He v
lens coverlt protects the lens from smudges, é&ngdas
missing in the early production units.
9 124 | As usersye A all love the large screen tifis model, but We (3x) v
125 | we also want a keypad so thaé can enter SMS text faster This
10 126 | “In our next modelwe will give you the bes of the two Our v
127 | worlds.We will combine the large screen atiek other We (2x) v
128 | features of the Viewty with a sliding keypad,”Andre You v
129 | promised.The modelhe was referring to is already available Best
130 | in Europe and even in nearby Singapore. Other
131 The
132 He v




11 133 | And in caseyou prefer a smartphongou are in for a treat. | You (2x) v
134 | In the near future, LG Mobile will launats first Its v
smartphone in Indonesia.
12 135 | Using Microsoft Windows Mobile 6 as the operatiygtem, It v
136 | the minimalist KS20 looks more like the Prada phbue The
137 | provides far more functionalityt’s very lightweight, and Those
there is only one joystick for navigating the menise
model also offers both HSDPA and Wi-Fi support, #rete
is a stylus fothosewho want to scribble some notes.
13 | 13€ | There will bemore color choices, too.”Most cour current Our v
139 | top-of the-line cell phones are in black, but stwre will Other
beother colors as well, such as pink and white,”said John
Halim, the company’s product marketing manager.
14 | 14C | LG shine is perhaps the o one with a stainless steel finis It v
141 | butit alsonow comes in titanum coldk/e have a design We %
house in Italy, too,” said John.
15 142 | If you browse around in one of LG Mobile Indonesia’s 13 You (2x) v
143 | showroomsyou'll notice thatthey have a clear naming They v
convention.
16 144 | Another striking feature of LG cell phonggs Its v
workmanship.
17 145 | “Most of our high-end models are still made in Korea”, Our v
146 | explained Andre. LG Mobile has two factories in &hione This
147 | in Mexico and one in India. Even with so many Its v
manufacturing facilitieghis vendor is still experiencing a
shortage in the supplies 6§ much craved Viewty.
18 148 | We usually ask how longre will have to wait to gebur cell | We (2x) v
149 | phone repaired. Andre said that, accordingisacompany’s Our v
150 | internal data, 88 percent of the repair work ongt@®nes His v
takes only 1.4 days on average.
19 | 151 | “Life’s Good” is the motto othis Korean giant, which This
152 | actually started as a company with the name Luokdg&ar. Its v
Slowly but surelyjts mobile phones are the technological
feats that other big players have to reckon with.
Title : 18 Years of Plaza Indonesia the Shoppirgt with a New
Concept
Date of Issue : Wednesday,"®Rlarch 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 411
personal| den
1 152 | March 7™ 2008, Plaza Indonesia Shopping Center Its (2X %
celebratdts 18" aniversary anits commitment to be the
leader in lifestyle destination innovator in Indeize
2 154 | A new 27 century boutique luxury and lifestyle concept\ It v
155 | be inauguratedt is our view that the perceived allure of the Our v
156 | standard department store concept is outmoted given This




the new shopping destination is where consumér wil
experience luxury meets necessities.

157

What is hot and what is neWReseare the questions
commonly asked by fashion lovers.

These

158

World’s trends change dynamically, retail petition is
intense It is critical to differentiate the shopping expeden

It

159
160
161
162
163
164
165

“The new Shopping Destinations”level 1 to 3 welcante
customerslt brings a new dimension to shopping in
Indonesia. The look, the feel, and the shoppingiande is
open, modern, fresh and elegats not surprising that
fashion lovers who demaride latestandhottesttrends in
world-famous fashion centers, such as Paris, Mllandon
and New York, can also finthem herein Plaza Indonesia.

Its
It (2x)
Latest
Hottest
Them
Here

16¢€
167
168

It is importan aside from ensuring the availability the
latest fashionswe also have to keep up-to-date to reflect
dynamism of the fashion world itself which is demed by
consumers, said Plaza Indonesia Shopping Center’s
Marketing Communications Manager Ruth Setyawati.

It
he Latest
We

16¢
170
171

High-end producs include apparel, trousers, skirts, blou
bags, shoes, watches and jewelry atieér luxurious
accessories for men and wom#ig no wonder that tenants
of world class brands such as: Louis Vuitton, Vegsa
Lanvin, Rodo, Aigner, Hugo Boss, Testoni, dan Levi’
remain loyal and comfortable to contintineir presences in
Plaza Indonesia Shopping Center.

Othe
It
Their

172

More world class brands are joining the pauttour
approach to marketing has earned the respect galtiylof
world class brands.

our

173

Realizingts towering influence in international fashion
dynamics, prominent local fashion designers anohsasuch
as Sebastian Gunawan, Bin House, Peter F Saeradg, R
Hadisuwarno, and Batik keris among others arengirine
Plaza Indonesia family.

its

10

174
175

As part ofour commitment to provide a unique lifestyl
destination, Plaza Indonesia has embarked on a new
expansion of the mall which will further differeate Plaza

Indonesia with other shopping cent€his new development

will include an office tower the Plaza, and keratioe Grand
Hyatt Residence

Our
This

11

176
177

On the 2¥ of March 2008, Plaza Indonesia will celebrate
it's 18" anniversary witlits loyal customer and tenants at
evening reception in the new shopping destinaflaiza
Indonesia will also celebratts anniversary with the tenant
respective employees in a healty walk “Fun Day’Merch
30, 2008.

It
an Its (2x)

U




12 178 | Plaza Indonesia appreciates the loyaltito€ustomers, Its v
179 | tenants and employeds.will always beour commitment to It v
180 | providethe highestlevel of customer service and a lifestyle  Our v
181 | shopping destination that is second to none. highest
Title : Excessive Use of Mosquito Repellents magd°Serious Health
Risks
Date of Issue : Friday, f4March 2008
No. | No. Types
of | ofda Sentences Word / Hallida
text | tum phrase 411
personal | de
1. 182 | People use mosquito repellents to protect themsdlut They (2x %
183 | they may be harmful teheir health, especially they are Their v
used over a long period.
2 184 | In 2003, researches at the University of Califotewstec They %
more than 50 mosquito repellent coils purchased in
Indonesia and at several Asian markets in Caligrand
found thathey contained varying levels of a pesticide that
may release cancer-causing particles when burned.
3 185 | Besides the coils, there are sevettadr types of mosquito Other
repellents, including lotions applied to skin.
4 186 | Do not apply repellents to the hands of yathifgiren This
becausehis may result in accidental eye contact or
ingestion.
Title : Recognizing early symptoms of hemorrhatgngue fever in
children
Date of Issue : Monday, 2March 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 411
personal |del
1 187 | Parents are advised to learn about the symptortimsihey They %
188 | can seek treatment fthreir children as soon as possible tg  Their %
prevent any unexpected incident.
2 189 | Patients have high fever with body temperature38qg5°C to The
190 | 40°C. In the morning, a child witihe disease might still go It %
to school and play as usual but in the evening esnigid




develop a high feveft will continue through the night and
into the morning
3 191 | Children stop playing and prefer to laze aboutgrih bed. | They (3x) v
192 | They become weaker dkey losetheir appetite, reject food Their (2x) v
193 | and drink.They also feel nauseous. Children may have The
diarrhea and visit the bathroom three to five timeky.The
disease might also make a child’s face red or @dshnd
their body will feel hot to touch.
4 194 | Pain in the stomaclThis is an important symptom « This
195 | dengue hemorrhagic fever, which is more apparebigger They v
196 | children or adults becausieey can feelt more strongly. It %
197 | The pain is caused by a swollen liver. The
5 19¢ | In the early stages of hemorrhagic fever, patishtav mild They v
199 | signs of bleeding, mostly under the skin. Ther@iash or | The other
red dots like mosquito bites. To find out whettiery are
caused by bleeding or mosquito bites, chibekother parts
of the body usually covered by clothing, for exaengile
chest or the back.
6 200 | Press the red dots,tliey disappear, that means thia¢y are | They (2x) %
201 | mosquito bitesYou can feel the bites witjour finger, but | You (2x) %
202 | you cannot feel the rash. Your %
Title : Bali holiday package
Date of Issue : Monday, Savarch 2008
No. | No. Types
of | ofda Sentences Word / Halliday
text | tum phrase 4.11
personal | de
1 203 | Weekends spent scanning newspaper for travel storie You (2x) v
204 | deciding just what kind of holidayou want, how many Those
205 | hoursyou are willing to travel and the decision to go Us %
206 | overseas or stick closer to home is great funitrase of us We %
207 | living in Indonesiawe are fortunate enough to have more That
than 18,000 tropical islands from which to choddeat
means hundreds of thousands of blue lagoons, seastfand
more.
2 20€ | Of all of Indonesia’s best getaways, however, Batains ¢ It v
favorite becaus# is home to an exquisite culture, arts and
some very fine five-star resorts such as the Kdmiidand
the Kamandalu Resort and Spa in Teggalang, Ubud.
3 209 | The village today boast sometbE finest restaurants in Bali Finest
210 | and is an art lover’s haven. Every evening, thendewf It (2x) v
211 | gamelan ring out, in other spoit% live jazz or traditional You v
dance, sometimes peppered up with salsa. Bytdayiver
and rice field walks, shopping tilou drop or simply




loughing by the pool.

212
213
214

And it is this last pastime that can the bes whenyou shut
out the spinning world of Ubud and unwind at theiKébud
Resort, Spa and Restaurant.

Best
You

215

The management has devoted itself to creatbmutique
resortthat is garden filled, and incredibly peaceful within
just a few hundred meters of some of Ubud'’s bugiese,
but within the gardens of Kori Ubud, the world abile
1,000 miles away.

That

216
217
218

Massive frangipani trees fottleir perfume across the huge
swimming poolkhat is the central view from each room.
And the rooms are superb. Very large and spaciaiis w
marble flooring;this is added to with magnificent antique
four poster bed of teak and antique writing deSkss
theme of polished timber is seen even in the hagewe
wardrobe-true attention to every elegant detail.

> Their
That
This (2x)

219
220

Then there is the bathroom. And what a bathrtiumis,
expected gallery form, the marble floored bathrdwms a
bath adjacent to a wall of glass. Take a bottlehaimpagne
at sun set and float in the bathyasi watch the last rays of
the sun dip and shadow over the rice field.

This
You

221
222

For more than a decade, the resort has offiesegliests a
retreat from the world. Designed like a classicifBzde
village, it has all the charm of ancient villages, but with
luxuries undreamed of a century ago.

Its
It

223

Slate paving winds through the village thakk across the
tropical forested ravine; birds flit through thende green
foliage, perching on red hibiscus, sipping neatamf
frangipani while in the vegetable garden, farmara the
rich chocolate-colored volcanic soil. Frahis garden, fresh
water melons, tomatoes, ginger and sweet potatees a
harvested for the village kitchen.

This

10

224

Elegant Balinese doors are set into the villageitied
gardens, opening onto private villas that spellanoe and
pampering from the momegbu cross the threshold.

You

11

22¢
226

Marble floors, kintsize four poster beds with dom
canopies and flower-filled baths set the mood, tvic
enhanced at every turn by the views and the stdlrdthese
very private villas. So well designed is the layofit
Kamandalu thayou could easily forget there are other
people staying at the resort.

Thes:t
You

12

227
228
229

As you closeyour Balinese doors the world fades away a
it is justyou andyour sweetheart. But jou do happen to
bring the kids along, do not despair.

ndYou (3x)
Your (2X)
It




13 | 230 | Second bedrooms are as beautifully fitted out asrthin, They
231 | but with giant single beds that will make the kiesl like Their
princess and prince$hey will be so excited witttheir own
space thathey will give Mom and Dad some well earned
time out.
Note:

The above table provide an account of referenccthver personal reference,
demonstrative reference, and comparative reference.
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