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The use of internet among students vary one of them is the use of social
networking sites available on the Internet network for entrepreneurs, such as
Facebook, Twitter, Kaskus and Blogspot, known as Technopreneurship.
Technopreneruship is worth to observe from the angel of Islamic law. In Islamic
law, buying and selling activities not only bring financial gain, but it must also be
based on the pillars and conditions that have been determined to avoid loss in one
or both parties who make agreement.

In this study, the problem, are: 1) What is the impact of the development
and sale of Technopreneurship models? 2) How does Islamic law view the sale
and purchase of the Technopreneurship models?

This study is normative research. The study also called a research library or
library research. This study, examines the general principles of law. The approach
is analytical normative juridical approach. This type of approach used in this
study is a conceptual approach.

The results indicate that during the year 2010 to 2011, many young
entrepreneurs make personal accounts or groups that serve as on-line stores, such
as distro, accesoris, catering on-line, and clothes. Technopreneurship activities are
allowed because whatever the model of transaction in the Qur’an and Hadith as
long as the requirements are fullfilled. Some of them are the agreements between
two parties, the possibility to hand goods over, and the promisery benefits.
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