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Basically the man has a good nature and behaviour depend to how the environment shape
the nature itself. Ability to recognize or understand the value of religion lies in the noble values
and express the values in the act and behave. One important thing to note in religion is Maturity
in religiousness, the maturity in religiousness will bring the individual to a belief that in addition
to a good relationship with God he had to relate well with others and the environment. Seeing the
situation lately, helping behavior and family spirit was almost lost in life. Most people already do
not care about what happens in their environment. Someone who has a mature religion is able to
understand, appreciate and apply the noble values of religion in daily life. While altruistic
behavior is a voluntary act of a person to provide assistance to others without expecting anything
in return to set aside personal interests.

The purpose of this research was to determine the relationship of maturity with altruistic
behavior Generation 2012 Psychology Faculty UIN Maulana Malik Ibrahim Malang.

This type of research uses a quantitative approach. The experiment was conducted at the
Faculty of Psychology of Generation 2012 UIN Maulana Malik Ibrahim Malang, with a
population of 215 students and 54 students of the sample, sample using purposive sampling, the
samples were carried out because of the particular purpose, supporting data in this study were
obtained through observation and a questionnaire. The method of data analysis was done by using
Karl Pearson Product Moment correlation using SPSS 16.0 for windows.

From the results of the analysis show the level of maturity of religious and altruistic
behavior of students in the high category with the percentage of 92,59% to 94,44% and a
altruistic behavior for maturity of religion. Based on the results of data analysis using product
moment correlation results obtained rxy = 0.587 and sig = 0.000 <0.05. This indicates that there
is a positive relationship between religious maturity with altruistic behavior.


